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Teaching Statement 

 

 

My fundamental teaching goal is to connect what students learn in my class to the world around 

them and to impart practical skills useful for their careers. My experience as a three-time 

instructor at Washington State University has prepared me to achieve these goals in classes large 

and small. My instructional experience at WSU began while tutoring undergraduate students in 

introductory economics courses. I learned quickly that abstract concepts had to be made 

approachable. Working one-on-one allowed me to tailor each issue to the student’s interests and 

life experience. My job as a tutor gave me the desire to teach an in-person class which I did for 

the first time as a second year Ph.D. student.  

 

I was assigned EconS 352 Business Management Economics, a course of over 60 business and 

economics upperclassmen. The class included a lecture section and a lab component in which 

students performed applications in Microsoft Excel. Building on my experience as a tutor, I 

related course concepts directly to the audience. To teach loan amortization in Excel for 

example, I showed students how their official student loan interest rates compare to their 

effective interest rates over a 20-year repayment period. I also drew from my own experience in 

digital marketing to demonstrate regression and time series forecasting. I brought in cost and 

revenue data from a Google search marketing campaign I ran and had the students estimate the 

impact of increasing advertising spend given seasonality and overall trends. Because this was a 

job that I performed shortly after earning a Bachelor’s degree in Business, the relevance to my 

students was especially impactful. The class included a weekly 75 min lecture period where I 

learned to effectively communicate to large audiences. I relied heavily on feedback from my 

students to gauge my success in this capacity. Per student evaluations, I transitioned from 

presenting lectures via PowerPoint to primarily using a dry erase board, employing the overhead 

projector sparingly for special topics. This facilitated more engagement by the students and 

improved the pacing of lectures.  

 

As the instructor for EconS 404 Economics for Managers online, I engaged with students 

through discussion boards where users shared articles and commented on current events related 

to course content. An especially fruitful exchange focused on the challenges faced by the social 

media company Snapchat following their IPO which took place as my students learned utility 

theory. Students explained Snapchat’s plummeting stock price and the dominance of Snapchat’s 

competitors with utility indifference curves and demand analysis. The experience of teaching 

EconS 404 online informs my current role assisting in the creation of an online Master’s level 

econometrics course with Dr. Tom Marsh. In this role, I am designing original assignments 

where students perform exercises in R Studio and lecture content using video and screen-sharing 

technology. 

 



I am also committed to working with students outside the classroom. I make a concerted effort to 

get to know my students and their long-term goals. Students who feel respected and valued by 

their instructor are more likely to engage in class and seek help outside of class when struggling 

with difficult material. Connecting with students also allows me to better tailor lectures and 

examples to their individual experiences. Student evaluations reflect my commitment to student 

success. For the three classes I have taught, my average instructor rating is 4.4 out of five with an 

average response rate of 43 percent. 

 

I invest a great deal of time and energy into each lecture, lab, assignment, and test. I see student 

comprehension as a process that requires time and patience which I will bring to any course 

offering regardless of the content, difficultly, or class size.  

 

Courses taught:  

 

EconS 352 Business Management Economics (2 semesters) 

EconS 404 Economics for Managers online (1 semester) 
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