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Meeting 4 
❖ Teambuilding 
❖ Research sources of information to make voting decisions 
❖ Identify bias, persuasive techniques and symbolism in media 
❖ Learn about campaign finance,  
❖ Identify personal values related to making decisions  

 
Estimated Time:  3 hours 
 
Materials Needed 

1. Internet access 
2. Computer(s) to show video and for delegates to use for research (encourage delegates 

to bring their own if they have them) 
3. Copies of handouts 
4. Flipchart paper and pens 
5. Campaign display materials identified in Activity 12 from Meeting 2 
6. Balloons - one for each delegate with extras in case some pop 

 
Preparation for Activity 26 

1. Copies needed:   
a. Student packet-One set for each delegate (Pages 6-11) 
b. Gallery Walk-One for the group (Pages 12-19) 

2. Place each page of the Gallery Walk around the room. 
 

1. The meeting essentials 
2. Elections 
3. Campaigns 

 
Activity 24:  Teambuilding and Community Building (15 minutes) 
Salmon, Politician, Martian and Tiger 
Teach participants the 4 actions 

1. Martian - antennae up, make alien noises 
2. Politician - big smile, shake hands and say “vote for me” 
3. Tiger - claws up and growl 
4. Salmon - hands/flippers flapping at side and fish face 

 
Once you've taught the actions and explained how the game works, each participant finds a 
partner and counts to three. Without any prior communication, on "three" each will quickly show 
one of the 4 actions. 

If the actions match, they link arms and become a team, then decide on their next symbol 
secretly and find a new person or group and play again. If there's no match, both sides move on 
and play with a different person or group. Play continues until there is only 1 large group. 

Reflect: 
1. What did it feel like to be a part of the bigger group?  What did it feel like to be left out? 
2. What actions did people take to try to include others?  How did that make you feel? 
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Balloon Trolley 
If your group is large, over eight, break into even teams. If your group is small, do it all together 
as one group. 

Everyone gets a balloon and inflates it and ties it off. The group then forms a line and supports 
the balloons between each other’s bodies without using their hands, except for the first person 
in line. The goal is for the group to move as a unit from Point A to Point B (or there and back 
again to the start) without dropping any balloons or using their hands. Then decide how long it 
will take them. If a balloon is dropped, the group must return to the starting line and begin again. 
(If the balloon pops, have replacements ready.) 

If they complete the task but do not meet their time goal, have them discuss how to do it faster, 
and try again. 

Source:  Laurie Frank’s “Journey Toward the Caring Classroom” 
 
Activity 25:  Group Agreement Check-In (10 minutes) 
 
Have delegates think about the previous activity in relation to the Group Agreement.  

1. Did we apply any of our group agreement rules to accomplish these goals?  
2. Was it ever necessary to be intentional about the guidelines or did they come naturally? 
3. Is it harder or easier to follow our guidelines while playing ‘games’ versus working 

together in another way, like building our campaign team? Why or why not? 
4. How will we continue to intentionally practice our group agreement while at KYG? 

 
 
Activity 26:  Accessing Information  (30 minutes) 
 
Engage with Questions 
If you were voting in the next election, where would you go to find out information about the 
candidates, initiatives and referendums? 
 
Each person gains knowledge and opinions through a process called socialization. Very little 
political socialization comes through formal education. The primary influences are the informal 
learning people are exposed to everyday.  

1. Families have the greatest impact on a person’s opinions and beliefs.  
2. Mass media have always been an influence, but today that is much more so because of 

the larger role of technology. People are constantly inundated with media messages on 
TV and the Internet.  

3. Schools teach national loyalty and support basic values. American schools were 
established to promote the democratic ideals that are the foundation of our country. 
Civics education is a requirement for graduation in Washington for the same reason. 
Each new generation must learn their rights and responsibilities as citizens.  

 
Review the study comparing youth voter priorities to older adults (Older Voters More Likely to 
Prioritize Foreign Policy, Immigration, Page 24). Ask students to brainstorm issues they 
personally care about (such as gas taxes, entry level jobs and wages, education funding, bike 
lanes, college tuition, standardized testing, etc.) and write their responses on the flipchart paper. 
Explain these issues are controversial because there are many perspectives, none of which are 
necessarily right or wrong.  
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Many organizations provide information on candidates.  Some are specific to issues (those who 
support the environment) and some focus on the various candidates.  Here is a limited list: 

● Your county auditor’s website 
● Secretary of State’s website:  https://www.sos.wa.gov/elections 
● https://www.headcount.org/ 
● https://www.opensecrets.org/ 
● https://ballotpedia.org/Main_Page 
● https://justfacts.votesmart.org/ 
● https://www.vote411.org/ 
● https://www.ballotready.org/  
● Other sites? (share these on Slack) 
● Ask delegates to find other sites related to specific issues such as environment, 

education, health care, etc. (share these on Slack) 
 
Assign a site for a delegate or group of delegates to research and evaluate 

1. What information does the site provide? 
2. Who runs the site? 
3. Who funds it? 
4. Is there a bias?  This may be more likely on issue-specific sites. 

 
Activity 27:  Persuasive Techniques (30 minutes) 
Engage with Questions 

1. How might you try to convince someone to do something?  Examples:  parents to extend 
curfew, teacher to postpone a due date, choice of movie with friends, etc.   

2. Are there common techniques? 
 
Handout out the Student Packet on pages 6-11 and read through with the group, answering 
questions or clarifying terms along the way. 
 
Gallery Walk 

1. Divide the delegates into small groups to rotate through the Gallery Walk pages you put 
around the room. 

2. Delegates spend 3-5 minutes at each station and complete the Student Packet Gallery 
Walk pages. 

3. Review the answers (see Teacher’s Guide Pages 20-23) 
Source:  https://www.icivics.org/viewpdf.html?path=/sites/default/files/uploads/Propaganda.pdf 

 
Reflect: 

1. Ask delegates to think of all the places where these propaganda techniques can be 
found. (social media, television, radio, conversations, advertisements, internet, etc.) 

2. What techniques can someone use to identify propaganda? 
3. Are there situations where propaganda can be helpful? 
4. Are there currently examples of propaganda you see being used in political races? 

 
 
 
 
 
 

https://www.sos.wa.gov/elections
https://www.headcount.org/
https://www.opensecrets.org/
https://ballotpedia.org/Main_Page
https://justfacts.votesmart.org/
https://www.vote411.org/
https://www.ballotready.org/
https://www.icivics.org/viewpdf.html?path=/sites/default/files/uploads/Propaganda.pdf
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Activity 28:  Campaign Finance (30 minutes) 
Engage with Questions: 

1. What do you know about campaign finance?   
2. What do candidates spend the money on? 
3. Would you donate money to a campaign? 

While the campaign you are running is relatively low-cost, a lot of money is spent on campaigns, 
especially at the federal level, and can have an influence.  Here are two videos from Khan 
Academy that provide background on the costs of recent campaigns and an overview of 
campaign finance. 
 
Cost and duration of modern campaigns (6 minutes):  
https://www.khanacademy.org/humanities/us-government-and-civics/us-gov-political-
participation/us-gov-modern-campaigns/v/cost-and-duration-of-modern-campaigns?modal=1 
 
Campaign finance (9 minutes): https://www.khanacademy.org/humanities/us-government-and-
civics/us-gov-political-participation/us-gov-campaign-finance/v/campaign-finance?modal=1 
Reflect:   

1. Do you agree or disagree that all this money puts too much influence in the hands of 
people who can give money?  Why or why not? 

2. Do you think there should be limits on campaign spending?  Why or why not? 
 
 
 
Activity 29: It’s Your Choice (20 minutes) 
Reflect: 

1) What kinds of influence have we explored in this meeting?  
2) Why do you think a candidate's political party preference matters so much to so many voters? 
3) When you hear people talk about a specific candidate or party, what kinds of generalizations         
do you hear them say about that candidate or party? 
4) What other kinds of things seem to come up frequently when you hear people talk about 
specific candidates? What don't you hear?  
5) What characteristics do you feel are important in a leader?  

Hand out Time to Vote Page 25 and ask delegates to identify and prioritize issues important to 
them. 
 
Reflect: 
How would you evaluate a source of information? 
 
Apply: 
When it is time to vote, how will you determine who and what to vote for? 
 
 
 
 
 
 

https://www.khanacademy.org/humanities/us-government-and-civics/us-gov-political-participation/us-gov-modern-campaigns/v/cost-and-duration-of-modern-campaigns?modal=1
https://www.khanacademy.org/humanities/us-government-and-civics/us-gov-political-participation/us-gov-modern-campaigns/v/cost-and-duration-of-modern-campaigns?modal=1
https://www.khanacademy.org/humanities/us-government-and-civics/us-gov-political-participation/us-gov-campaign-finance/v/campaign-finance?modal=1
https://www.khanacademy.org/humanities/us-government-and-civics/us-gov-political-participation/us-gov-campaign-finance/v/campaign-finance?modal=1
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Activity 30:  Campaign Check-in (15 minutes) 
Now is the time for the Election team to meet and assess where they are at? 

1. Are the campaign materials ready?  What do we need to finish? 
2. Has the candidate letter of intent, photo and campaign video link been sent to 

kainoaeb@gmail.com before January 31? 
3. What is the plan once we get to Olympia?  How will we campaign, get others to know 

our candidate, etc? 
 
 
 
Activity 31:  Business (20 minutes) 

1. Discuss expectations about clothing. 
2. Plan transportation to KYG 
3. Plan delegation afternoon out.  Get reservations and let each person know how much it 

will cost. 
4. Confirm legislative appointment (if you made one) and attendance at the dinner on 

Sunday. 
5. Review letter from the Conference Facilitators (CFs) that includes information about the 

dance theme and other conference information. 
 
Activity 32:  Closing and Compliments (10 minutes) 
 
Today, for your final county meeting before KYG Conference, we want to encourage the 
delegates to compliment each other.  You might want to start by sharing the points with them 
from Meeting 3, Closing and Compliments.  It is not only important for the one giving the 
compliment to look directly at the person they are complementing and say their name; it is 
important for the one receiving the compliment to look at the one giving it and to respond by 
saying ‘thank-you.” Whatever method you provide please make sure everyone gives and 
receives a compliment. 
Here are some ideas: 

1. Form a circle and ask them to think of a compliment about the person to their right. Go 
around the circle, one at a time, and let each person give his or her compliment. 
2. Have each student’s name on a piece of paper. Delegates draw a name and gives 
that person a compliment. 
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