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Washington State University and U. S. Department of Agriculture Cooperating

CREATIVE CONSUMERS OF FASHION SCORE CARD - 4-H FASHION REVUE
Age as of October 1 in current 4-H year

Exhibitor’s Name

Age

Years in Sewing Project

Club Name

|:| Fun With — Cloverbuds, Ages 5 - 7 years old

D Clothing Capers — Junior, Ages 8 — 10 years old

Leader's Name

Entry Description

Final Score

Modeling and Workmanship

90 - 100
79 -89
58 - 78
Below 58

|:| Clothes That Click — Intermediate, Ages 11 — 13 years old
D Clothes That Click — Senior, Ages 14 — 18 years old

Blue

Red

White

No Placing

MODELING JUDGING

Score

Comments

APPEARANCE (deduct no more than 3 points each)
Smile and Posture

Personal Grooming

Poise, Modeling

Design Becoming
Accessories/Accompaniments

Y VVVY

possible points

15

FIT (deduct no more than 5 points each)

Line (silhouette and seam lines of garment)
Ease (looseness or tightness)

Balance (hangs evenly from the body)
Overall Smoothness (freedom from
wrinkles)

Y VVYVY

possible points

20

KNOWLEDGE (deduct no more than 5 points each)
> Fibers
» Fabrics
» Garment Care

possible points

15

MODELING/INTERVIEW SCORE (Possible 50)

Extension programs and employment are available to all without discrimination.
Evidence of noncompliance may be reported through your local WSU Extension office.
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SCORE

COMMENTS

SUITABILITY TO OCCASION(S)
(deduct no more than 3 points each)
» Appropriate for intended use(s)
» Describe what makes your outfit unique
» Can discuss use for special or multiple occasions

» Can relate choice of fibers, fabric, design, construction,

and fit to intended use
» Can explain care required; good care is evident

possible points 15

CONSUMER DECISIONS
(deduct no more than 3 points each)
Can discuss consumer decision in terms of:
» Personal needs
»  Quality
» Use anticipated
» Family/personal values
» Explain challenges you faced completing this outfit

possible points 15

VISUAL EFFECTIVENESS

(deduct no more than 5 points each)
Style, color, fabric
Quality of personal style & fit
Accessories and/detract
Overall fashion look

YV VY

possible points 20

CONSUMER SCORE (Possible 50)
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Evidence of noncompliance may be reported through your local WSU Extension office.
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