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Visitor Services Project

Whiskeytown National Recreation Area
Report Summary

This report describes the results of a visitor study at Whiskeytown National Recreation Area
(NRA) during July 20-26, 1998. A total of 784 questionnaires were distributed to visitors.
Visitors returned 486 questionnaires for a 62% response rate.

This report profiles Whiskeytown NRA visitors. A separate appendix contains visitors' comments
about their visit. This report and the appendix include summaries of those comments.

Fifty-four percent of the visitor groups were family groups. Twenty-seven percent of visitor
groups were groups of two. Forty-four percent of visitors were aged 1-25.

Twenty-two percent of visitors were making their first visits to Whiskeytown NRA. Eighty-eight
percent of the visitor groups spent less than a day at the park and 4% spent two or three days.
Of those groups that spent less than a day at the park, 19% spent seven hours or more.

United States visitors were from California (90%), Oregon (3%), and 27 other states. Among
Whiskeytown NRA visitors, 2% were international visitors. They were from Germany (41%),
England (24%), and Switzerland (16%), and 3 other countries.

On this visit, the most common activities were swimming/sunbathing (74%), picnicking (42%)
and motorboating (25%). On previous visits, the most common activities were swimming/
sunbathing (79%), picnicking (69%) and motorboating (53%).

On this visit, the most commonly visited places were the visitor center (37%), Brandy Creek
Beach (33%) and Brandy Creek Marina (24%). On previous visits, the most commonly visited
places were Brandy Creek Beach (71%), Oak Bottom Beach (66%) and the visitor center (64%).

Eighty-four percent of visitor groups indicated that scenic views were either “extremely
important” or “very important” to their visit. Seventy-seven percent of groups rated solitude and
quiet as “extremely important” or “very important” to their visit, and 74% indicated that plants and
animals were “extremely important” or “very important” to their visit.

With regard to the use, importance and quality of services and facilities, it is important to note
the number of visitor groups that responded to each question. The services and facilities most
used by 457 visitor groups were restrooms (84%) and parking areas (75%). According to
visitors, the most important services and facilities were lifeguards (93% of 45 respondents) and
boat launches (93% of 139 respondents). The highest quality services and facilities were
parking areas (83% of 325 respondents), roads (83% of 250 respondents) and garbage
collection (83% of 203 respondents).

The information services most used by 277 visitor groups were road signs (69%) and information
from park staff (46%). According to visitors, the most important information services were road
signs (87% of 190 respondents) and other informational brochures (84% of 32 respondents).
The highest quality information services were other brochures (95% of 33 respondents) and the
park brochure/map (92% of 99 respondents).

The average visitor group expenditure within fifty miles of Whiskeytown NRA was $114. Of the
total expenditures by groups within fifty miles of Whiskeytown NRA, 37% was for food and 26%
was for “other” items, such as recreation, film, and gifts.

Eighty-four percent of visitor groups rated the overall quality of visitor services at Whiskeytown
NRA as "very good" or "good." No visitor groups rated services as "very poor."

For more information about the Visitor Services Project, please contact the University of Idaho
Coobnerative Park Studies Unit: nhone (208) 885-7129 or 885-7863.
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Whiskeytown National Recreation Area Visitor Study July 20-26, 1998

INTRODUCTION

This report describes the results of a study of visitors at
Whiskeytown National Recreation Area (NRA). This visitor study was
conducted July 20-26, 1998 by the National Park Service (NPS) Visitor
Services Project (VSP), part of the Cooperative Park Studies Unit at
the University of Idaho.

The Methods section discusses the procedures and limitations
of the study. The Results section includes a summary of visitor
comments. An Additional Analysis page is included which will help
managers request additional analyses. The final section includes a
copy of the Questionnaire. An appendix includes comment
summaries and visitors' unedited comments.

Most of this report’s graphs resemble the example below. The

large numbers refer to explanations following the graph.

SAMPLE ONLY

@ N=631 Individuals

10 or mone visits

5-3 vislts

Number
of visits

2-4 vislts

First wisit

I T T T 1
1] Fi=] 150 225 300 @
Mumber of respondants

@ Figure 4: Number of visits

1: The figure title describes the graph's information.

2: Listed above the graph, the 'N' shows the number of visitors responding and a
description of the chart's information. Interpret data with an 'N' of less than
30 with CAUTION! as the results may be unreliable.

3: Vertical information describes categories.

4: Horizontal information shows the number or proportions in each category.

5: In most graphs, percentages provide additional information.
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METHODS

Questionnaire
design and
administration

The questionnaire for this visitor study was designed using a standard
format that has been developed in previous Visitor Services Project
studies. A copy of the questionnaire is included at the end of this report.
Interviews were conducted with, and questionnaires were distributed to, a
sample of visitors who arrived at Whiskeytown NRA during the period from
July 20-26, 1998. Visitors were sampled at a total of six locations (see
Table 1) within Whiskeytown NRA. At two locations, the Whiskeytown Dam
“pull-off” and the Oak Bottom access road, visitor groups were pulled over

in their vehicles.

Table 1: Questionnaire distribution locations

Location: Questionnaires distributed
Number Yo
Whiskeytown Dam “pull-off” 234 30
Visitor Center 211 27
Oak Bottom access road 149 19
Whiskey Creek boat launch 152 19
Carr Powerhouse 22 3
Tower House Historical District 16 2
GRAND TOTAL 784 100

Visitor groups were greeted, briefly introduced to the purpose of the
study, and asked to participate. If visitors agreed, an interview lasting
approximately two minutes was used to determine group size, group type,
and the age of the adult who would complete the questionnaire. This
individual was then given a questionnaire and asked his or her name,
address, and telephone number in order to mail them a reminder/thank you
postcard. Visitor groups were asked to complete the questionnaire during
or after their visit, then return it by mail in a postage-prepaid return
envelope.

Two weeks following the survey a reminder/thank you postcard
was mailed to all participants. Replacement questionnaires were mailed to
participants who had not returned their questionnaires four weeks after the
initial interview. Eight weeks after the survey a second replacement
questionnaire was mailed to visitors who still had not returned their

questionnaires.
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Returned questionnaires were coded and the information entered Data analysis
into a computer using a standard statistical software package. Frequency
distributions and cross-tabulations were calculated for the coded data, and

responses to open-ended questions were categorized and summarized.

This study collected information on both visitor groups and Sample size,

individual group members. Thus, the sample size ("N"), varies from figure missing data
and reporting

to figure. For example, while Figure 1 shows information for 482 visitor
errors

groups, Figure 3 presents data for 1,756 individuals. A note above each
graph specifies the information illustrated.

Occasionally, a respondent may not have answered all of the
questions, or may have answered some incorrectly. Unanswered questions
result in missing data and cause the number in the sample to vary from
figure to figure. For example, while WHISKEYTOWN NRA visitors returned
486 questionnaires, Figure 1 shows data for only 482 respondents.

Questions answered incorrectly due to carelessness,
misunderstanding directions, and so forth turn up in the data as reporting

errors. These create small data inconsistencies.

Like all surveys, this study has limitations, which should be Limitations
considered when interpreting the results.

1. Itis not possible to know whether visitor responses reflect actual
behavior. This disadvantage applies to all such studies and is reduced by
having visitors fill out the questionnaire soon after they visit the park.

2. The data reflect visitor use patterns of visitors to the selected
sites during the study period of July 20-26, 1998. The results do not
necessarily apply to visitors during other times of the year.

3. Caution is advised when interpreting any data with a sample
size of less than 30, as the results may be unreliable. Whenever the
sample size is less than 30, the word "CAUTION!" is included in the graph,
figure or table.

During the study week, weather conditions were fairly typical of July Special
with very hot, sunny days. Lightning in the backcountry during the evening Conditions
of July 22nd started a small fire. The fire was contained the following day.
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July 20-26, 1998

RESULTS

Visitors
contacted

At Whiskeytown National Recreation Area, 858 visitor groups
were contacted, and 784 of these groups (93%) agreed to participate in
the survey. Questionnaires were completed and returned by 486 visitor
groups, resulting in a 62% response rate for this study.

Table 2 compares age and group size information collected from
both the total sample of visitors contacted and those who actually returned
questionnaires. Based on the variables of respondent age and visitor

group size, non-response bias was judged to be insignificant.

Table 2: Comparison of total sample and
actual respondents

Variable Total sample Actual
respondents
N Avg. N Avg.
Age of respondents 769 40.4 474 431
Group size 767 4.9 482 4.9

Demographics

Figure 1 shows visitor group sizes, which ranged from one person
to 75 people. Twenty-seven percent of visitor groups consisted of two
people, while another 15% were people visiting in groups of four. Fifty-
four percent of visitor groups were made up of family members, 21% were
made up of family and friends, and 11% were made up of friends (see
Figure 2). Groups listing themselves as “other” for group type included
church groups and Girl Scout groups.

As shown by Figure 3, 20% of visitors were in the 11-20 age
group and another 21% of visitor were in the 36-45 age group. Another
19% of visitors were in the 10 or younger age group. Twenty-two percent
of visitors were making their first visit to Whiskeytown NRA while the
majority of visitors (78%) had visited Whiskeytown NRA previously (see
Figure 4).

International visitors comprised 2% of Whiskeytown NRA visitors
(see Table 3). The largest proportions of United States visitors were from
California (90%) and Oregon (3%). Smaller proportions of U.S. visitors

came from another twenty-seven states (see Map 1 and Table 4).
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M=482 visltor groups

T Or mora

Group slze ¢

] 25 al Fi=] 100 125 150
Number of respondents

Figure 1: Visitor group sizes

M=480 Visiior groups

Farmily

Family & friends
Frignds

Group type

Alona

Jihar 4%

I I I I I I 1
a a0 100 150 200 280 300

Mumbaer of respondents

Figure 2: Visitor group types
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M=1.756 visitars,
percentages do not agual 100 due to rounding.

76 and oldar
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16=20
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Mumber of respondants

Figure 3: Visitor ages
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M=1,232 visitors,
parcentages do not agual 100 due to rownding.

10 or mione 45

5-9
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of vislts

2:4
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Mumber of respondents

Figure 4: Number of visits to Whiskeytown National
Recreation Area

Table 3: International visitors by country of residence

N=37 individuals; percentages do not equal 100 due to rounding.

Number of Percent of Percent of
State individuals Int’l visitors total visitors
Germany 15 40 1
England 9 24 1
Switzerland 6 16 <1
Canada 3 8 <1
India 2 5 <1
Norway 2 5 <1
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\‘ N=1,560 individuals

Whiskeyto
Mational
Recreatidirea

- 10% or more

4% to 9%

[ ] 2%to3%
| less than 2%

Map 1: Proportion of United States visitors
by state of residence

Table 4: United States visitors by state of residence
N=1,560 individuals;
percentages do not equal 100 due to rounding.

Number of Percent of Percent of

State individuals U.S. visitors  total visitors
California 1,402 90 88
Oregon 44 3 3
Washington 14 1 1
Nevada 12 1 1
Kentucky 7 <1 <1
Idaho 5 <1 <1
Pennsylvania 5 <1 <1
Tennessee 5 <1 <1
Utah 5 <1 <1
Louisiana 4 <1 <1
Maryland 4 <1 <1
Montana 4 <1 <1
Arizona 3 <1 <1
Oklahoma 3 <1 <1
15 other states 22 1 1
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Visitor groups were asked how much time they spent at Length of
Whiskeytown NRA. Eighty-eight percent of visitor groups spent less than ~ Visit/previous
one day, 4% spent two or three days and another 2% spent seven or visits
more days (see Figure 5). Of the groups that spent less than a day at
the park, 52% reported that they spent from one to four hours at the park
while 19% spent seven hours or more (see Figure 6).

Visitor groups were asked to indicate the seasons during which they
have previously visited Whiskeytown NRA. As shown by Figure 7, 97%
of visitor groups have previously visited during the summer, and 60%

have visited in the spring.

M=4E67 visitor groups;
percentages do not equal 100 due to rounding.

T Or mofe 25

Days spentat 4 [ ..

Whiskeytown
3 Q2%
2 M 2%
191%
235 than 1

| | | | | | 1
] Fi=] 150 225 S00 a7a 450

Number of respondents

Figure 5: Days spent at Whiskeytown NRA
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M=411 visitor groups;
percentages do not equal 100 due to rounding.

Hours spent at 4

Whiskeytown
3

2

]

less than 1

Mumber of respondents

Figure 6: Hours spent at Whiskeytown NRA

M=484 visiior groups;
percentages do not equal 100 because
groups could visit more than one season.

SLmmer AT%
Sprin
SBA%0MN pring
visited
Fall
Wintar ST
| | | | | |
| 100 200 S0 400 a00

Mumbar of respondents

Figure 7: Seasons visited on past visits
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Figure 8 shows the percentages of visitor groups that Activities —

participated in a variety of activities at Whiskeytown NRA. The most this visit and

common activities were swimming or sunbathing (74%), picnicking past visits

(42%), and motorboating (25%). The least common visitor activity was
horseback riding (1%). Visitor groups participated in a number of "other"
activities including enjoying the scenery, taking pictures, and driving
through the park.

During past visits, the most common visitor activities included
swimming or sunbathing (79%), picnicking (69%), and motorboating
(53%), as shown in Figure 9. The least common visitor activity on past
visits was horseback riding (3%). On past visits, “other” activities

included canoeing, panning for gold, and scuba diving.

M=454 visitor groups;
percentages do not equal 100 because
groups could participate in more than one activity.

awlim/sunbathe
Plcnic
Motorboat
Fish
Water skl
Hike
Activities
this visit Exgrcise
Camgp
Wizl historic sites
Jat ki
Maountain bike
Sall
Aftend ranger-lad activity
Horseback rde

Othar 175%

| | | | | | | |
| 50 100 180 200 250 300 350

Mumber of respondents

Figure 8: Visitor activities on this visit
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M=368 visitor groups;
percentages do not equal 100 because
aroups could participate in more than one activity.
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Figure 9: Visitor activities on past visits
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Visitor groups were asked if they were aware, prior to their visit,
that Whiskeytown NRA was administered by the National Park Service.
As shown in Figure 10, 81% of visitor groups were aware that
Whiskeytown NRA is administered by the NPS, 15% were not aware,

and 5% were not sure.

M=478 visltor groups;
percentages do not egqual 100 due to rounding.

Yoo

Aware of NP5
administration ™0
MO SUre

| | | | |
0 100 200 S0 400

Mumber of respondents

Figure 10: Awareness of NPS administration

Awareness of
NPS
administration
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Visiting the Visitor groups were asked if they visited the visitor center on this

visitor center visit. Sixty percent of visitor groups did not visit the visitor center while
40% indicated they did visit the visitor center (see Figure 11).

Those groups that visited the visitor center were asked to indicate

their reasons for doing so. As shown by Figure 12, the most common
reasons for visiting the visitor center were using the restrooms (50%),
obtaining information from park staff (46%), and viewing the exhibits
(39%). The least common reason identified by more than one person for
visiting the visitor center was to use the telephone (8%). “Other” reasons
for visiting the visitor center included looking at the lake, taking a group

picture, and meeting friends.

M=480 visitor groups

Mo

Vislt visitor
center?

g 4054

| | | | | 1
1] ai 100 150 200 250 S0

Mumber of respondents

Figure 11: Visitor center use
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M=194 visitor groups;
percentages do not equal 100 bacause
aroups could st more than one reason.

Use restrooms 50
Get information from staft 467
Wiew sxhibits
Reasons for Pay user fae
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Other 142
| I I I I |
a 20 40 al BO 100
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Figure 12: Reasons for visiting the visitor center
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Places visited —
this visit and
past visits

Place visited

this visit

Whiskey Creak Boat Launch

Whiskey Crek Plcnic Area
Tower House Historlcal District

Visitor groups were asked to indicate the places that they had
visited during their visit to Whiskeytown NRA. As is shown by Figure
13, the most commonly visited places were the visitor center (37%),
Brandy Creek Beach (33%), and Brandy Creek Marina (24%). The
least visited places were Backcountry Zone A and N.E.E.D. Camp
(both 3%). “Other” places visited by groups during this visit included
Shasta-Bally, Glory Hole, and the Kennedy Memorial.

During previous visits, the most commonly visited places
included Brandy Creek Beach (71%), Oak Bottom Beach (66%), and
the visitor center (64%), as shown by Figure 14. The least visited place
on previous visits was Backcountry Zone A (17%). “Other” places
visited on previous visits included Sheep Camp, Shasta-Bally, and

Davis Gulch.

M=452 vistor groups;
percentages do not equal 100 because
groups could visit more than one place.

Wisltor center P
Brandy Crock Beach
Brandy Creck Marina

Chak Bottom Marina

Cak Bottom Beach

Can Fowarnousa
Oihar lakeshore arsas

East Beach
Backcouniry Zone C
Dry Creak camping
Backcouniry Zona B
Backcouniry Zona A
N.E.E.D. Camp
Other 5%

] al 100 150 200

Numbar of respondents

Figure 13: Places visited this visit
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M=368 visitor groups;
percentages do not equal 100 because
groups could visit more than one place.
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{Jak Bottorn Beach

Visitor center

Brandy Creek Marina

Places vizited Jak Bottom Marina
previous visits Carr Powerhouse
Whiskey Creek Boat Launch

Whiskey Creak Plcnic Araa
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Tower House Historic District
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Figure 14: Places visited previous visits
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Visitor services
and facilities:
Use, importance
and quality

Facllity/service Trails

used

Visitor groups were asked to note the park services and facilities
they used during their visit to Whiskeytown NRA. As is shown by Figure
15, the services and facilities that were most commonly used by visitor
groups were restrooms (84%), parking areas (75%), roads (57%)
garbage collection (46%). The least used service was emergency

services (2%).

M=457 visitor groups;
percentages do not equal 100 because
groups could use more than one faclitysenvice.

Resirooms
Farklng areas
Roads

Garpage collection

Flohnic areas

Boat launches
GCampgrounds
Mavigational alds
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Liteguards

Law enforcement
Boat rentals

Handicapped access

Emergancy sarvices

847

| | | | | |
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Figure 15: Services and facilities used
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Visitor groups rated the importance and quality of each of the services
and facilities they used. The following five point scales were used in the

questionnaire:

IMPORTANCE QUALITY
5=extremely important 5=very good
4=very important 4=good
3=moderately important 3=average
2=somewhat important 2=poor
1=not important 1=very poor

Figure 16 shows the average importance and quality ratings for visitor
services. An average score was determined for each service based on ratings
provided by visitors who used that service. This was done for both importance
and quality, and the results are plotted on the grid shown in Figure 16. All
services were rated as above "average" both in importance and quality. It
should be noted that Whiskeytown NRA handicapped access, boat rentals, and
emergency services were not rated by enough people to provide reliable data.

Figures 17-31 show the importance ratings that were provided by visitor
groups for each of the individual services. Those services receiving the highest
proportion of "extremely important" or "very important" ratings included boat
launches and lifeguards (both 93%), restrooms (92%), and navigational aids
(91%). The service area with the largest percentage of "not important"
responses was for law enforcement (5%).

Figures 32-46 show the quality ratings that were provided by visitor
groups for each of the individual services. Those services receiving the highest
proportion of "very good" or "good" ratings included parking areas, roads, and
garbage collection (all 83%), and boat launches (79%). The highest proportion
of “very poor” ratings was for law enforcement (24%).

Figure 47 combines the “very good” and “good” quality ratings and

compares those ratings for all of the services.

19
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Figure 16: Average ratings of service and facility
importance and quality

Extramaly
important ’ ! navigational
57 ifequards i
restrnﬂrr?s aids  ppat launches
" » .||I . garbage collection
— . 0
457 campgrounds . roads
. . parking areas
L ‘H'"‘H-. .
g trails
a4 law enforcement picnic areas
3.51 .
e — food services
3 T T T 1Viery good
. 4 4.5 5
Average 23 quality

Figure 16: Detail
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M=368 visitor groups

Extramaly important
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Figure 17: Importance of restrooms

M=147 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 18: Importance of trails
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M=175 visitor groups;
percentages do not equal 100 due to rounding.
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Mot Important 1%
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Figure 19: Importance of picnic areas

M=329 yisitor groups;
percentages do not equal 100 due to rounding.
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Figure 20: Importance of parking areas
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M=14 visitor groups
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Figure 21: Importance of handicapped access

M=250 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 22: Importance of roads
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M=25 visitor groups
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Figure 23: Importance of ranger-led programs

M=63 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 24: Importance of campgrounds
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M=53 visitor groups
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Figure 25: Importance of food services

M=45 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 26: Importance of lifeguards
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Figure 27: Importance of law enforcement
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Figure 28: Importance of boat launches
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M=208 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 29: Importance of garbage collection

M=6Z visitor groups;
percentages do not equal 100 due to rounding.
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Figure 30: Importance of navigational aids
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M=9 visitor groups
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Figure 31: Importance of emergency services
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percentages do not equal 100 due to rounding.
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Figure 32: Quality of restrooms
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Figure 34: Quality of picnic areas
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M=325 visitor groups
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Figure 35: Quality of parking areas
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Figure 36: Quality of handicapped access
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M=250 visltor groups;
percentages do not equal 100 due to rounding.
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Figure 37: Quality of roads
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Figure 38: Quality of boat rentals
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M=59 visitor groups
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Figure 39: Quality of campgrounds

M=58 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 40: Quality of food services
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M=40 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 41: Quality of lifeguards
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Figure 42: Quality of law enforcement
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M=137 visitor groups
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Figure 43: Quality of boat launches
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Figure 44: Quality of garbage collection
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Figure 45: Quality of navigational aids
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Figure 46: Quality of emergency services
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M=1otal number of groups that rated aach sanvice.

F"Elrh:lr‘lg dreas B3%, WN=325
Roads B3%s, N=2Z50
Garbage collection B3%h, N=203
Boat launches T9%, M=137
SarvicaS Trails TH%%, MN=147
tacility
Ficnic areas T7%, M=172
r'u-a'lu'lgﬂ“':l” al alds T5%, M=64
Liteguards 867, N=40
Cam g rounds 613, M=59
Resirooms 61%%, M=355
Food sanvices O 57, N=58
Law enforcement 51%%, M=37
| | | | |
0% £5% Sl T9% 1005%%

Proportion of "very good” or "good” ratings

Figure 47: Combined proportions of “very good” or
“good” quality ratings for services




Whiskeytown National Recreation Area Visitor Study July 20-26, 1998

Visitor groups were asked to note the information services Information

they used during their visit to Whiskeytown NRA. As shown by Figure services: use,

48, the information services that were most commonly used by visitor importance and

: . , quality
groups were road signs (69%), information from park staff (46%), the
park brochure/map (37%) and trail signs (28%). The least used
information service was ranger-led programs (7%).
M=277T vislior groups,;
percentages do not agqual 100 becausa
groups could use more than one service.
Aoad slgns 69k
Imfarmiation from statt
Fark brochure
sarvice used Trail =igns
Visitor center axhibits
Bullatin boards
Othar brochures
Roadside exhibits
Visitor center sales publicallons
Ranger-lad programs
[ T T T |
1] 50 100 150 200

Mumber of respondents

Figure 48: Information services used

Visitor groups rated the importance and quality of each of the
information services they used. The following five point scales were used

in the questionnaire:

IMPORTANCE QUALITY
5=extremely important 5=very good
4=very important 4=good
3=moderately important 3=average
2=somewhat important 2=poor
1=not important 1=very poor
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Figure 49 shows the average importance and quality ratings for
information services. An average score was determined for each service
based on ratings provided by visitors who used that service. This was done
for both importance and quality, and the results are plotted on the grid shown
in Figure 49. All services were rated as above "average" both in importance
and quality. It should be noted that visitor center sales publications and
ranger-led programs were not rated by enough people to provide reliable data.

Figures 50-59 show the importance ratings that were provided by
visitor groups for each of the individual information services. Those services
receiving the highest proportion of "extremely important" or "very important"
ratings included road signs (87%), other informational brochures [other than
park brochure/map] (84%), and trail signs (83%). The highest proportion of
"not important" ratings was for trail signs (3%).

Figures 60-69 show the quality ratings that were provided by visitor
groups for each of the individual services. Those services receiving the
highest proportion of "very good" or "good" ratings included other informational
brochures (95%), the park brochure/map (92%) and information from park
staff (87%). The highest proportion of “very poor” ratings was for trail signs
(7%).

Figure 70 combines the “very good” and “good” quality ratings and

compares those ratings for all of the services.
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Figure 49: Average ratings of informational service
importance and quality
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Figure 49: Detail
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M=102 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 50: Importance of park brochure/map
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Figure 51: Importance of other informational brochures
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Figure 52: Importance of information from park staff
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Figure 53: Importance of visitor center sales publications
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M=43 visitor groups:;
percentages do not equal 100 due to rounding.
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Figure 54: Importance of visitor center exhibits
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Figure 55: Importance of ranger-led programs
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M=46 visitor groups
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Figure 56: Importance of bulletin boards
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Figure 57: Importance of trail signs
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Figure 58: Importance of roadside exhibits

M=130 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 59: Importance of road signs
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Figure 60: Quality of park brochure/map
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Figure 61: Quality of other informational brochures
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Figure 62: Quality of information from park staff
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Figure 63: Quality of visitor center sales publications
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Figure 64: Quality of visitor center exhibits
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percentages do not equal 100 due to rounding.
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Figure 65: Quality of ranger-led programs
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M=46 visitor groups;
percentages do not agual 100 due to rounding.
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Figure 66: Quality of bulletin boards
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Figure 67: Quality of trail signs
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Figure 68: Quality of roadside exhibits
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Figure 69: Quality of road signs
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M=1otal number of groups that rated aach senvice.
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Figure 70: Combined proportions of “very good” or
“good” quality ratings for information
services
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Visitor groups were asked to rate the importance of certain Importance of
features or qualities during this visit to NRA. Figures 71-78 show features or

the importance ratings that were provided by visitor groups for each qualities

of the individual features or qualities. The features or qualities that
received the highest “very important” to extremely important” ratings
were scenic views (84%), solitude and quiet (77%), plants and
animals (74%), and non-motorized water recreation (72%). The
highest “not important” rating was for motorized water recreation
(25%).
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percentages do not equal 100 due to rounding.
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Figure 71: Importance of plants and animals
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Figure 72: Importance of historic sites
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Figure 73: Importance of motorized water recreation
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Figure 74: Importance of non-motorized water recreation

M=421 visitor groups;
percentages do not agual 100 due to rounding.
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Figure 75: Importance of frontcountry recreation
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M=408 visitor groups;
percentages do not agaul 100 dua to rounding.
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Figure 76: Importance of backcountry recreation
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Figure 77: Importance of scenic views
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M=442 visltor groups;
percentages do not equal 100 due to rounding.
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Figure 78: Importance of solitude and quiet

Visitor groups were asked to state the amount of money they Expenditures
spent during this trip in the area around Whiskeytown NRA (within 50
miles of the park including Weaverville, Red Bluff, and Redding).
Groups were asked to indicate the amounts they spent for lodging,
travel, food and “other” items (such as souvenirs, gifts and film).

Total expenditures: Thirteen percent of visitor groups spent
no money in the Whiskeytown NRA area (see Figure 79). Fifty-one
percent of the groups spent from $1 to $50, and another 12% spent
from $51 to $100. Of the total expenditures by groups, 37% was for
food, 19% was for lodging, 18% was for travel and 26% was for “other”
items (see Figure 80).

The average visitor group expenditure during this visit was

$114. The median visitor group expenditure (50% of groups spent
more and 50% of groups spent less) was $30. The average per capita

expenditure was $30.
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Lodging: Sixty-nine percent of visitor groups spent no money on
lodging in the Whiskeytown NRA area (see Figure 81). Eight percent of
the groups spent from $1 to $25 and another 5% spent from $26 to $50.

Travel: Seventeen percent of visitor groups spent no money on
travel in the Whiskeytown NRA area (see Figure 82). Sixty percent of the
groups spent from $1 to $25 and another 15% spent from $26 to $50.

Food: Twenty-two percent of visitor groups spent no money on
food in the Whiskeytown NRA area (see Figure 83). Forty-three percent
of the groups spent from $1 to $25 and another 17% spent from $26 to
$50.

“Other” items: Forty-eight percent of visitor groups spent no
money on “other” items (such as souvenirs, film and gifts) in the
Whiskeytown NRA area (see Figure 84). Thirty-one percent of the groups
spent from $1 to $25 and another 12% spent from $26 to $50.

M=436 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 79: Total expenditures in the Whiskeytown NRA area
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Figure 81: Expenditures for lodging in the
Whiskeytown NRA area

57



58
Whiskeytown National Recreation Area Visitor Study July 20-26, 1998

M=382 visitor groups;
percantages do not equal 100 due to rounding.

151 ar mare
I126-130
T101-125

T6-100
Amount ¥

spent
P 551-75

h26-50

51-25 60

Spant no money

I I I I I 1
a a0 100 150 200 250

Mumber of respondents

Figure 82: Expenditures for travel in the Whiskeytown
NRA area

M=395 visltor groups;
percentages do not equal 100 due to rounding.
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Figure 83: Expenditures for food in the Whiskeytown
NRA area
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M=324 vislior groups;
percantages do not equal 100 due to rounding.
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Figure 84: Expenditures for “other” items in the
Whiskeytown NRA area

Visitor groups were asked if the facilities at Whiskeytown NRA Adequacy of

(restrooms, beaches, campgrounds, etc.) were adequate for the facilities

purposes of their visit to the park. As shown by Figure 85, ninety
percent of visitor groups indicated that the facilities were adequate and
10% said they were not. Visitors who found the facilities to be
inadequate were asked to explain why they were not. The

explanations these groups listed can be found in Table 5.
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Figure 85: Are Whiskeytown NRA facilities adequate?

Table 5: Why facilities were inadequate

N=73 comments

Comment

Number of
times mentioned

Restrooms dirty

Not enough garbage cans

Not enough parking
Campgrounds need improvement
RV camping areas inadequate
Not enough picnic areas
Bathrooms not supplied

Showers did not work

Fees not posted

Boat ramps need improvement
Trails need regular maintenance
Not enough handicapped parking
Other comments

15
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Visitor groups were asked if they needed or wanted
additional information but were unable to obtain it during their visit to
Whiskeytown National Recreation Area. As shown by Figure 86,
ninety-three percent of visitor groups did not want or need additional
information while 8% indicated they did want or need additional
information and were unable to obtain it. Those who wanted or

needed additional information were asked to indicate the type of

information. The information these groups wanted or needed is listed

in Table 6.

Those who responded that they wanted or needed additional

information but were unable to obtain it were also asked to indicate

the methods they would have liked to receive the information. Figure

87 shows that receiving information from a park staff person (47%)
and from brochures or other type of publication were the most
commonly listed methods. “Other” methods to receive information

listed by visitor groups included

M=4E68 visitor groups;
percentages do not equal 100 due to rounding.
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Figure 86: Need or want additional information?
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Table 6: Information needed
N=27 comments;
many visitors made more than one comment.

Number of
Comment times mentioned
Driving Directions within NRA 3
Map of the area 4
Camping information 3
Making group camping reservations 3
Sailboat rentals 2
Permits and regulations 2
Other comments 10

M=34 visitor groups:
percentages do not equal 100 because

Qroups could select more than cne meathod.
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Figure 87: Methods preferred to receive information
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Visitor groups were asked to indicate the subjects they would be Subjects of

interested in learning about on a future visit. Twenty percent of interest for

respondents indicated they were not interested in learning about the future visits

park on future visits. As shown by Figure 88, the most commonly listed
subjects were wildlife management (64%), gold rush history (59%), and
ecosystems (55%). The least commonly listed subject listed by groups
was fire management (27%). “Other” subjects groups were interested in
learning about on a future visit included boating safety, history of
Whiskeytown, and astronomy.

Visitor groups were also asked to indicate how they would
prefer to learn about the park’s natural and cultural resources on a
future visit to Whiskeytown NRA. The most commonly listed
preferences for learning about park resources included printed materials
(58%), roadside exhibits (46%), and visitor center exhibits (42%), as
shown by Figure 89. The least commonly listed preference for learning
about park resources was audio-visual programs (20%). Groups listed
a number of “other” preferences for learning about park resources.

These included newsletters, websites, and educational exhibits.

M=0473 vislor groups,
percentages do not edqual 100 Decause
groups could hawve mornz than one preferance.
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Figure 88: Subjects of interest on future visits
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MN=0473 visitor groups;
percantages do nof agual 100 becausa
groups could hawve more than one preference.
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Audio-visual programs

Other

| | | |
0 a0 100 150 200 250 SO0

Mumber of respondents

Figure 89: Preferences for learning about park’s
resources
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Visitor groups were asked to note what projects they would like

to see funds from a new fee for the use of the parks’ facilities used for

within Whiskeytown NRA. These responses are listed in Table 7.

Table 7: Projects funded by new fee

N=611 comments;

many visitors made more than one comment.

Number of
Comment times mentioned
Maintenance 83
Trails 40
Would rather fees were discontinued 37
Park improvements 35
Restrooms 35
Cleaning 31
Create more beaches 27
More picnic areas 24
More rangers 23
Camping areas 21
Clean up driftwood 20
Add sand to beaches 18
Security 17
Wildlife preservation 17
Boat launches 17
Clean up trash 17
More lifeguards 12
Water quality 11
Boat patrols 11
Opportunities for solitude 10
Police personal watercraft 9
Plant fish 6
Water safety education 5
Shoreline campgrounds 5
Showers 5
Lower fees 5
Road improvement 5
Educational tours 4
More parking 3
More garbage cans 3
Conflict management training for park staff 3
Get rid of personal watercraft 3
Poison oak eradication 2
Trail signs 2
Wildlife research 2
Exhibits 2
Payroll 2
Staffed fee payment areas 2
Expansion 2

Other comments

w
(4]

Opinions about
fees
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Visitors/ activities Visitors were asked “During this visit, did other visitors and
which interfered their activities interfere with, or cause you to feel unsafe during, your
with visit visit to Whiskeytown National Recreation Area?” Most visitors (82%)

said other visitors did not interfere with their visit or cause them to
feel unsafe during their visit, as shown in Figure 90. Eighteen
percent of visitor groups said other visitors did interfere with their visit
or cause them to feel unsafe. These groups listed the ways with

which they were interfered or made to feel unsafe (see Table 8).

M=461 visitor groups

Mo

Cid others
Interfere?

Yas

I I I 1 I 1 I I 1
a a0 100 130 =200 250 300 350 400
Mumber of respondants

Figure 90: Did visitors/activities interfere with visit?

Table 8: Interfered with/felt unsafe
N=75 comments

Number of
Comment times mentioned

Personal watercraft 30
Poor boating safety/etiquette 14
Campers not observing “quiet hours”
Noisy motor boats

Unattended pets

Alcohol use

Bears

Speeding

Rude people

Loud music

Other comments
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Visitor groups were asked if they would like to see more, less, Future facilities
or the present numbers of the facilities and services on a future visit to and services

Whiskeytown NRA. As shown in Figures 91-102, at least 50% of visitor
groups indicated that the present number of facilities and services
listed in the survey was “OK”, except for ranger-led programs (41%),
camping opportunities (44%), and exhibits (47%).

M=445 visitor groups;
percentages do not equal 100 due to rounding.

Maora

Frasant Ok S8%
Mumber of
tacllities
Laes
Don't know
| | | | | | 1
] al 100 150 200 250 S00

Number of respondents

Figure 91: Present number of restrooms
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M=421 visitor groups

Mora

Frazsant 0K

Mumber of
faciites

Lzes

Dom't Know

| | | | 1
] al 100 150 200

Number of respondents

Figure 92: Present number of camping opportunities

M=431 visitor groups

Mora

Frasant Ok
Mumber of
Tacilitles
Laes
Don't know
| | | | | 1
] al 100 150 200 250

Number of respondents

Figure 93: Present number of swim beaches




Whiskeytown National Recreation Area Visitor Study July 20-26, 1998

M=4Z8 visitor groups

Maora

Fresaent OK
Murmber of
facilities
Lass
Com't Kmow
| | | | | 1
0 50 100 150 200 250
Mumbear of respondents
Figure 94: Present number of picnic areas
M=405 vislior groups
hMore
Fresaent OK T
Mumber of
facilities
Lass
Com't Kmow 165

| | | | | |
| al 100 150 200 250

Mumber of respondents

Figure 95: Present number of trails
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M=397 visltor groups;
percentages do not equal 100 due to rounding.

Mora 24%

Present OK 63%
Mumber of
facilities
Lazs
Con't Kmow
| | | | | 1
0 50 100 150 200 250
Mumber of respondents
Figure 96: Present number of signs (road and trail)
MN=412 vislicr groups
Mora
Frasent OK
Mumbear of
facilities
Liass
Don't Kmow
| | | | | | 1
0 50 100 150 200 250 300

Number of respondents

Figure 97: Present number of parking areas
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M=396 visitor groups

Mora

Frazsant 0K
Mumber of
Tacilitles
Lzes
Dom't Know

| | | | | | 1
] al 100 150 200 250 S00

Number of respondents

Figure 98: Present number of boat launches/ramps

M=396 visltor groups;
percentages do not equal 100 due to rounding.

Mora

Frazsant 0K
Murmber of
tacilitles
Lzes
Dom't Know

| | | | | 1
] al 100 150 200 250

Number of respondents

Figure 99: Present number of law enforcement patrols
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M=391 visitor groups

Mora

FPrasaent T
Mumber of
tacilitles
Laes
Don't know g

| | | | 1
] al 100 150 200

Number of respondents

Figure 100: Present number of ranger-led programs

M=392 visitor groups;
percentages do not equal 100 due to rounding.

Mora 28%%
Frasant Ok 475
Murmber of
tacilitles
Laes 2%
Don't know 24%
| | | | 1
] al 100 150 200

Number of respondents

Figure 101: Present number of exhibits
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M=384 visitor groups

Mora

Frasent O a9
Mumbar of
facilities
Lozs
Don't Know

I I I I I 1
Q a0 100 150 200 250

Mumbar of respondents

Figure 102: Present number of information services

Visitor groups were asked if they would support a management Management
proposal that would restrict activities in certain areas, but would reduce proposal
conflicts between incompatible uses. As shown by Figure 103, forty-six
percent of groups would support this proposal. Twenty-four percent said
they would not support this proposal, while 19% said they needed more

information and 11% said they were not sure if they would support the

proposal.
M=431 VIsltor groups
Yiasg
Suppaort N
management a
proposal?

Mot sure

Maad maora information

I I I I 1
0 a0 100 150 200

Mumber of respondents

Figure 103: Support management proposal
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Understand Visitor groups were asked if they understood why

Whiskeytown NRA Whiskeytown NRA was established as a unit of the National Park

establishment System. Forty-seven percent of visitor groups did not understand why
Whiskeytown NRA was established, 32% were unsure, and 21%

indicated that they did understand (see Figure 104).

Those visitor groups who said they did understand were
asked to indicate why Whiskeytown NRA was created. As shown in
Table 9, visitor groups made many comments concerning the park’s

establishment.

M=446 visitor groups
No 47%

Undarstand
astablishment? Yias

MOt sUra

| | | | |
Q a0 100 150 200 250

Mumber of respondents

Figure 104: Understand why Whiskeytown NRA was
established?

Table 9: Why was Whiskeytown NRA created?
N=110 comments

Number of
Comment times mentioned
Recreation 43
Watershed protection 34
Preservation 20
Power 5
Irrigation 2
Ecosystem protection 2
Other comments 4
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Visitor groups were asked to rate the overall quality of the Overall quality of
visitor services provided at Whiskeytown National Recreation Area visitor services

during this visit. The majority of visitor groups (84%) rated services as

"very good" or "good" (see Figure 105). No visitor rated services as

"very poor."
M=452 vlslior groups;
percentages do not nqual 100 due to rounding.
Very good
Good
Owverall
Avarage
quality a4
Foar
Vary poor

| | | | | |
| al 100 150 200 250

Mumbar of respondents

Figure 105: Overall quality of visitor services
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What visitors
liked most

Visitor groups were asked "What did you like most about your

responses are contained in the appendix.

visit to Whiskeytown National Recreation Area?" Eighty-seven percent
of visitor groups (425 groups) responded to this question. A summary of
their responses is listed below in Table 10 and complete copies of visitor

Table 10: What visitors like most

N=601 comments;

many visitors made more than one comment.

Number of
Comment times mentioned
PERSONNEL
Staff polite and helpful 10
Lifeguards 2
INTERPRETIVE SERVICES
Visitor center book selection 3
Historic District Tour 2
Camden House 2
FACILITIES/MAINTENANCE
Clean 19
Beach 15
Picnic areas 11
Restrooms 10
Trails 7
Campsites 3
Boat launches 3
Parking at boat launches 2
Other comments 5
POLICIES
Lake is “full” 4
Other comments 2
RESOURCE MANAGEMENT
Clean water 71
Swimming 61
Not overcrowded 23
Boating 17
Accessibility 15
Recreation 9
Fishing 9
Biking 7
Wildlife 7
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Number of
Comment times mentioned
RESOURCE MANAGEMENT (continued)
Walking/hiking 6
Sailing 6
Water-skiing 5
Jet-skiing 4
Panning for gold 2
Other comments 8
GENERAL IMPRESSIONS
Beauty 75
Scenery 61
The lake 24
Quiet 20
Relaxation 16
Great for children 13
Friends and family 11
Open space 5
Fresh air
Everything
Feel safe

Friendliness of people
Other comments
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What visitors
liked least

Visitor groups were asked "What did you like most about your

responses are contained in the appendix.

visit to Whiskeytown National Recreation Area?" Seventy-two percent
of visitor groups (348 groups) responded to this question. A summary of
their responses is listed below in Table 11 and complete copies of visitor

Table 11: What visitors like least

N=356 comments

Comment

Number of
times mentioned

PERSONNEL
Inconsiderate rangers
Lack of park staff present
Other comments

FACILITIES/MAINTENANCE
Trash

Dirty restrooms

Parking inadequate

Marina and ramp too small
Not enough picnic tables
parking areas at boat launches too small
Oak Bottom Beach dirty
Launch in bad shape

Dirty trails

RV parking area

Traffic

Signs about fees too small
Campsites too close together
Brandy Creek unsanitary
Uneven ground in picnic areas
Other comments

POLICIES

Fees

Rude people on jet skis

Noise of watercraft

Jet skis in swimming area
Noisy campers

Gas in water

Too many watercraft

Had to pay full price for 1/2 day
Other comments

w
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Number of
Comment times mentioned

RESOURCE MANAGEMENT

Overcrowded areas 20
Beaches too rocky 8
Bears 8
Not enough beach 3
Other comments 15

GENERAL IMPRESSIONS

Everything was okay 41
Didn't like survey 2
Long walk to beach 2

Other comments 17
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Planning
for the
future

Visitor groups were asked "If you were a park manager planning for

the future of Whiskeytown National Recreation Area, what would you

propose? Please be specific." Sixty-three percent of visitor groups (305
groups) responded to this question. A summary of their responses is listed
in Table 12 and complete copies of visitor responses are contained in the

More lifeguards

More boat patrols

Roving rangers to answer questions

24 hour law enforcement at campgrounds
Patrol bear problem areas at night

More foot patrols on beaches

Rangers could be friendlier

Staff available to fix fee machines

Other comments

INTERPRETIVE SERVICES

Expand ranger-led programs

Develop environmental education programs
Promote local awareness

Ranger programs for youth groups

Promote awareness of divers

Other comments

FACILITIES/MAINTENANCE
More picnic tables near beaches
More campgrounds for general public
Smaller beaches for boater access
More maintenance/cleaning

More paved parking

Bigger boat launches

More attractive, separate RV area
Campgrounds close to water
Check/clean restrooms hourly
Free showers

More drinking water access

More restrooms/porta-potties
Need more trash cans

Address trash issue

More shaded parking areas

appendix.
Table 12: Planning for the future
N=566 comments;
many visitors made more than one comment.
Number of
Comment times mentioned
PERSONNEL
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Comment

Number of
times mentioned

FACILITIES AND MAINTENANCE (cont’d)
More bike trails

Address fee machine problems

Volunteers or prisoners for cleaning/maintenance
Large swim area in closed to motor vehicles
Trail improvement

More backcountry campsites

Mirrors in bathrooms

Better beaches

More horse trails

Other comments

POLICIES

Ban personal watercraft

Restrict personal watercraft to certain areas
Discontinue fees

Lower fees

Ban all motorized watercraft

Limit horsepower on boats

Encourage respect of others

Restrict horses to Backcountry Zone A
Reduce rate pass for locals

Keep restrictions to a minimum

Make paying fees user friendly

No alcoholic beverages

Restrict use of off-road motor vehicles
Need area for dogs

Do not segregate uses

Do not limit personal watercraft

No wake zones/quiet areas

Fees for motorized use on lake

No 2-stroke motors

Allow boaters to spend nights on boats
More camping/picnicking on islands
Discounts for families

Implement noise law

Other comments

Enforce existing regulations

Leave area “as is”/maintain current management
strategy

Personal watercraft pollute air/water/noise

Emphasis on water quality

Stock more fish

—
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Number of
Comment times mentioned

RESOURCE MANAGEMENT

Park is well managed

Plant more trees

Keep park from getting overcrowded/overdeveloped
Encourage packing out garbage

Need warning about theft

Promote “don’t feed wildlife” message

Cut back poison ivy overgrowth

Other comments

[>20 \C I \C I \C T \C I SN \L Y \ 0 )

N

CONCESSIONS

More variety of rentals
Restaurant/eating facility

General store closer to campgrounds
Day camp for kids

Expand/upgrade marina

Lower cost of rentals
Lodge/overnight accommodations
Ice machine in campgrounds

Other comments

[Co2 \C RN \C T \C T \C I \O IS I &)

GENERAL IMPRESSIONS

Enjoy Whiskeytown NRA

Wish Whiskeytown was like it was 20 years ago
Other comments 6
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Forty-five percent of visitor groups (220 groups) wrote additional

comments, which are included in the separate appendix of this report.

Their comments about Whiskeytown National Recreation Area are

summarized below (see Table 13). Some comments offer specific

suggestions on how to improve the park; others describe what visitors

enjoyed or did not enjoy about their visit.

Table 13: Additional comments

N=299 comments;

many visitors made more than one comment.

Comment

Number of
times mentioned

PERSONNEL

Rangers could be friendlier

More ranger patrols

Park rangers friendly and helpful

Visitor center didn’t have information | wanted
Other comments

INTERPRETIVE SERVICES
Ranger-guided tour/jr. ranger program excellent
Other comments

FACILITIES AND MAINTENANCE

All areas clean/well-kept

More/better bear lockers

Better trail markers/signs

Fee machines need improvement
More litter clean-up

More shaded parking areas

More water fountains
Campgrounds/noisy need more patrols
Other comments

RESOURCE MANAGEMENT

Keep park clean and natural

Bear problem may keep me from visiting in future
Deer problem due to people feeding them
Horses causing impacts in backcountry

Keep management “as is”

Motors polluting water

Enforce current regulations

Better description of/directions to campgrounds
Other comments

—
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Number of
Comment times mentioned

POLICIES

Eliminate fees/taxes should pay for improvements
Fees have not lead to improvements

Fees have been used to make improvements
Locals should pay lower fees

Ban personal watercraft

We visit less because of fees

Dogs should be allowed in more places

Fee waivers for disabled, elderly, poor
Annual pass should be good for 12 months
Other comments

OMNDMNMDMNWWRAPMUOTO
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CONCESSIONS
Comments 2

GENERAL IMPRESSIONS
We had a good time 47
Whiskeytown is beautiful, peaceful 25
We come here yearly 16
Thank you! 14
We’ll be back 14
This is our family’s favorite place 13
The lake is a wonderful local resource

Keep up the good work

Enjoyed the clean water

We saw bears

It was hot

Would be disappointed if PWC/motors are banned

Love different options for recreation

Other comments 2
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Whiskeytown National Recreation Area
Additional Analysis
VSP Report 107

The Visitor Services Project (VSP) staff offers the opportunity to learn more from VSP visitor
study data.

Additional Analysis

Additional analysis can be done using the park's VSP visitor study data that was collected and
entered into the computer. Two-way and three-way cross tabulations can be made of any of the
characteristics listed below. Be as specific as possible--you may select a single program/
service/ facility instead of all that were listed in the questionnaire. Include your name, address
and phone number in the request.

- feature/quality importance « State of residence + Age

* Hours spent in park + Country of residence + Information service use

+ Days spent in park * Previous visits + Information service importance

» Expenditures in area + Park facility adequacy + Information service quality

+ Group type + Subjects of interest + Visitor service/facility use

« Visitor activities (present and + Preference for learning « Visitor service/facility importance
past)

+ Places visited (present and past) -« Present number of facilities « Visitor service/facility quality

» Understand park establishment - Management proposal * Feature or quality importance

* Need/want additional information - Interfered with or felt unsafe + Opinions about fee projects

» Method of receiving information  + Aware of NPS administration + Overall quality rating

+ Group size + Visit the visitor center + Seasons visited in the past

« reasons for visiting visitor center

Database

A database has been developed which contains all the VSP visitor study results from 1988
through the present. The database became operational in April, 1996. In order to use the
database it will be necessary to have a database catalog, which lists the information contained in
the database. Queries to the database will be accepted by phone, mail, cc:Mail, email or fax, and
the same forms of media will be used to return the answer to you. Through the database, one
can learn how the results of this VSP visitor study compare with those from studies held at NPS
sites across the nation, from those within a specific region or type of NPS site, or from, those that
meet criteria that are of importance to you as a park manager, researcher or other interested
party.

Phone/send requests to:

Visitor Services Project, CPSU Phone: 208-885-2819
College of Forestry, Wildlife, and Range Sciences FAX: 208-885-4261
University of Idaho cc:Mail: VSP Database NP--PNR

Moscow, ldaho 83844-1133 e-mail: vspdatabase@uidaho.edu
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QUESTIONNAIRE
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Visitor Services Project Publications

Reports 1-6 (pilot studies) are available from the University of Idaho Cooperative Park Studies
Unit. All other VSP reports listed are available from the parks where the studies were conducted
or from the Ul CPSU. All studies were conducted in summer unless otherwise noted.

1982
1. Mapping interpretive services: A pilot
study at Grand Teton National Park.

1983

2. Mapping interpretive services: Identifying
barriers to adoption and diffusion of the
method.

3. Mapping interpretive services: A follow-
up study at Yellowstone National Park
and Mt Rushmore National Memorial.

4. Mapping visitor populations: A pilot study
at Yellowstone National Park.

1985

5. North Cascades National Park Service
Complex

6. Crater Lake National Park

1986

7. Gettysburg National Military Park

8. Independence National Historical Park
9. Valley Forge National Historical Park

1987

10. Colonial National Historical Park
(summer & fall)

11. Grand Teton National Park

12. Harpers Ferry National Historical Park

13. Mesa Verde National Park

14. Shenandoah National Park

15. Yellowstone National Park

16. Independence National Historical Park:
Four Seasons Study

1988

17. Glen Canyon National Recreational
Area

18. Denali National Park and Preserve

19. Bryce Canyon National Park

20. Craters of the Moon National Monument

1989
21. Everglades National Park (winter)
22. Statue of Liberty National Monument

23. The White House Tours, President's Park
(summer)

24. Lincoln Home National Historical Site

25. Yellowstone National Park

26. Delaware Water Gap National Recreation
Area

27. Muir Woods National Monument

1990

28. Canyonlands National Park (spring)

29. White Sands National Monument

30. National Monuments, Washington, D.C.
31. Kenai Fjords National Park

32. Gateway National Recreation Area

33. Petersburg National Battlefield

34. Death Valley National Monument

35. Glacier National Park

36. Scott's Bluff National Monument

37. John Day Fossil Beds National Monument

1991

38. Jean Lafitte National Historical Park (spring)

39. Joshua Tree National Monument (spring)

40. The White House Tours, President's Park
(spring)

41. Natchez Trace Parkway (spring)

42. Stehekin-North Cascades NP/ Lake Chelan
NRA

43. City of Rocks National Reserve

44. The White House Tours, President's Park
(fall)

1992

45. Big Bend National Park (spring)

46. Frederick Douglass National Historic Site

(spring)

47. Glen Echo Park (spring)

48. Bent's Old Fort National Historic Site

49. Jefferson National Expansion Memorial

50. Zion National Park

51. New River Gorge National River

52. Klondike Gold Rush National Historical Park
(AK)

53. Arlington House-The Robert E. Lee
Memorial
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1993

54. Belle Haven Park/Dyke Marsh Wildlife
Preserve (spring)

55. Santa Monica Mountains National
Recreation Area (spring)

56. Whitman Mission National Historic Site

57. Sitka National Historical Park

58. Indiana Dunes National Lakeshore
(summer)

59. Redwood National Park

60. Channel Islands National Park

61. Pecos National Historical Park

62. Canyon de Chelly National Monument

63. Bryce Canyon National Park (fall)

1994

64. Death Valley National Monument
Backcountry (winter)

65. San Antonio Missions National Historical
Park (spring)

66. Anchorage Alaska Public Lands Information
Center

67. Wolf Trap Farm Park for the Performing Arts

68. Nez Perce National Historical Park

69. Edison National Historic Site

70. San Juan Island National Historical Park

71. Canaveral National Seashore

72. Indiana Dunes National Lakeshore (fall)

73. Gettysburg National Military Park (fall)

1995

74. Grand Teton National Park (winter)

75. Yellowstone National Park (winter)

76. Bandelier National Monument

77. Wrangell-St. Elias National Park & Preserve

78. Adams National Historic Site

79. Devils Tower National Monument

80. Manassas National Battlefield Park

81. Booker T. Washington National Monument

82. San Francisco Maritime National Historical
Park

83. Dry Tortugas National Park

1996

84. Everglades National Park (spring)

85. Chiricahua National Monument (spring)
86. Fort Bowie National Historic Site (spring)
87. Great Falls Park, Virginia (spring)

199
88.

89.
90.
91.

199
92.

93.
94.
95.

96.
97.
98.
99.
100

199
101

102.

103.

104
105

106.

107
108

(continued)

6 (continued)

Great Smoky Mountains National Park
(summer)

Chamizal National Memorial

Death Valley National Park (fall)

Prince William Forest Park (fall)

7

Great Smoky Mountains National Park
(summer & fall)

Virgin Islands National Park (winter)

Mojave National Preserve (spring)

Martin Luther King, Jr., National Historical
Park (spring)

Lincoln Boyhood Home National Memorial

Grand Teton National Park

Bryce Canyon National Park

Voyageurs National Park

. Lowell National Historical Park

8

. Jean Lafitte National Historical Park &
Preserve (spring)

Chattahoochee River National
Recreation Area (spring)

Cumberland Island National Seashore
(spring)

. lwo Jima/Netherlands Carillon Memorials

. National Monuments & Memorials,
Washington, D.C.

Klondike Gold Rush National Historical
Park (AK)

. Whiskeytown National Recreation Area

. Acadia National Park

For more information about the Visitor Services Project, please contact the
University of Idaho Cooperative Park Studies Unit; phone (208) 885-7863.

July 20-26, 1998
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