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WSU COoOLLEGE OF BUSINESS

Power Breakfast

September 28, 2012 o Bell Harbor Conference Center ® 2211 Alaskan Way, Seattle

Please join Puget Sound business leaders and College of Business
Dean Eric R. Spangenberg for the WSU College of Business Power
Breakfast, featuring guest speaker Granger Cobb, President and
CEO of Emeritus Senior Living.

The WSU College of Business Power Breakfast speaker series continues to inform, inspire,
and engage Seattle-area business leaders on contemporary business issues.

“Caring for Our Seniors in an Evolving Healthcare Environment”

Priority reservations are due by September 21:
go.wsu.edu/powerbreakfast ¢ 509-335-8285
business@wsu.edu e Price: $40

To purchase a table or for event sponsorship, contact Jennifer Naughton at 509-335-8285
or jennifer.naughton@wsu.edu.

- WASHINGTON STATE
eatured speaker

Granger Cobb, w | NIVERSITY
President and CEO N4

Emeritus Senior Living COLLEGE OF BUSINESS

Three Great Ways to Belong
to One Great Organization.

There are over twice as many members of the WSU Alumni

Association (WSUAA) today than there were just a few short years

ago. They joined to support student scholarships, take advantage of

all the incredible member benefits, and connect with other Cougars. ALy
We extend our thanks to all the alumni, students, friends, faculty, i
and staff whose membership has helped the WSUAA claim its rightful

place among the finest and fastest-growing alumni associations in the

country. We salute our Annual, Life, and now Platinum Life Members.

New: Platinum Life Membership.

Platinum Life Membership is the newest way to belong to the WSUAA. It was suggested by and
created for Cougs who want to help the WSUAA do even more for WSU. Platinum Life Members enjoy
all the same great benefits and services as Annual and Life Members, plus a growing suite of extras.

If you have not yet joined, or you are a current member interested in one of the other membership
types, please sign up today. Your membership—regardless of which type—is vital to the continued
success of the WSUAA and WSU.

Membership Matters. " ‘V 1-800-ALUM-WSU

Join Today. el alumni.wsu.edu
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A MESSAGE

FROM THE D FAN

Dear Friends,

Not everyone can see opportunity, and it often takes hard work to get to that vantage point.

Even those that see opportunity cannot always act upon it to the advantage of their organi-
zation and its constituents. Our job in the College of Business is not only to see opportunity,
but to leverage it to the benefit of our operations, while also fostering such a mindset in
future business leaders. I'm pleased to say that 2012 has been a year of significant progress
in these objectives. The successes of our faculty, staff, and students are certainly rewarding
to witness after weathering the last four years of economic setbacks. Not having wasted a
good crisis, we are positioned better than ever before to serve our land grant mission with a
recently refreshed strategic plan and implementation of revenue generating initiatives that
allow us to take better control of our own destiny. Throughout this issue, you will encounter
evidence of how we are addressing our primary strategic priorities of research, inculcating
professionalism, fostering innovative thinking, and further developing our global impact.

The cover story outlines our efforts to revise our curriculum, generate revenue, and foster
research productivity. You will discover how we’ve dealt with challenges in each of these
areas by creating new efficiencies and realizing synergies. Each section illustrates how we
practice the foundational principles we teach students regarding being nimble, innovative,
and entrepreneurial. You may find the “Roads to Revenues” section particularly interest-
ing as it tells the story of our recent collaborative partnership with EmbanetCompass that
allows us to develop new, innovative products for online education and generate enough
revenue to fund nearly all of our research grants over the past three years. As I write, WSU
is announcing expansion of operations to include a Global Campus, an expanded online
presence. I'm happy to say that the College of Business has been delivering online degrees
for almost two decades, and we form the backbone of this University-wide effort, comprising
a huge share of online enrollments for our institution overall and modeling innovative busi-
ness and delivery mechanisms.

Our feature stories bring you the latest information on cutting-edge topics researched by
our outstanding faculty members and doctoral students. We continue to build our national
and international reputation by conducting quality research and training future scholars
and educators. Other stories in this section take you around the world as we showcase our
new international internship program and bring you back to the Palouse with examples of
how our students are working with local and regional businesses to improve their best prac-
tices. We're especially proud of our Senior Living Program students who recently won
a national award recognizing their innovative thinking and business acumen with a real-
world application.

A call to action from Bob Wolfe, our National Board of Advisors chair, introduces our Col-
lege Affairs section, which highlights special events and includes profiles of students, faculty,
and award winners.

In closing, I hope you share my enthusiasm for the progress we are making in the College
of Business. I extend my heartfelt thanks to each of you for your role in contributing to our
reputation as one of the best land grant business schools in the country.

Best,

Eric Spangenberg, Ph.D.
Dean and Maughmer Freedom Philosophy Chair



Faculty and Graduate Student News

Professor Jean L. Johnson was selected by the American
Marketing Association as the 2012 Louis W. Stern Award win-
ner, along with co-authors Dr. Ravipreet S. Sohi (University
of Nebraska) and Dr. Rajdeep Grewal (Pennsylvania State
University) for their article, “The Role of Relational Knowledge
Stores in Interfirm Partnering,” published in the July 2004
Journal of Marketing.

Sheen Liu, associate professor in the Department of Finance
and Management Science at WSU Tri-Cities, received the 2011
Peter L. Bernstein Award recognizing extraordinary and com-
pelling research published in any of the Institutional Inves-
tor’s 10 market-leading journals over the past year. The annual
award, funded by Research Affiliates LLC, includes a $5,000
prize. Liu and co-authors Hai Lin and Chunchi Wu published
“Dissecting Corporate Bond and CDS Spreads” in the 2011
winter edition of the Journal of Fixed Income.

First online EMBA and MBA graduates from left: Mariann Ward, Lisa Cummings, Leslie Lumley,
Kristin Lumley, Jola Barnett (OMBA), and Mark Morrison.

The first nine graduates of the Executive MBA Online Program completed their
degrees in May 2012. Several candidates came to Pullman to participate in com-
mencement ceremonies on May 12. Graduate program director Cheryl Oliver
and program faculty recognized each graduate in a short college program prior
to commencement. The Online MBA programs were ranked first in the student
selection category and third in the student engagement category by U.S. News &
World Report.

JPMorgan Chase contributed $40,000 to the WSU Vancouver business program
to support the Business Growth Mentor and Analysis Program. The program
helps businesses and nonprofits in the Vancouver/Portland metropolitan area
manage their growth by providing consulting services and project management.
Business students participating in the program gain hands-on experience, and
the university contributes to the local economy by helping businesses grow

and increase employment. The program served 11 businesses during the fall
semester and 22 businesses in spring 2012. Read “Classroom to Boardroom”

at business.wsu.edu/maps.

ON THE
HORIZON

New Student
Services facility

An open house and involve-
ment fair on September 5
showcased the CB’s new
Student Services facility that
houses the Scott and Linda
Carson Center for Professional
Development, careers and
advising, international experi-
ence, and scholarships all in
one location.

New hospitality business
management bachelor’s
degree program

CB and César Ritz Colleges
have partnered to offer a
unique hybrid bachelor’s
degree coordinated as a joint
activity involving faculty and
staff of both WSU and César
Ritz Colleges in Brig, Switzer-
land. Faculty will meet AACSB
qualifications. Courses range
from management topics to
advanced hospitality issues.
The degree’s innovative
approach stems from CB's
and César Ritz’s 30-year
history of collaboration and
enhances the global reputa-
tions of both institutions.

Visit business.wsu.edu/wsu-cr
and stay tuned for feature sto-
ries on these topics in the 2013
issue of Dividend.
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New Staff and Administrative Hires

Sue McMurray,
director of marketing
and communica-
tions, served in the
University of Idaho
College of Natural
Resources for 12
years as marketing
and communications
coordinator and is an ‘87 WSU and '99
University of Idaho alumna. She leads
college marketing and communica-
tions efforts including media relations,
alumni relations, brand compliance,
and key public relations projects.

-

Elizabeth “Liza”
Nagel was named
the assistant vice
chancellor of profes-
sional programs at
Washington State
University Tri-Cities.
A nationwide search

was conducted for the new position to
lead the business, education, engineer-
ing, and nursing programs. Within
those four academic areas, Nagel will
be responsible for faculty and staff,
student services, budget, strategic
planning, assisting with grants, and
developing partnerships regionally
and within the WSU system.

Jennifer

Naughton, develop-
ment coordinator,
manages the college’s
signature events,
oversees the annual
giving program,

and assists with the
operations of the
development team. She is a ‘94 WSU
alumna and previously served as the
assistant director of annual giving at
the University of Puget Sound.

IMG

Jeff Pilcher, assistant
director of develop-
ment—major gifts,
works with Dean
Spangenberg and
Senior Director of
Development Justin
Marquart to raise
funds that help
support the priorities of the college,
develop strategic partnerships, and
increase alumni and donor involve-
ment. Previously, Pilcher served in
the University of Idaho College of
Engineering as the development
coordinator. He is a ‘93 University

of Idaho alumnus.

g byt uinurl:l‘uﬂnn:: Joarnal as America’s Top Sports Marketing
lnum:r. IMG College provides extensive, yet varied sporis markeling
“Sservices for several NCAA Division 1 universities and conferences.

TTHIC by e eyt Fer Cpisat
At and (eaming op with
IMG Coltegr provedzs wanderhil
Fnartunities dor oo g Lathletes
CTeRTRS NURATORE MEFRELIPD BNt
il il premity ehhance qur faeg gams
ﬂ'II'E.IE!.llfl'-FI' ot each of our -.'.J".-- L

W5l MG EnHige Assets

BECOMEA PARTNER TODAY!

General Manager - Pete [sakson - Pete.lsakson@imgworld.com - 509.335.2750
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Student News

From left,
Anna Hansen,
Jacob Pierson,

| Gaylene Anderson,
and Dr. Kerry Huber.

Congratulations to accounting senior Anna Hansen, a
member of the WSU and University of Idaho team who won
$25,000 from a recent Rice University business startup com-
petition. Team members included Anna Hansen, Gaylene
Anderson, and Jacob Pierson, advised by Dr. Kerry Huber,
University of Idaho associate professor of food science and
toxicology. The team hopes to start an Idaho business called
Solanux, based on innovations developed by Huber.

Opening Fall 2012

College of Business Student Services
Home of the Scott and Linda Carson Center
for Professional Development

GET ENGAGED

mentoring ¢ internships ® jobs e scholarships

Janel Lang, Senior Director
janel@wsu.edu ® 509-335-2384

WASHINGTON STATE
@ [UNIVERSITY
A4

COLLEGE OF BUSINESS

Congratulations to Alyssa Miller, a freshman studying
accounting and international economics, and Chengxuan
Wau, a senior majoring in finance. Both were members of the
Viable Alternative Energy Council, the team that won the
WSU International Program’s 2012 Global Case
Competition. Read more at wsunews.wsu.edu (search
“global case competition 2012 news release”).

Alumni News

Jonathan Coder (00 B.A. Bus., ‘00 B.A.
Econ., '09 MBA) received the Unit Under a
Major Command Distinguished Award from
the American Society of Military Comp-
. trollers. As a financial analyst at the Naval
rY Undersea Warfare Center, Coder helped lead
the on-time, efficient deployment of the
Navy Enterprise Resource Planning at the Navy Warfare Cen-
ters, and developed and implemented standardized costing
models across the Warfare Centers, resulting in a $3 million
cost avoidance for the Navy.

Phupinder Gill (‘85 B.A. Finance, ‘87 MBA)
was appointed chief executive officer of Chi-
cago Mercantile Exchange (CME) Group in
May 2012. In addition to running the firm’s
day-to-day operations, he is responsible for
implementing strategic initiatives to expand
CME Group’s core business and pursue new
global growth opportunities in over-the-counter and emerg-
ing markets. Gill leads more than 2,500 professionals world-
wide who are involved in financial technology development,
clearing and risk management services, global operations,
research and product development, legal and regulatory
affairs, sales, marketing, corporate finance, business develop-
ment, and human resources.
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Executive MBA Online

Drive Innovation as an Agile Global Leader

The online Executive MBA program provides you with the knowledge
and insight to become a successful executive leader in a global
business environment.

Program Highlights

* Receive intensive business planning coaching EI-' .:E
* Develop the skills to compete on a global scale . ar

 Learn and implement new tools to be a more
effective and efficient leader

* Transfer leading-edge management thinking
directly to your organization

Speak with an Enrollment Advisor Today
1-877-960-2029 ext. 3609 | info@wsumba.com

Why Wait? Join Today.

There are over twice as many members of the WSU Alumni
Association (WSUAA) today than there were just a few short
years ago. Why wait any longer? You should join, too.

With a ten-fold increase in the number of WSUAA benefits,
members have the opportunity to take advantage of:

e Special offers from Dell, Best Buy,

Pizza Hut, Mayflower Park Hotel, Old
Navy, Office Depot, Target.com, Hotel

Andra, and many others

e The Cougar Business Network (CBN)
¢ No membership fee when joining the

Wine-By-Cougars wine club

e Savings on Cougar gear at The Bookie,
Crimson & Gray, and the Washington
State Connections store

e Special rates at many preferred hotel
chains and car rental agencies

¢ And many more...

When you join, you instantly help fuel WSUAA programs and services that benefit students, alumni, and the
University. In addition, you enable the WSUAA to make an even larger contribution to the strength of WSU.
Call or join online today. We all know that Cougars are capable of doing extraordinary things and, in true
Cougar fashion, your support of the WSUAA helps WSU soar.

Membership Matters.
Join Today.

roy

1-800-ALUM-WSU
alumni.wsu.edu

ALUMNI
ASSOCIATION
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New Destinations for Curriculum, Revenue, and Research
by Sue McMurray

hile there are many paths toward progress, following the one of least resistance may
not always be the best choice. Over the last four years as the university faced eco-

nomic challenges, the College of Business found that by staying true to its core values, it not

only sustained programs but secured some of the best ratings in the country by leading busi-

ness journals. Rooted in strong leadership, creative thinking, and innovation, the college has
cut a steady swath toward developing new opportunities in curricular efficiencies, sustainable

revenue sources, and innovative research.
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Contemporary
Curriculum

Balancing required specialization
training with a well-rounded, busi-
ness-based experience takes foresight
and flexibility. Historically, as many as
10 courses were required within any
given discipline offered in the col-
lege. While this curricular approach
provided an in-depth level of knowl-
edge, it sometimes sacrificed students’
exposure to other aspects of business
that could benefit their careers. To
modernize course offerings and offer
more flexibility to students, the col-
lege leadership team agreed to require
fewer discipline-specific classes and
allow them to pick and choose other
business courses of interest.

“The benefits of this approach
are twofold,” says David Whidbee,
associate dean for faculty affairs
and research. “It allows students to
customize their degree somewhat
while still ensuring they receive a
well-rounded business education, and
it enables us to make better use of our
faculty members’ time.”

Always looking toward the future,
the college realized it needed to bring
something more to the table to set
students up for success and ensure the
best possible learning environment. To
that end, renovations began in May to
construct a new student services loca-
tion that opened during fall semester
2012. It will be a central location
housing the Scott and Linda Carson
Center for Professional Development,
careers and advising, international
experience, and scholarships.

Global learning requirement

The college’s Global Learning Require-
ment (GLR), pioneered five years ago,
established the college as a leader
among business schools when many
were just beginning to develop study
abroad programs. Through efforts

to globalize the college, CB leads
WSU’s study abroad participation and
accounts for 25% of all WSU study

8  WSU COLLEGE OF BUSINESS

abroad participation. Ongoing assess-
ment by the undergraduate policy
and program committee will evaluate
how to make the GLR more rigorous
yet still accommodate students who
are unable to study abroad. Even the
program’s name is evolving. The GLR
is being renamed the International
Experience Requirement to emphasize
the desired experiential impact.

CB students may choose to study
abroad for six or more credit hours or
earn the requirement in several other
ways, including choosing from a menu
of required courses. To strengthen this
alternative, the committee is consider-
ing requiring a 12-credit minor that
would replace the menu of courses.
The study abroad option would
remain at six credits.

“The bottom line is that immersion
in a foreign environment is the best
way for students to develop a global
business mindset and also discover
what they can really do. The result is a
huge growth in confidence and skills
that will serve them for life,” says
Jerman Rose, director of the Interna-
tional Business Institute. “We hope
a more demanding International
Experience Requirement will challenge
students to develop some of the same
depth of understanding.”

The committee is also assessing the
International Experience Requirement
to ensure students at the regional
campuses and WSU Online have the
same ease of accessibility to complete
requirements.

“We want at least half of our student
body to study abroad,” says Rose.
“Accessibility should be the same
across the board regardless of students’
location. There are no increased
financial barriers due to equal scholar-
ship opportunity.”

The college’s International Advisory
Board is working closely with Dean
Spangenberg to develop international
internship opportunities as a signifi-
cant alternative for students. To read
more about this innovation, turn to
page 14.

Roads to Revenue

Whether students are campus based or
online learners, they take courses that
are equally grounded in the college’s
strategic principles of being innova-
tive, entrepreneurial, and nimble. But
the college doesn’t just preach these
ideals; it models them in how it runs
its own business.

“By living the principles we teach
our students about being proactive
and entrepreneurial, we exemplify
how to operate like a business yet
remain true to our land grant mission
of providing educational access to all,”
says David Sprott, associate dean for
graduate, international, and profes-
sional programs.

Demonstrating its core value of
innovation, the College of Business
offers two highly ranked degrees
completely online—the MBA and
Executive MBA programs. Originally
launched at WSU’s Spokane Riverpoint
Campus, the Executive MBA was
later transferred to an exclusively
online environment to provide
superior flexibility and a dynamic
learning experience.



Experience is the best teacher

“We redesigned the material that had
been a part of the face-to-face compo-
nent and incorporated new material to
deliver the program entirely online,”
says Cheryl Oliver, director of gradu-
ate programs. “We now reach students
across the country, and they quickly
build a strong network in the online
environment.”

While transferring the Executive
MBA program to an exclusively online
environment, the college worked to
put the standard MBA program online
as well. The Online MBA is for stu-
dents who may or may not have an
undergraduate degree in business,
with varying levels of work experi-
ence. The Executive program requires
at least seven years of managerial
work experience.

An innovative partnership

Rather than repackage the brick

and mortar version of either pro-
gram, the college worked to develop
new, innovative products for online
education that would bring in more
high-quality students and increase its
international reach. Following a grow-
ing entrepreneurial trend in which a
third party administers fully online
degree programs with little capital
investment from the partnering insti-
tution, the college chose to partner
with EmbanetCompass, a leading
provider of online services for non-
profit universities.

EmbanetCompass expertly handles
the frontline marketing, admissions,
and student services for both programs
in addition to coordinating course
development and technical support
for the online Executive MBA. Beyond
the partnership with EmbanetCom-
pass, the success of the Online MBA

program is assisted by WSU Online,
which has enabled a seamless transi-
tion from traditional classroom deliv-
ery to a robust online program.

Currently, new innovations are
being developed within the Online
MBA program. The college has begun a
curriculum revision, and new con-
centrations in international business,
marketing, and finance are offered to
students who wish to obtain deeper
knowledge in these distinct areas.

Both the Online MBA and Executive
MBA programs have grown since
partnering with EmbanetCompass.
Over the past three years, nearly all
of the college’s research grants have
been funded from the Online MBA
tuition revenues.

To learn more about the Online
MBA student experience, turn to
page 27.

Research
Revolution

To steer the college toward improved
research efficiencies and support
WSU'’s position as one of the top 100
research universities in the world,
Spangenberg and college faculty
embarked on a new strategic plan for
research based on three foci:

e Behavioral business research

e Corporate governance, ethics, and
stakeholder relations

e Global dimensions of business

“Fach of these research foci provides
unique positioning in the market and
builds upon existing faculty research
expertise,” says Spangenberg. “Each
will require faculty with particular
levels of expertise, and we will employ
broad recruiting principles to attract
and retain quality people who can
work collaboratively on research
impacting one or more of these areas
of focus.”

Behavioral business research

The behavioral business research
focus deepens an understanding of

behaviors, actions, cognitive/affective
processes, and decision making associ-
ated with the various stakeholders of
business firms. One of the strengths
of this approach is that it allows for
integration across departments and
builds on work that faculty, units,

and doctoral students in the college
have already begun to establish a
regional and national reputation for
certain behavioral dimensions of busi-
ness research.

Corporate governance, ethics,
and stakeholder relations

This area provides greater insight into
strategies for more effectively manag-
ing stakeholder relations and, when
necessary, mitigating or preventing
damage to these relationships due

to adverse social and environmental
consequences of business decisions.
The college is in a unique position

to formulate an agenda of business
ethics and to coordinate important
research on corporate governance,
ethical behavior, and specific applica-
tions such as repairing and restoring
relationships with stakeholders.

Global dimensions of business

The global dimension of business
focus ensures the global outlook
perspective within programs and
among faculty, staff, and students.

A global perspective will remain a top
college priority while simultaneously
furthering the national and interna-
tional reputation of the college. Global
dimension business research will help
faculty equip students to be skilled
leaders in national and international
business firms, large and small,

that are affected by broad global
business trends.

Return on investment strategies

Nationally prominent research focus
areas must be anchored to the col-
lege’s people, programs, and funding.
But attracting and retaining excellent
faculty to lead programs is particularly
challenging. WSU business faculty
salaries are approximately 25 percent
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below the average faculty salary
of business schools at WSU land-
grant peers.

“Now is an ideal time to consider
the college’s research positioning,
given the need to build our faculty
numbers in order to handle increas-
ing student demand for business
programs within the WSU system,”
says Spangenberg. “Moving forward,
we will strategically leverage research
connections across faculty disciplines
while building a more focused research
reputation for the school at national
and international levels.”

“QOur plan is to reward active
research faculty with increased salaries,
seed grants, summer research support,
and research costs,” says Whidbee.
“Where possible, cluster hiring will
be pursued to build critical mass and
synergies in mission-relevant areas.”

Other key strategies to retain and
hire new faculty include decoupling
teaching needs within the college
from faculty members’ research
interests. For example, a behavioral
researcher in marketing could be
reasonably expected to teach market-
ing strategy or research methods, as
opposed to only teaching a class on
consumer behavior.

“The time to recruit top researchers
has never been better, and the college
is in an excellent position to rebuild
by adding good people to our already
solid faculty,” says Spangenberg.

To reduce dependence on state
resources, funding will be increasingly
generated by internal revenue-gener-
ating programs built around research
foci. Additionally, each of the college’s
AACSB-accredited programs at the
undergraduate, master’s, and doctoral

levels will be leveraged to contrib-
ute to, and integrate with, a focused
research mission for the college. The
Online MBA and Executive MBA pro-
grams will also help cover the gaps in
current funding and create resources
for growing programs.

“The college offers motivated and
qualified students the opportunity
to work on real business research
projects,” says Spangenberg. “There
is reciprocal value; students with
outstanding research skills are
quickly hired by many northwest,
national, and international firms and
nonprofits that help us advance our
quality brand.”

To see examples of current student
and faculty research that reflect
the college’s three research foci, see
pages 20-22.

Open to all majors

Contact:

The Pullman MBA

Now Accepting Applications for Fall 2013

* A one-year program on the WSU Pullman campus
* Focus on making data-driven decisions with a global perspective

e Opportunity to travel abroad and participate in hands-on
international business practices

e Develop strategic, entrepreneurial, and analytical skills

* Engage in case discussions and projects

Mitch Swanger, Recruitment and Admissions
509-335-7617, mba@wsu.edu

mba.wsu.edu

MBA opportunities also available

at Tri-Cities, Vancouver, and online

WASHINGTON STATE

IVERSITY
QU

COLLEGE OF BUSINESS
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From left: Peter Olsen, Shaynne Goodwin, Brooke Quick, Carrie Shinn, and
Bernie Rodriguez.

Western States Collegiate Sales Competition team members, from left: Kilen
Murphy, Chad Van Dyke, Aaron Knoetzel, and Carrie Shinn.

From left: Dr. Gene Lai, Eric Myers, Sean Neal, Miles Pfaff, Paige Blaser, and
Patrick Kelly. Photo courtesy of Eric Myers.
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California

WSU Vancouver student members of the Collegiate DECA
chapter (a student-driven organization that values compe-
tence, innovation, integrity, and teamwork) competed at the
International Career Development Conference in Utah and
the Western States Collegiate Sales Competition in Califor-
nia. Shaynne Goodwin, Peter Olsen, Brooke Quick, Bernie
Rodriguez, and Carrie Shinn competed against more than
900 international university students at the International
Career Development Conference in Salt Lake City, Utah.
Together, the students performed well enough to advance

to the finals—scoring in the top 10 among finalists. Aaron
Knoetzel, Kilen Murphy, Carrie Shinn, and Chad Van
Dyke participated in the Western States Collegiate Sales
Competition in Chico, California. Their combined individ-
ual scores resulted in a third place standing at the event, and
the team also excelled in the team sales event. To learn more
about the professional sales certificate program at WSU Van-
couver, visit business.vancouver.wsu.edu/professional-sales.

New York

A team of five College of Business finance undergraduate
students won the local Chartered Financial Analyst (CFA)
Institute Research Challenge in Spokane, where they com-
peted against Carroll College, Gonzaga University, Montana
State University, and other WSU teams. The team went on to
compete in the CFA Regional Americas competition in New
York in mid-April. The CFA program is a globally recognized,
graduate-level curriculum that provides a strong foundation
in real-world investment analysis, portfolio management
skills, and practical knowledge needed to succeed in today’s
investment industry. WSU College of Business team mem-
bers included Paige Blaser, Patrick Kelly, Eric Myers, Sean
Neal, and Miles Pfaff, advised by faculty mentor Gene Lai.
To learn more about CFA, visit researchchallenge.org.



Thailand

Ramya Ramanathan not only became immersed in a new
culture, interacted with new people, and experienced a new
educational structure while studying in Thailand, but she
also discovered more about herself. She credits this experi-
ence with teaching her important life lessons, and it shaped
her into who she is today. It was one of the most memorable
things she accomplished throughout her academic career

at WSU. Working and studying in Thailand, Ramanathan
was able to improve how she represents herself as well as
Washington State University and the United States. The
breathtaking sites she saw, the delicious food she ate, and the
shopping she enjoyed were just small parts of what made the
experience so great. Ramanathan made lifelong friends trav-
eling with other students, witnessed a new side of the profes-
sors traveling with the group, and made lasting memories of
the people of Thailand—some of the nicest people she has
ever met. Ramanathan studied finance at Washington State
University and graduated in May 2012.

Greece

David Courtney had a life-changing experience on a College
of Business study abroad trip to Greece during the summer
of 2011. He experienced a very different culture while seeing
many of their breathtaking landmarks. Courtney says he
really enjoyed studying with constant one-on-one contact
with the professors. “The unique opportunity made it very
easy to ask the professors questions when needed but also
get to know them on a personal level as well.” For Courtney,
one of the most unforgettable moments in Greece was the
nightly, jaw-droppingly-beautiful sunsets and the unique
landscape and clear water. He made life-long bonds with his
fellow WSU students while experiencing a completely differ-
ent culture. “I grew in many areas throughout this experi-
ence including life lessons, studies, and ancient history,” says
Courtney. Courtney is studying business management and
will graduate in May 2013.

Ramya Ramanathan studying hospitality and business management in
Pukhet, Thailand.

David Courtney displays Cougar Pride while studying abroad in Greece.
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New International
Internship Puts
Students in the

Hub of Glo
Business

By Malia Jacobson

or today’s business students, spending a summer or a

semester learning abroad is a key aspect of a globally

infused college experience. Studying abroad is also a
significant component of the College of Business’ Interna-
tional Experience Requirement. However, the study of inter-
national business doesn’t necessarily end—or begin—with a
trip overseas, says Professor David Sprott, associate dean for
graduate, international, and professional programs.

Sprott champions international learning and has led
numerous CB programs abroad over the past decade. A
CB international experience is just one piece of the puzzle
for today’s students, he says. “In global study, the primary
emphasis is on studying, not on how work is done in a
global environment,” he notes. “We wanted to fill out that
work experience piece to give students the experience of
working in a global business.”

Bryan Weeks, chair of the CB International Advisory
Board, had a similar goal. President and CEO of Silver
Creek Capital Management in Seattle, Weeks was interested
in helping the college create an internship that would
complement the college’s global focus—an international
internship that would place students on the front lines of
global business in elite firms with well-established interna-
tional operations.

“The board’s goals were to create a new partnership
between global businesses and students studying
international business at WSU and offer an intensive
internship experience to qualified students,” says Weeks.
“The initial support from leaders in the business
community was impressive.”

It didn’t take long to put his plans into action. Last
November, Weeks connected with Janel Lang, director of
the Scott and Linda Carson Center for Professional Develop-
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ment, at the third annual Dean’s Leadership Celebration in
Seattle. The following weeks brought more discussions, and
the International Internship Program was underway.

Weeks reached out to business leaders along the West
Coast and brought top companies on board: Domex Super-
fresh Growers in Yakima, Seattle-based Slalom Consult-
ing, Schweitzer Engineering Laboratories in Pullman, and
Wilshire Associates in Santa Monica, California, along with
his firm, Silver Creek Capital Management LLC. Each partic-
ipating firm is based in the United States—which simplifies
student living arrangements and keeps expenses down—and
has significant overseas operations. The end result: a unique
internship program custom-built to give students hands-on,
real-time global business experience.

By December 2011, the college accepted student appli-
cants for the International Internship Program’s inaugural
session in summer 2012. Undergraduate, graduate, and
international business students with good academic stand-
ing and a strong interest in international businesses were
encouraged to apply. Competition was intense; the Carson
Center received 50 initial applications for just five open
positions. By spring 2012, a handful of top candidates inter-
viewed first with the college and then with participating
firms. A couple of students were courted by more than one
firm, says Lang. “Each student ended up at the company
that was the best fit for them. It really worked out well.”

The paid internships started in May and averaged six
weeks. For Silver Creek intern Matt Landen, a senior major-
ing in finance and economics, the experience combined
global business dynamics with a daily dose of hands-on
education. “The great people and fast-paced atmosphere had
me looking forward to coming in every morning and learn-
ing more,” he says.
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Beyond Books

Marketing Students Help Libraries Expand 50+ Resources

By Sue McMurray

In a less than robust economy, librar-
ies are becoming increasingly useful
to middle-aged patrons who can’t
afford personal computers and other
resources besides books.

Whitman County Library (WCL)
recently partnered with a Washing-
ton State University undergraduate
marketing research class—taught by
marketing Associate Professor Jeff
Joireman—to help WCL better under-
stand the needs of its patrons aged 50
and over, the library’s fastest growing
demographic.

A changing demographic

“Unlike generations of the past that
were ‘old’ by this age, today’s midlife
generation is young at heart and more
technically minded,” said Kristie Kirk-
patrick, director of Whitman County
Rural Library District. “In today’s
economy, many of the 50+ generation
often depend upon library computers,
materials, and even our programs as
their entertainment.

“Our Meeting Midlife Needs Project
aims to tell us what kind of programs

and services 50+ year olds want,”
she says.

Real-world research

Four student teams in the WSU
College of Business collected and ana-
lyzed data from focus groups as well
as online, print, and phone surveys.
Using insights from the data, a fifth
team collaborated with local busi-
nesses to bring activities to the library
that appeal to the target demographic.

Each team prepared a final report
and made a presentation to represen-
tatives of the WCL, who will use the
results to assess materials, services,
and programs for 50+ adults. Managers
from all 14 WCL branches will
engage in a plan for countywide
implementation.

Additionally, WCL expects to teach
others how to better serve the 50+
demographic at library conferences
and workshops statewide.

“This project has been an excellent
opportunity to link core marketing
research course material to real-world
marketing research,” says marketing

major Arthur Clinton. “I feel the
experience I gained working with
Whitman County Libraries and
Dr. Joireman is invaluable to my
future marketing career.”

“From this amazing experience,

I gained a better perspective of the
chosen target market and how to bet-
ter communicate with and serve it,”
says Gabrielle Lewis, a senior broad-
casting major.

“Working with the students has
been a very positive experience,” said
Kirkpatrick. “It is exciting to see the
caliber of students participating in the
program and the professionalism with
which they’ve undertaken our project.

“I believe this real-life experience
will provide them with so many posi-
tive benefits, both professionally and
personally,” she says.

External clients welcomed

“I am always on the lookout for exter-
nal clients who would like to partner
with the class on a real-world market-
ing research project,” Joireman says.
“It's a win-win situation.”

Marketing students Alisa Padilla, Gabrielle Lewis, Jessica
Karchere, and lan Costa engaged in data collection for the

Whitman County Library Study.
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Arthur Clinton and lan Costa work in the Center for Behavioral
Business Research.
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Innovation Sparks $15K in Scholarships

Execs Invest in Training Students for Senior Living Industry

By Sue McMurray

usiness and industry clearly recognize the growing
need for professionals who are knowledgeable in serv-
ing the senior community.

Each week, company professionals drive or fly the nearly
300 miles from Seattle to WSU Pullman to help students
learn about the business of running a retirement commu-
nity. In addition, they’re investing money to help attract
and ensure student training and success.

Seven students in Washington State University’s School
of Hospitality Business Management (SHBM) senior liv-
ing management class recently received $15,000 worth of
scholarships to recognize their innovative senior housing
business plans.

Companies join forces

WSU's senior living management class is comprised of 33
students and was created a year ago when four leading
senior housing companies joined forces with SHBM. Seattle-
based Emeritus Senior Living, Leisure Care/One Eighty, Aegis
Living, and Merrill Gardens conceived the idea for the class
as a way to expose undergraduate students to senior housing
as a career choice.

“The goal is to expose these students to senior housing as
a career option,” said Bill Pettit, president of Merrill Gardens
and one of the course’s teachers. “These students get a good
background in business and hospitality which makes them
strong candidates to work in senior housing.”

Running a retirement community

Each week, various Seattle-based professionals help students
learn about the business of running a retirement commu-
nity. The class also includes a mandatory three-day trip to
Seattle to get an up-close view of senior housing operations.
They also meet with general managers and residents from
the sponsoring companies.

Broadening the talent pool

“This industry faces a lack of talented managers to run
operations. By exposing these college students to a career
in senior housing, they are broadening the talent pool,”
said Professor Nancy Swanger, director of SHBM. “Many of
these students say that the idea of working in senior hous-
ing never crossed their minds until they took this class and
learned about the opportunities offered by the industry.”
Students work in groups mentored by one of the sponsor-
ing companies for the semester. Throughout the term, the
groups learn about that company’s senior housing model.
At the end of the semester, each group presents a business
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plan for a community in that model that includes all facets
of community operations such as staffing, revenue, design,
market factors, care services, lifestyle programs, and din-
ing services. Each of the sponsoring companies provides a
$2,500 scholarship to an exceptional student in the class,
and the companies offer paid summer internships as well.

The 2012 scholarship recipients are:

¥

Aegis Living Schol-
arship: Jessica Duren,
senior hospitality and

Merrill Gardens
Scholarship and
Peter Marker

Leisure Care/One
Eighty Scholarship:
Elizabeth Piesman,

business management  senior psychology Memorial Scholar-
major, Tacoma. major, Fort Collins, ship: Ana Weeks,
Colorado. senior hospitality and

business management
major, Clinton.

Peter Marker
Memorial Scholar-
ship: Chloe Payne,
sophomore business
student, Redmond,
Oregon.

SHBM Scholar-
ship Fund: Stephen
Stietenroth, senior hos-
pitality and business
management major,
Gulfport, Mississippi.

SHBM Emeritus
Scholarship:
Melissa Hoag, senior
general studies major,
Covington.

Taught by professionals

“Many of the students from the original class said this was
the best class they had ever taken at the university, because
it was taught exclusively by professionals and gave them
real-world experience in the industry,” said Swanger. “Addi-
tionally, two of the students from the inaugural class are
now general managers in training with two of the compa-
nies. The sponsoring companies are also developing internal
management training programs in order to bring on addi-
tional graduates of the program.”
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By Sue McMurray

Douglas Miller: Behavioral Business Foci

he words, “Say you are sorry,” spoken by mothers

for centuries in an attempt to teach their children

good behavior, are contemporary pearls of wisdom
if a child grows up to be the CEO of a business firm that
has made a mistake. The perspective of social “forgiveness,”
when business firms experience product recalls, accidents,
or ethical mishaps, is an important best practices concept
addressed by Douglas Miller, doctoral candidate in the
Department of Management, Information Systems, and
Entrepreneurship.

In a paper titled “The Strategic Use of Corporate Social
Action to Mitigate the Damaging Effects of Negative Firm
Events,” to be presented at the 2012 Academy of Manage-
ment Conference in Boston, Miller and coauthors David
Noack and Dustin Smith examine impacts of Corporate
Social Action (CSA), a form of corporate self-regulation built
into business models to monitor and ensure legal and ethi-
cal compliance.

“CSA provides an ‘insurance’ type effect for firms,” says
Miller. “If a firm engages in negative behavior like a product
recall, the social detriment is less due to its CSA.”

Their study found that firms that increase their CSA fol-
lowing a product recall are able to recover some of their
lost value. This suggests that firms engaging in negative
behavior actually achieve a type of repair or forgiveness by
increasing the investments made in social activities. These
include industry investments, such as sponsoring awards
that emphasize good behavior, and general education, such
as investments into programs that provide more training to
emphasize good corporate practice.

At first glance, Miller’s results suggest that consistent CSA
may not be a beneficial activity for a firm. “Why not simply
offer some money or investments after a product failure or
product recall?” Miller asked. To find out, he examined firm
behavior over the course of a year following the event.

Miller discovered that firms that rapidly invested in CSA
following the negative event or at intense, regular intervals
over a short time, didn’t receive the same benefit as a firm
that engaged in a more holistic CSA approach over the
course of the year.

“This implies that firms that change their behavior and
become more socially responsible can be forgiven, and that
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The Power of Forgiveness:

Recovering Lost Value through
Corporate Social Actions
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investors are selective in their willingness to reward such
behavior,” says Miller.

Though some investors are savvy enough to recognize
that fixing the damage isn’t enough to indicate that the
larger problem has been solved, Miller’s study suggests a
company must demonstrate to investors that its behaviors
have fundamentally changed through new actions and
especially by initiating socially focused behaviors.

The bottom line is that corporate social responsibility is a
strategic choice.

“Random instances of socially responsible behavior aren’t
enough to create a buffer against firms’ poor decisions.
Instead, the organization, whether it’s a business school or
publicly traded corporation, must find ways to incorporate
social action into the strategy of the firm so that social

By Sue McMurray

Kristine Kuhn: Corporate Governance, Ethics, and Stakeholder Relations Foci

hat’s on your credit report? You may want to

find out before your potential employer does.

The proportion of U.S. employers who consider
applicants’ credit reports has increased sharply over the past
decade, precipitating controversy and legislative efforts to
restrict this practice. Credit checks differ in many ways from
commonly studied selection tests, and little is known about
how they are perceived. Kristine Kuhn, associate professor
of management, information systems, and entrepreneur-
ship, aims to change that.

Kuhn teaches human resource management and has been
studying this topic since 2008 as part of her broader interest
in background checks. Background checks are a very com-
mon selection practice, but there are many concerns about
the accuracy of database information, job relevance, and
applicant privacy.

Her most recent paper, “The Controversy Over Credit
Checks in Selection: Using Public Discourse to Gain Insight
Into Divergent Beliefs, Concerns, and Experiences,” in press
with the Journal of Management Inquiry, demonstrates that
divergent beliefs about how credit checks are actually imple-
mented by employers partially explain whether the practice
is viewed favorably or unfavorably, and that many people
are concerned about potential societal consequences.

In earlier experimental research, she and co-author
Marsha Nielsen asked undergraduate business students to
imagine they were being interviewed for a desirable job and

performance becomes synonymous with the firm'’s financial
performance,” says Miller. “Adopting this approach can
improve the company’s ability to create a lasting image that
is rewarded by the firm’s shareholders.”

Miller’s research exemplifies the college’s commitment
to develop professional and responsible future business
leaders. He received the college’s 2012 Outstanding Gradu-
ate Student Research Award recognizing his research record
and impressive number of peer-reviewed publications. He
won the best paper award at the 2012 Western Academy of
Management Conference and was accepted into the highly
competitive doctoral consortium at the Babson Entrepre-
neurship Research Conference in 2011. He plans to graduate
in 2014.

New Research on Common Corporate
Selection Practices

were asked permission for their credit report to be accessed.
They indicated their beliefs about credit screening, as well
as how attracted they would be to the organization and
whether they might consider withdrawing from the applica-
tion process.

To test whether information could mitigate negative reac-
tions to credit screening, different groups of participants
read different explanations of why and how the credit check
would be conducted.

“As we expected, most people saw them as unfair and
invasive, and were unsure or doubtful of their accuracy,”
says Kuhn. “Basically, even people who thought their report
would help them get a job still thought they were unfair,
although an explanation geared toward privacy concerns
improved reactions for some people.” Older students were
especially likely to be skeptical of the accuracy of informa-
tion on credit reports.

“This study suggests that organizations wishing to use
credit checks should take applicants’ privacy concerns seri-
ously,” says Kuhn. “Additionally, there have been major
changes recently in state legislation and federal guidelines
governing the conduct of background checks, including
credit checks and criminal background checks. Employers
need to be in compliance.”

Kuhn'’s research illustrates that business students, as
future professionals, need to understand the balancing act
organizations face with human resource practices.
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“While employers have an obligation to make sure they
are hiring competent and responsible people who actually
have the qualifications they claim, they also have a responsi-
bility to make sure that background checks are implemented
fairly,” says Kuhn.

She notes the decision is not simply whether to conduct
a background check, but how to do so. At which stage of

By Sue McMurray

Arvin Sahaym: Global Dimensions of Business Research

f you found a Samsung Galaxy S21 cell phone under the

Christmas tree last year instead of the wildly popular

Apple iPhone 4S, don’t be too disappointed. In 2011,
Samsung actually ranked above Apple in cell phone sales
and is second in the world, behind Nokia (gartner.com/it/
page.jsp?id=1924314). The motivation behind why emerg-
ing economies’ multinational technology firms such as Sam-
sung (South Korea), Dalian Wanda Group (China), and Tata
Group (India) have chosen to invest in the United States is
the subject Assistant Professor Arvin Sahaym is researching
in the Department of Management, Information System:s,
and Entrepreneurship.

A lot of research exists on why U.S.-based firms seek
international investment partners, but little is known about
the flipside. Sahaym is on the cutting edge of this global
research field with papers published or under review in high
quality journals including Organization Science, International
Business Review, Strategic Management Journal, and Academy of
Management Journal.

Sahaym’s publications explore three aspects of business
for technology-intensive firms from emerging economies
such as Brazil, Russia, India, China, and South Africa: 1)
factors that drive international market entry of enterprises
from emerging economies (EMEs); 2) the role of capabili-
ties and institutions in the rise of EMEs; and 3) the role of
national- and firm-level factors in driving innovation in
global economy.

“We developed a multi-level theoretical model using firm-
and country-level factors to systematically assess the reasons
for internationalization for such firms,” says Sahaym. “We
found that firms in emerging economies pursue internation-
alization to overcome both technology and human capital
dependence, particularly when institutional environments
are favorable in their home countries.”
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the hiring process should background checks be conducted,
what information should be collected and how, and what
types of training and guidelines are necessary to ensure that
recruiters and hiring managers use information wisely are all
crucial choices for organizations.

Why International Firms
Seek U.S. Partners

Why firms from emerging countries prefer the United
States instead of partnering as aggressively with firms from
other countries such as Sweden or France that are also politi-
cally stable and technologically strong is a question that
intrigues Sahaym. The answer lies in relationships.

“Foreign entrepreneurs have access to arguably the most
fertile business environment, diverse and creative human
capital, the U.S. tax structure, labor productivity, and busi-
ness governed by contracts, laws, and property rights,” says
Sahaym. “The United States benefits by more investments,
local jobs, and innovative ideas from other countries’ cen-
ters for innovation. Further, U.S. firms gain greater access to
large markets in other countries through partnerships.”

Such inter-firm alliances between U.S.-based firms and
firms from emerging economies are a growing trend at
the firm and national levels, Sahaym reports. His results
suggest that emerging economies’ firms venture into the
United States to gain access to innovations-related insti-
tutional support, resources, capabilities for future research
and development, and potential for superior returns from
the highly reputed U.S. market. For the EMEs, international
market entry is more likely to be successful when an EME’s
top management team has global managerial and techno-
logical experience. Additionally, Sahaym found that EMEs
from countries where institutions promote development of
a skilled workforce and research and development through
educational institutions and research labs have an edge on
developing innovative products such as cutting-edge cell
phones, software, or biopharmaceutical products.

Sahaym’s research supports the college’s strategic prior-
ity of providing students, managers, and researchers from
nearly every continent with an enhanced global perspective.
He received the college’s 2012 Outstanding Faculty Research
Award recognizing his expertise and role in promoting
WSU's research presence in a number of developing nations.



A Message from

Bob Wolfe

Owner, Windy Point LLC | Chair, National Board of Advisors

The Journey

A degree from the College of Business at Washington State University has signifi-
cant value. Students work hard to successfully complete their courses and meet
the requirements of the program. The college’s distinguished faculty members
pride themselves on producing top tier research and imparting important knowl-
edge to the minds of their students. Time spent in college honing business theory
and practice leaves a lasting impression on all those who have been fortunate to
attend WSU.

Give

Looking back with fond memories is only part of the legacy of a College of Busi-
ness graduate. We all have the ability to make a unique, lasting difference on the
institution that made such an important impact on us. Many times people think
in terms of “giving back” to organizations that were meaningful in their lives.
Another perspective may be to consider a commitment that starts when declaring
a business major. The obligation extends beyond academic achievement. It is a
declaration that you will make a positive contribution to the College of Business
that could include serving current and prospective students, faculty, alumni, and
the extended business community. More and more, CB stakeholders are giving
their time, experience, connections, and resources, and the level of engagement is
growing! The number of mentorships, panel discussions, classroom presentations,
internships, placements, scholarships, and other contributions are clear evidence
of the rising commitment being demonstrated by our alumni and business sup-
porters.

Get

Investing in the College of Business produces very meaningful and rewarding
benefits. It’s not just giving. It increases the value of a WSU degree in business.
This is important for students, employers, and the economy. Developing busi-
ness leaders for tomorrow is a significant responsibility. There is also the ability

to expand relationships beyond your normal reach with Cougars involved in
business. Most importantly, it’s the fulfillment found in improving students’ lives.
Whether you declared your business major in 1962 or 2012, there is an opportu-
nity to make an impact. What are you waiting for?
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NBoA Roster, 2012-13

The National Board of Advisors fosters close ties between the Washington State University College of Business, its
alumni, and the community. The board plays an integral role in helping to shape the vision of the college and
provides guidance and support toward the achievement of its mission and goals:

Increasing and strengthening the reputation
of the Washington State University College of
Business within the business community in
the state of Washington and beyond.

Providing advice and counsel to the dean
of the College of Business about business
trends and the changing needs of the
business community.

Reviewing and shaping the strategic direction
of the College of Business and evaluating its
mission, its plans, and the operational tactics
needed to meet those goals.

Fostering research and learning for the
faculty and students of the College of
Business within the business community
(e.g., facilitating the development of
internships, externships, and industry-related
and basic research opportunities).

Assisting the College of Business with its
fundraising efforts and enhancing external
funding support for college initiatives

and activities.

Actively participating in the college’s events.

Executive
Committee

Robert Wolfe, NBOA Chair
Owner
Windy Point LLC

Mark Hansen, NBOA
Vice Chair
President
Wilshire Analytics

Brad Jackson, NBOA
Past Chair
CEO
Slalom, LLC

Kevin Bouchillon
Partner, Business
Assurance
PricewaterhouseCoopers

Chris Burdett
Senior Vice President
CBRE Hotels

Tim Ekberg
Director of Underwriting,
Western Region
Country Financial
Services

Michael Gaberman
Vice President
Washington Trust Bank
Private Banking

Don Lionetti
Federal Account Manager
Microsoft

Steve Marlar
Senior Program Manager
Microsoft

Becky Olsen
Senior Project Manager
Boeing Company

Mike Tompkins
Director, Client Solutions
VMC Consulting

Bryan Weeks
President
Silver Creek Capital
Management

Accounting

Kevin Bouchillon, Chair
Partner, Business
Assurance
PricewaterhouseCoopers

Paul Bridge
Partner
BDO

Bob Cole
Controller
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Steve Conforti
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Boeing Company

Ray DiGiovanni
Partner
KPMG
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Partner
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Carl Mackleit
Partner, Tax Services
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Mark Malbon
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Financial Officer
Associated Foreign
Exchange Inc.
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Clair Neevel
Senior Manager for
Technical Accounting
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Airplanes

Kelle Roodman
Group Finance Manager
Microsoft

Michael Thronson
Partner
Moss Adams LLP

Chris Wang
Manager
Business Assurance
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President and CEO,
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Oregon

Gregory Porter
President of Wealth
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John Rindlaub
Regional President, Asia
Pacific Region
Wells Fargo

Carol Anne Sears
VP Financial
Development, Retired
Washington Mutual

Joe Sims
Lead Partner
Booz & Company

Patricia Ward

Senior Vice President,
Retired

Bank of America

Entrepreneurship

Mike Tompkins, Chair
Director, Client Solutions
VMC Consulting

Duane Brelsford
President
Corporate Pointe

Daniel Castles
CEO
Telestream Inc.

Cheryl Cejka
Director of Technology
Commercialization
Battelle

Mike Flynn
Publisher, Retired
Puget Sound
Business Journal

John Glass
Executive Vice President
of Global Marketing
Nevion



Tamsin Jolley
President
Decagon Devices

Lewis Lee
Partner
Lee & Hayes PLLC

Bill Maynard
Retired CEO

The Effectiveness Institute

Mike Senske
President and CEO
Pearson Packaging

Denny Thostrud
President
American Floors
and Blinds

John Trobough
President
Teleca USA

Bill Ward
President
Micro-Rent Corporation

Kim Zentz
CEO
Innovate Washington

Finance

Michael Gaberman, Chair
Vice President
Washington Trust Bank
Private Banking

Harrell Beck
Chief Financial Officer
Catalyst Storage Partners

D. William (Bill) Brady
Senior Manager
KPMG

Robert George
Chief Financial Officer
Esterline Technologies

John Gibson
COoOo
Pop! Gourmet Popcorn
Company LLC

Christine Gildow
Chief Financial Officer,
Retired

Rob Harris
Director of Finance
Microsoft

John Jakotich
Vice President
E2E Technologies

John A Kilpatrick, Ph.D.
CEO
Greenfield Advisors LLC

Niki Koubourlis
Senior Financial Analyst
John Buck International

Kristi Lord
SAV Controller
Silver Creek Capital
Management

Thomas Nihoul
Senior Financial Advisor
Nihoul & Associates

James ). Oster
Senior Vice President
Key Bank

Ken Roberts
Ken Roberts Investment
Management

James W. Shepperd
Senior Vice President
and CFO

LifeSpan Biosciences Inc.

Phillip Vitale
Chief Investment Officer
Filament LLC

Isaac Wells
Trilogy Partnership

Hospitality
Business
Management

Chris Burdett, Chair
Senior Vice President
CBRE Hotels

Lisa Bliss
Supplier Management,
Hotel Programs
Boeing Company

Tom Drumbheller
CEO
Escape Lodging

David Evans
Managing Director
David R Evans &
Associates

George Forbes
Director
Portland Map

Steve Kirsch
Director of Culinary
Operations
Holland America Line

Jesse Lyon
Attorney
Davis Wright
Tremaine LLP

Brian McGinnis
President
North Forty Lodging LLC

Carl Meyer
Executive Director
Aegis Living

Andrew Olsen
Vice President
Columbia Hospitality Inc.

Kati Quigley
Senior Director,
Worldwide Events
Microsoft

Jenni Sandstrom
Former Vice President,
Operations
InnVentures LLC
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George Schweitzer
Executive Vice President
and COO
Red Lion Hotels

John Sommer
Regional Director of
Human Resources
Hilton Hotels Corporation

Clarice Turner
Senior Vice President
of Operations
Starbucks Coffee
Company

Information
Systems

Steve Marlar, Chair
Senior Program Manager
Microsoft

Joel Chaplin
CIO and Vice President,
Operations
Varolli Corporation

Jody Fairbanks
Principal Program
Manager
Microsoft

Andrea Fox
KPMG

Robert Hiskey
Consultant
Slalom Consulting

Jaimie Jacobsen
Consultant
Slalom Consulting

Jim Kensok
Clo
Avista Corporation

Steve Tarr
Principal, Consulting CIO
Steve Tarr Consulting LLC

Colin White
Managing Consultant
IBM Global Business
Services Division

International

Bryan Weeks, Chair
President
Silver Creek Capital
Management

Paul Bayer
Senior Director/
Controller
UPS Europe SA/NV

David Dolezilek
Technology Director
Schweitzer Engineering
Laboratories

David Grant
Managing Partner
Catalyst Storage Partners

Mark Hansen
President
Wilshire Analytics

Chip Lang
Director WW Integration
and Development
Microsoft Financing

Richard McKinney
Deputy Under Secretary
for Space Programs
U.S. Air Force

Brooke Randall
Senior Associate
Equilibrium Capital
Group LLC

Orlin Reinbold
Owner
Landmark Native
Seed Company

Jerman Rose
Clinical Professor
and Director of
the International
Business Institute
WSU College of Business

Kelsey Schreck
Senior Research Analyst
Silver Creek Capital
Management

Robert Wolfe
Owner
Windy Point LLC

Marketing

Don Lionetti, Chair
Federal Account Manager
Microsoft

Jeff Baker
Partner
Hornall Anderson
Design Works

Randall Coe
VP of Marketing
Bosch North America,
Robert Bosch Tool
Corporation

Mike Flood
Vice President,
Community Relations
Seattle Seahawks &
Seattle Sounders FC

Amy Giustino
Managing Director
Resources Global
Professionals

Dave Gregory
General Sales Manager
KSTW-TV Seattle
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John Hale
Sales Manager
Ricoh USA

Melanie Hess
Global Product
Marketing, Interactive
Entertainment—Sports
Microsoft

Darby Hoffmann
Senior Development
Manager
Hewlett-Packard
Company

Jacci Johnson
Management Supervisor
The Wunderman
Network

Lyndee Kemp
Senior Account Executive
Hall & Partners

Ryan Lockwood
Senior Business Manager,
Mobility Applications
Consulting
AT&T

JT Marquart
Program Manager
Dell/Intel Joint
Innovation Center

Jennifer Yust
Senior Marketing
Manager
Microsoft Office Division

Erin Zefkeles
Global SMB Planner
Microsoft

Risk Management
and Insurance

Tim Ekberg, Chair
Director of Underwriting,
Western Region
Country Financial
Services

Rich Biggs
Vice President
Biggs Insurance Services

Alex Bogaard
Executive Vice President
Brown & Brown of
Washington Inc.

Carrie Cheshier
Regional President
Travelers Insurance

Dave Christy
President, Dave Christy
Insurance
State Farm

Jeannie Fleming
Vice President, Claims
Mutual of Enumclaw

Kristen Horlacher
Territory Sales Manager
GMAC Insurance

Chris Jahrman
Director of Sales
PEMCO Mutual
Insurance Co.

Michelle LaRocca
Managing Director
Marsh USA Inc.

Nathan Mallory
Account Executive
Parker, Smith and Feek

Julie Matthews
AVP, Field Operations
Safeco Insurance

Lori Reed
Insurance Broker
Mitchell, Reed &
Associates Inc.

Anthony Spacciante
Starbucks Coffee
Company

Amy Swailes
Aon Risk Insurance
Services West Inc.

WSU Vancouver

Becky Olsen, Chair
Senior Project Manager
The Boeing Company

Stephen Boe
Global Risk Finance &
Claims Manager
NIKE Inc.

Gaylynn Brien
Finance Manager
City of Ridgefield

Bobby Castaneda
Branch Manager
Geary Pacific Supply

Todd Coleman
Deputy Executive
Director
Port of Vancouver

Jonathan DeHart
CEO
Lux Bio Group Inc. DBA
Northshore Bio

Julie Desimone
CPA
Moss Adams

Jim Frohlich
President and CEO
Safetec Compliance
Systems Inc.

Jack Graves
Chief Cultural Officer
Burgerville

Alan Hamilton
Executive Director
Clark County Food Bank

Julie Jensen
Vice President of
Human Resources
Wacom Technology
Corporation

Matthew Larson
Attorney
Duffy Kekel LLP

Paris Powell
Business Valuation
Manager
Perkins & Company P.C.

Terry Wren
President
Workplace Resource
of Oregon



More than Friends:

Benefits of Social Networking
in Online MBA Education

By Sue McMurray

2011-2012 ASWSU online student government officers: From left,
Emily Carstens-Namie, Jola Barnett, Jefferson Macias, Joseph Nutting,

Paula Slaye, and Karianne Stehr

alancing a busy job in the

world’s largest and highest

valued microchip production
corporation with the demands of
a family and continuing education
takes a lot of organizational skills. As a
supply chain manager in charge of 10
employees within Intel’s Technology
and Manufacturing Group, managing
all supply chain data from creation
to the finished product, Jefferson A.
Macias has organization down to a
science. But when he enrolled in the
WSU Online MBA (OMBA) program,
Macias discovered that in addition
to superior organizational skills,
“friends” can play a crucial role in a
successful experience.

Though distance programs meet
working professionals’ education
needs in many ways, online students
don’t have the same face-to-face net-
working opportunities that traditional
students have. To create a place where

OMBA students could share tips and
tools, work in teams, and build a
professional peer network, Macias
created an OMBA Facebook account.
Only students and program lead-

ers may join, and each member has
administrative rights.

“That way it remains ethical and
egalitarian, as well as collaborative.
Our entire MBA group has become
very close, and we are always looking
for ways to help each other succeed,”
says Macias. “It’s gratifying to watch
our network grow from almost
nothing to a group of 47. WSU'’s
staff has been very supportive, and
that has really enabled us to create
a unique experience in the online
environment.”

Macias is putting his organizational
talents to use in other ways that may
benefit WSU students. He served as an
ASWSU Online Senator for the 2011-
2012 academic year. Currently, he is

MBA Online

ent.

A professional program designed to build
distinguished leaders.

SU’s online MBA program incorporates the most cur-
t views in leadership and managerial skills develop-

Lead. Advance.

- New International Trip Option
- GMAT Waiver Possibilities

- MBA Concentrations in Marketing,

ith your career needs and academic excellence at
the forefront, this program provides you with the tools,
skills, and experience needed to make critical decisions
and lead effective teams.

1-877-960-2029 ext. 3608 |

- 6 Foundation Courses Added for

heavily involved in Intel’s recruiting
strategy team, serving as the Intel
ambassador to Penn State University
and as the ambassador for Arizona
State’s Hispanic Business Student
Association. He is working toward

a goal of becoming an ambassador
to WSU to establish it as a potential
recruiting source for Intel for supply
chain professionals.

“WSU has a strong curriculum with
academic and student diversity,” says
Macias. “The College of Business is
enticing because of its focus on entre-
preneurship and global perspective.
The high quality of its OMBA students
shines a spotlight for Intel as well as
other signature corporations who want
to hire skilled business professionals.”

Macias lives in Phoenix and has
two young children with his wife,
Jaime. He plans to graduate in
December 2012.

WASHINGTON STATE
@ UNIVERSITY
A4

COLLEGE OF BUSINESS

Succeed.

Recent enhancements to the
online MBA program:

Non-Business Graduates

[=]

Finance, and International Business

info@wsumba.com
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Burtenshaw Distinguished Lecture Series

By Sue McMurray

Panda Restaurant
Group Founder
Andrew Cherng
Delivers Recipe

for Success

WSU COLLEGE OF BUSINESS

nlike the iconic bear it is named for, the Panda Res-
l | taurant Group (PRG) faces no threat of extinction.
Far from it—with nearly 21,000 associates and more
than $1.6 billion in sales, PRG is the largest and fastest grow-
ing Asian restaurant company in the nation.

But the success that PRG has today didn’t come without
risk. When Andrew Cherng, PRG founder, chairman, and
co-CEO, graduated in 1972 from Baker University with a
bachelor’s degree in mathematics, he didn’t have kitchen
experience, a business plan for opening a restaurant, or
startup money. After working at his cousin’s restaurant for six
months, Cherng not only found his passion but went out on
a limb by borrowing money and partnering with his father to
launch one of the first Chinese restaurants in Pasadena, Cali-
fornia. Forty years later, PRG is the parent company of Panda
Inn, Panda Express, and Hibachi-San and is the international
leader in Asian food service.

The School of Hospitality Business Management honored
Cherng on the WSU campus April 18 when he delivered
the keynote address for the annual Burtenshaw Lecture
Series sponsored by DeVere Jerry and Angelina Burtenshaw
in memory of their son, Calvin Brett. The series brings
successful entrepreneurs to campus to share their stories
of business successes and struggles and to network with
business students.

Cherng spoke to a large audience of students, faculty, staff,
and members of the public about his journey to success in
the restaurant business.

“To be successful, you have to have a dream; go after it and
be willing to change,” Cherng says. “That’s the best recipe
I can give you.”

While Cherng emphasized typical characteris-
tics that make for good business practices such
as having a good work ethic, high integrity,
and flexibility, he also gently addressed the

issue of entitlement that affects some of

today’s youth. He suggested to students that
they should be willing to do more for less in
order to achieve a better professional life as
well as a personal one. He noted that PRG’s
success is built on the foundational principle
that everyone has the capacity to do more for
other people.

“At Panda, we think about business differently

than most restaurants,” says Cherng. “What

we value most is quality and how we work with

people. There is a lot a business can do to lead posi-
tive change in a community.”

Each new PRG restaurant is another opportunity to
impact the lives of both the associates and the com-



Angelina and Jerry Burtenshaw

munity Panda serves, Cherng said. Panda employees receive
training and develop skills that carry over into their per-
sonal lives.

Cherng’s commitment to the growth and development
of his associates extends to the communities they serve.
With his wife and co-CEO Peggy, Cherng established Panda
Cares and the Panda Charitable Foundation, which support
children’s organizations with monetary and food donations
as well as volunteer support.

In addition to good employee mentoring practices,
Cherng illustrated other key business strategies such as
knowing guests by name, observing dining habits, conduct-
ing research to find the best cultural fit for establishing a
business, and traveling to gain perspective.

Today, PRG operates more than 1,450 locations in 42
states and Puerto Rico and has expanded internationally
to Mexico City. Cherng’s passion for coaching and
continuous learning is credited with driving the success
of the company.

For his achievements, Cherng has been recognized with
numerous awards, including Entrepreneur of the Year by
the Asia Society of Southern California in 2007. In 2008,
the Los Angeles Business Journal named the Cherngs Business
Persons of the Year and inducted them into its Business Hall
of Fame.

Under Cherng’s leadership, PRG was ranked first by QSR
Magazine in the Asian quick service category for seven
consecutive years. In 2010, Panda Restaurant Group was
named among the top five minority-owned businesses in
Los Angeles by the Los Angeles Business Journal and was also
recognized by the publication as one of the Best Places to
Work in Los Angeles in 2007. In 2005, Cherng and Peggy
were inducted into the National Restaurant Association’s
Hall of Fame.

DISCOVER

UNEXPECTED OPPORTUNITY

Slalom Consulting brings business and technology expertise

together to deliver award-winning solutions.
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WSU Business Plan Competition
Hosts 46 Teams, Awards $150,000

By Sue McMurray

tudent entrepreneurs and future

business owners showcased

their budding business acumen
at the annual Washington State Uni-
versity Business Plan Competition on
April 20.

Forty-six teams presented their plans
to a panel of judges from the busi-
ness community, with the winning
teams sharing cash and prizes totaling
$150,000.

The Center for Entrepreneurial
Studies and the Department of Man-
agement, Information Systems, and
Entrepreneurship in the College of
Business organized the event.

Putting theory into practice
“Participants practice integrating busi-
ness concepts they’ve learned prior to
the competition—for example, how to
plan for and launch a new venture and
how to work with others. They also
have the opportunity to work directly
with and learn from the judges, who
are successful entrepreneurs in their
various fields,” says Saonee Sarker,
chair of the Department of Manage-
ment, Information Systems, and
Entrepreneurship. “We expect to see
more and more students both at the
university and high school levels and
community members take advantage
of this extraordinary experience.”
Prior to the one-day event in Pull-
man, teams from the college’s interna-
tional campuses in Brig, Switzerland,
and Chengdu, China, held preliminary
competitions judged by WSU faculty
and International Advisory Board
members. Two teams from Switzerland
and one team from China traveled
to Pullman to participate in the
main event.

Global reach

WSU leagues included both undergrad-
uate and graduate teams, with partici-
pants from WSU Pullman, Spokane,
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Tri-Cities, and Online as well as teams
from Switzerland and China. For the
fourth time, the competition included
a high school league consisting of
teams from Pullman, Sammamish, and
Mead high schools. This is the seventh
year that the competition included an
open league, sponsored by the Port

of Whitman.

On-the-spot critical thinking
WSU teams gave a 15-minute presenta-
tion followed by an intense 15-minute
question and answer session by the
judges, while the high school and
open league teams gave a 15-minute
presentation followed by a 20-minute
question and feedback session. The
panel of 48 judges included members
of the business community, entre-
preneurs from successfully launched
businesses, those who are currently
participating in an innovative busi-
ness, venture capitalists, angel inves-
tors, and bankers. Judges based

their evaluations on the quality of

the team, quality of the concept, qual-
ity of the written plan, quality of

the presentation, and whether they
would invest in the idea. A gala awards
ceremony concluded the event, fol-
lowed by a reception sponsored by
Washington Trust Bank for judges and
event organizers.

Undergraduate League

First place: Sorgento
Lauren Curtis, Amanda Granberg,
Val Sias, Kerri Spangenberg

Second place: Waterworks Inc.
Bobby Rubalcaba

Third place: Virtual Ventilator ICU
Sarah Dunn, Francis Griffey, Jason
Jaffe, Kelsey Knutson

Boeing Undergraduate League

First Place: Washington State
Hypersonics
Jason Kingshott, Julie Rausch, Maren
Swanson, Chelsea Wendt

Second Place: Eyes in the Sky
Connor Cavigli, Angela Gallip,
Michael Pregent, Zander Thiele

Graduate League

Graduate League competitors

First place: TriboTeX
Katherine Ham, Pavlo Rudenko
Second place: Crimson
Accounting LLC
Farid Askerov, Brad Dawes

Open League

Open League competitors

First place: Grandma Lela’s
Confectionary Company
Kathy Stilwell, Cheryl Waller

Second place: Hammond Farm
Innovations
Enoch Hicks



Third place: Poppy, an
Eco-Friendly Salon
Chelsea Whitney, Kirstyn Tozer
Fourth place: UX Metrix
Steve Teare

High School League

High School League competitors

First place: Nelson'’s Touch
Matt Nelson

Second place: Toree Boutz
Brush Collection
Toree Boutz

Third place: Atlas Academics
Nicholas Phillips, Elisabeth Arnold,
Alexander Honn

Additional awards were also given to
the following teams:

Best Presenter: Virtual Ventilator ICU,
Cody Nelson from Barnacle Interna-
tional Advisers LLC, Pavlo Rudenko
from TriboTeX, Ignacio Zamora from
Hotel Solution Technologies, Patrick
Kramer from Spirocentive, Brandon
Mendoza from Green to Market, Jason
Kingshott from Washington State
Hypersonics

Most Passionate Entrepreneur:
R.E.M. Accessories, Barnacle Inter-
national Advisers LLC, Apple-A-Day,
Waterworks, Cool Beans

Best Green Team: TriboTeX, Water-
works, Buoyant Energy, Green to
Market, Cycle Box

Best Social Entrepreneurship Team:
Global Credit Monitor, Team-Up, Cool
Beans, My Social Hangout

Dean’s Leadership Award: Larry and Vickie Culver

By Sue McMurray

rant Administration) signed his

checks “Mr. Hospitality,” few would
dare to object. Culver’s history of out-
standing service within the hospitality
field is nothing less than legendary.
Marriott named Culver’s company,
InnVentures, Hotel of the Year seven
times within multiple brands—more
than any other franchise in history.
He also received the Partnership Circle
Award, Marriott’s highest franchise
award, on three different occasions.

Dean Eric Spangenberg honored

Culver and his wife Vickie with the

If Larry Culver ('64 Hotel & Restau-

2011 Dean’s Leadership Award, one
of the college’s highest awards, on
November 21 at the Fairmont Olympic
Hotel in Seattle. The award recognizes
their dedication and leadership in ben-
efiting hospitality training within the
college as well as other service to WSU.
“Vickie and I share a passion for sup-
porting youth and associations that
improve people’s lives,” says Culver.
“To be recognized with the Dean'’s
Leadership Award for helping young
people become leaders within one of
the largest industries in the world is
one of the greatest rewards of my life.”
Culver’s service includes serving as
past chair of the School of Hospital-
ity Business Management Advisory
Board, current co-chair of the col-
lege’s Campaign Steering Committee,
and creator of the Culver Hospitality
Fund. The fund supports the Culver
Hospitality relations manager position,
currently held by John Mangiantini.
Mangiantini establishes and maintains
relationships with the hospitality
industry to assist students in gaining

meaningful internships. He also devel-
ops a network of HBM alumni and
plans events for HBM recruiters and
alumni. He received the college’s 2012
Outstanding Staff Award, recognizing
his commitment and dedication to
the program.

“Without the Culver Hospitality
Fund supporting John'’s role as man-
ager, we would not be able to provide
students with professional opportuni-
ties at the executive level,” says Nancy
Swanger, director of the School of Hos-
pitality Business Management. “Their
generosity and vision have helped
us achieve a rank of 8th among the
best hospitality schools in the United
States and a rank of 9th in hospitality
research productivity in the United
States—11th worldwide.”

The Culvers also support WSU in
many leadership capacities, including
founding the 500+ member Cougar
Yacht Club and chairing many boards
and committees. Both received the
WSU Outstanding Service Award and
are recognized as WSU Laureates.
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Dean’s Leadership Celebration

Guests enjoying the live auction at the third annual Dean’s
Leadership Celebration, held on November 21, 2011, at the Fairmont
Olympic Hotel in Seattle. Photos by Team Photogenic.

Business Plan
Competition

Business plan co iti

_ mpetition students conv. i
F/tzgera{d (left), managing director, gng David st
academic dean, of Swi. ok
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College of Business Power Breakfast 2011

Featured speaker Phyllis |. Campbell, Chairman, Pacific
Northwest, JPMorgan Chase.

College of Business student club representatives. Both photos
by Team Photogenic.
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Fulbright Visiting Scholar Gains New Perspective
on American Education System and Business

By Sarah Reyes

s a young boy growing up in Moldova, Professor

Boris Delimarschi had a dream to one day visit the

United States. After attending the first American pub-
lic exhibition in the Soviet Union, the friendly Americans he
saw not only refuted Soviet propaganda against the United
States, but also planted in his mind a seed of interest in U.S.
culture, society, and history.

More than thirty years later, Delimarschi’s dream came
true when he was awarded a Fulbright Visiting Scholar
award to conduct research in the WSU College of Business
International Business Institute.

“I visited many European countries in my life, but I never
forgot about my dream to visit the United States,” says Deli-
marschi. “I'm very thankful to the American government for
giving me a possibility to achieve my professional goals and
to realize my dream.”

Delimarschi came to the United States with the goals of
extending his professional research in business informa-
tion transfer (specifically e-business), improving his teach-
ing skills, and learning how American society and culture
contributed to building the most powerful economy, society,
and education system in the world.

“All these goals focused on accelerating Moldova’s inte-
gration into the modern world society and economy after
decades of Soviet isolation,” says Delimarschi. “I wanted
to carry new knowledge concerning e-business back to my
country. This is one of the things that allows borders to
be broken.”

At WSU, Delimarschi gained perspective about America’s
influence on e-business involving online banking, negotia-
tion, and marketing. He attended many classes and gave six
public presentations about Moldavian economy, culture,
and national perspective. He also explored information
about technology’s influence on modern economy and the
correlation between a nation'’s cultural and economic devel-
opment. In addition to experience at WSU, he had short
visits to the University of Washington and the University of
Idaho that gave him a chance to extend his education.

“I'm very impressed with the educational and research
level of American universities,” says Delimarschi. “It will
be a great challenge for me to obtain a degree from one of
them, and I'll be extremely proud of it.”

Besides research experience, Delimarschi says one of the
greatest things about WSU was working with “a wonderful
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team of specialists,” including Dean Eric Spangenberg and
WSU faculty members Mushtaq Memon, Jerman Rose, Dar-
rel Muehling, Saonee Sarker, and Suprateek Sarker, as well as
Rob Cassleman, international student advisor.

Particularly, Delimarschi acknowledges Rose. “I am grate-
ful to Jerman for showing me a real, positive model of an
American university professor, citizen, society member, and
head of a family,” he says.

“While Boris admired our students’ professionalism, the
quality of his teaching and research presentations enriched
their learning experiences,” notes Rose.

Delimarschi also credits Asif Chaudhry, WSU alumnus and
U.S. Ambassador in Moldova 2008-2011, and fellow Ful-
bright scholars John Rager and Ilie Costas for their support
and encouragement to participate in the Fulbright Program.

Delimarschi returned to Moldova in August 2012, where
he is a superior lecturer in the Academy of Economic Studies
of Moldova. He hopes to extend collaboration between WSU
researchers and the Academy of Economic Studies.



College of Business Awards

Dean Eric Spangenberg honored outstanding faculty, staff, and students at the College of Business annual awards event held
on April 24 in the J. Willard and Alice S. Marriott Foundation Hospitality Teaching Center.

Outstanding Outstanding Outstanding
Graduate Student Faculty Teaching Faculty Service
Teaching Award Award Award

Val Miskin,

Department of Manage-
ment, Information Systems,
and Entrepreneurship

Patriya Tansuhaj,
Department of

Marketing and International
Business Institute

Gulnara Zaynutdinova,
Department of Finance and
Management Science

Outstanding Outstanding Outstanding
Graduate Student Faculty Research Clinical or
Research Award Award Nontenure Track
Douglas Miller, Arvin Sahaym, Faculty Award

Department of Manage-
ment, Information Systems,
and Entrepreneurship

Department of Manage-
ment, Information Systems,
and Entrepreneurship

Nori Pearson,
Department of Accounting

Outstanding Staff

ice A . . .
bt School of Hospitality Business
Busires Management Management Awards

Outstanding Academic Award: Megan Walter
Outstanding Senior Award: Laurel Scott

Dean’s Excellence Fellows

Department Department of Finance and School of Hospitality
of Accounting Management Science Business Management
Bernie Wong-on-Wing Gene Lai and John Nofsinger Jenny Kim

Department of Management, Information Department
Systems, and Entrepreneurship of Marketing
Jonathan Arthurs, Kristine Kuhn, Saonee Sarker, and Suprateek Sarker Jeff Joireman, Darrel Muehling, and Patriya Tansuhaj

. ; r,l 1~ I."'
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College of Business Ph.D. Graduates

Summer 2011

Wee Meng (Eric) Lee, accounting
B.Com., Australian National University
M.S., State University of New York

at Binghamton

Dissertation: Voluntary Internet Environ-
mental Disclosure, Industry Classification,
Trust, Ideology and Litigation Effects
Major Advisor: John Sweeney

Xin Liu, accounting

B.A., Sichuan Normal University

M.S.A., Sichuan University
Dissertation: A Holistic Perspective of
Enterprise Risk Management

Major Advisor: Bernard Wong-on-Wing

Pi-Ju Lu, finance

B.A., National Taiwan University
M.B.A., National Chengchi University
Dissertation: Investment Risk Taking of
U.S. Life Insurers

Major Advisor: Gene C. Lai

Spring 2012

Kevin Chastagner, management

B.A. Washington State University
Dissertation: Three Essays on Organic and
Inorganic Growth in International Markets
Major Advisors: John Cullen and

Arvin Sahaym

Chune Young Chung, finance
B.A., University of Wisconsin-Madison
B.A., Sogang University

Dissertation: Two Essays on
Leverage, Mergers, Acquisitions

and Institutional Investors

Major Advisor: Nathan Walcott
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Suparak Janjarasjit, accounting
B.B.A., Khon Kaen University

M.Acc., Cleveland State University
Dissertation: A Moral Perspective for
Understanding Evaluators’ Responsibility
Assessment for an Act

Major Advisor: Siew Chan

Mark Mulder, marketing

B.B.A., Pacific Lutheran University
M.B.A., Pacific Lutheran University
Dissertation: Three Essays on

Emerging Issues in Charities: The

Gifting of Charity, What Happens

When Donations Are Redirected, and the
Importance of Fit and Linguistics in
Encouraging Contributions

Major Advisor: Jeffery Joireman

Fengchun Tang, marketing and
information systems

B.S., Financial Banking Institute of China
M.S., Oklahoma State University
Dissertation: An Integrated Understand-
ing of Confidence and User Calibration in
Information Systems Use

Major Advisors: Traci Hess and

Steven Thornburg

Kainan Wang, finance

B.S., Shandong University

M.Sc., McGill University
Dissertation: Conditional Covariance
Modeling and Applications in Mutual
Fund Performance Evaluation

Major Advisor: Harry Turtle



WE PARTNER WITH
LOCAL BUSINESS,
COUGAR FANS
AND THE GLOBAL 1000.

Today's businesses are faster, more responsive and more interactive than ever. That constant
change requires a new kind of expertise. We can help. Were a pioneering professional
services firm. Our seasoned professionals work inside our clients’ businesses, alongside their
people, to help develop the tactics and Jogistics necessary ro carry out strategic initiatives.
And get the work done.

BUSINESS. FROM THE INSIDE OUT.

© 2010 Resources Global Professionals
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Justin Marquart is

the senior director of develop-

ment and college relations
with the WSU College of
Business. He manages
fundraising, alumni relations,
corporate and foundation
relations, annual giving,

and special events for the
college. As a CB alumnus

('95 Marketing, ‘96 MBA)
Justin is committed to further-
ing the college’s vision. He
and his wife, Lisa ("95 BA
Education, ‘98 MA), are both
varsity letter winners, Justin

in baseball and Lisa in swim-
ming, and are proud Cougars.
Their connection to WSU
stems from grandparents who
participated in athletics and
graduated from WSC. They
are raising their four children
with the Cougar Spirit you'd
expect from someone who
knows that Washington State
means business!

WSU COLLEGE OF BUSINESS

A Message from
Justin Marquart

Senior Director of Development and College Relations

Did You Know?

According to a new survey, 60 percent of charities say fundraising is
stronger in 2012 than a year ago.

Over 80 percent of the people in the United States give to nonprofits
each year.

Out of 26 rural colleges around the country, WSU ranks in the top 10,
at 13 percent overall for alumni giving percentages. Go Cougs!

At 13 percent, WSU ranks in the top 50 for public institutions in alumni
giving rates.

In FY 2012, the College of Business alumni giving rate was 18.2%
overall.

The Campaign for Washington State University: Because the World Needs Big
Ideas aims to raise $1 billion by the year 2015. So far, WSU has raised
over $700 million toward this goal.

Through The Campaign for WSU, the University seeks private support to
generate big ideas for health, food, sustainability, global leadership, and
for the State of Washington.

The College of Business has a campaign goal of $75 million to raise
money for students, faculty, and programs that will help the college
achieve its vision of being recognized as a leading business school
among its peers.

So far, the College of Business has raised over $56.6 million, which is
75 percent of our campaign goal.

The Carson Center for Professional Development was renovated and
expanded thanks to a generous gift from Scott and Linda Carson. This
new facility now includes careers and advising, international experience,
and scholarships.

The College of Business sent 277 students to study abroad last year, and
awarded over $60,000 in scholarship money to assist them.

The College of Business awarded over $758,000 in scholarship dollars
in 2011-12.

By including the College of Business in your will, and sharing your
intent with us, you are not only leaving a legacy to your alma mater, but
you are also helping the college to reach its campaign goal of $75 million.
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College of Business
Campaign Performance

$80 million
$70 million
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Forward

Straight Line Goal —@— Campaign Total —@—

Did you know it’s not too late to
get involved in The Campaign for
Washington State University: Because
the World Needs Big Ideas?

CAMPAIGN UPDATE

Campaign goal: $1 billion by 2015.

We are so grateful for all of your support. These $1 BILLION

donations are making an impact not only today,
but are putting the college in a great position for
future success. Why don’t you join us in our quest
to raise over $75 million by 2015? This is an ambi-
tious goal but one that can be achieved with 500 MLLION
your participation.

Come take part in this historic journey today.

Your support really does make a difference. S250 MILLION
Go Cougs!
business.wsu.edu/give $0
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ENSURING EXCELLENCE

THE ROLE OF ENDOWED FUNDS IN
THE COLLEGE OF BUSINESS

Endowed funds help the College of
Business attract and retain hardwork-
ing faculty and goal-oriented students.
By nature, endowed funds generate
annual funding to support everything
from fellowships and

world with her characteristic vivacity.
It was her husband, Malcolm Boucher,
who introduced her to golf in 1952.
Soon she was hooked and served as
executive secretary of the Washington
State Women’s Golf

endowed faculty
chair positions to
research and
scholarships.

“I keep her framed bio on my wall
as inspiration to succeed.”
—Lisa Heard

Association for 20
years.

When she died in
2008, a gift from her

And they can make a
world of difference—especially during
uncertain economic times.

Edythe Miller Boucher knew this. She
matriculated at Washington State
College in 1926 with the Great
Depression looming just ahead. She
had a one-year scholarship but, as the
youngest of nine children, could not
afford to continue.

However, always focused on her goal,
Boucher worked as a telephone
operator and saved for the day she
would return to WSC. She continued
working and graduated in 1934.

With her business administration
degree in hand, Boucher took on the

estate established the
Edythe Miller Boucher Endowed
Scholarship in Business at WSU, which
will help high-achieving students for
generations to come.

“She admired those who worked hard
and wanted her scholarship to help
students who chase their goals,” said
her niece, Karla Frey.

Lisa Heard, a junior in business
management and operations and
two-time recipient, says the scholarship
makes it easier to focus on her studies
and be involved in organizations
around campus. “I hope that I can be
an inspiration to others like Edythe has
been to me through her generosity.”

Flex Endowments make it affordable to begin creating your WSU legacy today!

Support your favorite College of Business program with the flexible endowment
option. See your how generosity impacts the college today.
Know your impact will last forever.

CLEX

Endowments

/CAMPAIGN..
WASHINGTON STATE

UNIVERSITY

This diagram illustrates the creation of an endowed scholarship fund.
Funding requirements vary by purpose and type.

Call the WSU Foundation Gift Planning Office
at 800-448-2978 for more information.

Annually for 5 years funds
an immediate scholarship

ENDOWED
SCHOLARSHIP

- -> e | -> $25,000 after 5 years

permanently funds a
$1,000/yr scholarship

Annually for 5 years to Permanent scholarship

endow scholarship fund
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Leaving a Legacy

By Sue McMurray

oward '50 and Billie Hoops, whose generosity estab-

lished the college’s Howard D. and B. Phyllis Hoops
Fund, were teammates for life. Howard’s career in the Red
Cross took them across the world to Korea and then to
Japan and Taiwan where Billie taught school and served as
an administrator, improving the education of many young
students. Back in the states, Howard made a name for
himself in business, and Billie’s distinctive career in special
education earned her international recognition, which led
to a relationship with Mother Teresa.

While Howard had long been interested in the topic

of taxation, their combined interest in helping young
people learn was the glue that bonded their decision to
invest in the College of Business with a legacy gift. Together,

Howard Hoops (right) driving General MacArthur in 1945. they worked with Senior Director of Development Justin
Marquart and Dean Eric Spangenberg to create the fund to
support a venue where students could learn first-hand about
taxation and government.

The fund establishes five separate endowments support-
ing study within the Hoops Institute of Taxation Research
and Policy. Currently, the college is recruiting a tax expert
to fill the Howard D. and B. Phyllis Hoops Endowed Chair
in Accounting. The chair will lead students in study about
the purposes and functions of taxation, tax revenue, tax
subsidies, and redistribution of taxes in society.

“The Hoops's tremendous investment in business stu-
dents is coming to fruition,” says Spangenberg. “This gift
demonstrates their appreciation for WSU and a desire to
give back to the institution that made a difference in
their lives.”

United in death as well as life, the couple sadly passed
away within hours of each other in March 2012. But
because of good planning and foresight, the Hoops legacy
will live to benefit generations of business students.

Billie Hoops with Mother Teresa.
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Honor Roll of Donors
The College of Business appreciates the generous support of the individuals and organizations that have given to the
college. Recognition levels are based on annual giving to the College of Business during fiscal year 2011-2012.

Platinum President’s Associates
Annual gifts of $10,000 or more

Frederick and Joan Burnstead
Scott and Linda Carson

Peter Challman

Chicago Mercantile Exchange
Chisholm Foundation

Stephen and Carolyn Conforti
Davis Wright Tremaine, LLP
Phupinder Gill

William and Mary Lynn Graber
David and Deborah Grant

Mark and Laura Hansen

Harman Management Corporation
Leon and Arline Harman

Herbert B. Jones Foundation

J. Willard and Alice S. Marriott Foundation
Brad and Jill Jackson

Alexander Lindsey and Lynn Manley
Jesse and Carmelia Lyon

Kenneth and Dorene Marshall

R. Mike and Jamie Miller

James and Lisa Mooney

+Michael Moore

+Rudolph Nelson

Thomas and Linda Nihoul

Donald and Mary Ann Parachini
Joseph and Shelley Rockom

Seattle Christian Foundation

Terry and Ann Sparks

Starwood Hotels & Resorts Worldwide
William and Patricia Ward

Bryan and Pamela Weeks

Robert and Carolyn Wolfe

Mark Wuotila

Crimson President’s Associates
Annual gifts of 5,000 to $9,999
Aegis Living

Christopher and Dawn Anderson
Stanley Bailey

Berntson Porter & Company, LLC
Daniel and Joanne Castles

Deloitte & Touche Foundation
Dupar Foundation

Emeritus Senior Living

Evergreen Business Capital

Suzanne Faulkner

Hilton Hotels Corporation

R. August and Sally Jo Kempf

Key Foundation

KeyBank Foundation

LeisureCare, Incorporated

Ryan and Kendall Lockwood

Richard McKinney and Catherine Barry
Merrill Gardens, LLC

Gina Meyers

Moss Adams Foundation

Larry and Caron Ogg

Donald and Janice Pelo

Molly Philopant

Gregory and Lauren Porter
PricewaterhouseCoopers Foundation
PricewaterhouseCoopers LLP

Rainier Pacific Company

Mike and Marcia Rodgers

Silver Creek Capital Management
John Sommer

Robert Stack

Thurston Charitable Foundation
Toyota Motor Sales USA, Incorporated
US Bancorp Foundation

Robert Williams and Laurie Nichols

Silver President’s Associates
Annual gifts of $2,500 to $4,999

American Drapery, Blind & Carpet, Inc.
Harrell and Virginia Beck

Boeing Company

Bristol Myers Squibb Foundation, Incorporated
Jerry and Angelina Burtenshaw

Dwight Call

Phyllis and William Campbell

Gordon and Diana Chapman

Robert Crist

Larry and Vickie Culver

Navin and Rita Dimond

Michael and Amy Dreyer

Richard and Betsy Ellingson

JP Morgan Chase

Morei Lingle

Donald and Julie Lionetti

Christopher and Susan Marker

Jeffrey MclIntosh and Jaimie Jacobsen
Microsoft Corporation

Mary Phelan

Resources Global Professionals

Denney Rutherford and Sandra Sweeney
John Sciuchetti

Seattle Foundation

Paul and Betsy Sunich
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Mikal and Lynn Thomsen
Denny Thostrud
Frederick and Janice Tompkins

President’s Associates
Annual gifts of $2,000 to $2,499

James and Kristi Akers

Ameriprise Financial

Rich and Annette Bowie

Anthony and Carrie Cheshier

Kevin and Cathleen Hylton

Johnson & Shute, P.S.

Jodi Loutzenhiser

R. Scott and Diane McGee

Michael McNamara

Dick and Pat Mitchell

Diane and Daniel Murphy

Mutual of Enumclaw Insurance Company

Clair and Donna Neevel

Yasser Nyazi

M. Diana Pace

Lenka Perkins

Jay and Lori Pittenger

Risk & Insurance Management Society-
Washington Chapter

Roland Corporation U.S.

Laura Saddler

Schwab Fund For Charitable Giving

Peter and Barbara Smith

Donald Steiger

Truist

Windy Point, LLC

Wei Zhang

Bryan Society
Annual gifts of $1,000 to §1,999

Al Angelo Company

Stanley Allen

Craig and Lyn Angelo

AON Risk Insurance Services West

R. William and Milly Kay Baldwin

Roger and Linda Barker

Carol Bauman

Boeing Company

Michael and Jan Bradley

Christopher and Lisa Burdett

Martha Butler

Melanie Call and William Karbon

Gretchen Campbell

T. Michael and Kristin Cappetto

Omer and Carol Carey

Kenneth and Diane Colley

CPCU - Harry J. Loman Foundation

D. A. Davidson & Company

Gertrude Dissmore

Patrick and Kellie Elliott

Fidelity Charitable Gift Fund

D. Keith and Marcia Flagler

Michael and Amanda Gaberman

Susan Gill

GMAC Insurance Management Corporation

Bill and Joann Green

Jeffrey and Tracy Green

Douglas and Julia Hamrick

Susan Horton

Jeffrey and Kristyn Howell

Elaine Isherwood

Jon and Gretchen Jones

David and Patti Knowles

Velle and Judy Kolde

KPMG Peat Marwick Foundation

John and Ann Liberato

Mark and Peggy Malbon

Shirley McAllister

Louie Micheli

Mitchell, Reed Associates, Incorporated

Mark and Judy Newbold

Dwight and Barbara Newell

James and Cynthia Oster

Linda Pall

Bill Pettit

Brian and Laurie Pickering

Plum Creek Foundation

John Ray

Ann Redmond

Michael and Lori Reed

Rockwell Collins

Bob and Barbara Sanderson

Robert and Susan Shaffer

Society of Chartered Property & Casualty
Underwriters

David and Constance Sprott

George Studle

Kyle and Kristin Sugamele

Larry and Nancy Swanger

Roger Swann

Robert and Marilyn Swanson

Steven Tarr

Glen and Pam Thomas

Bruce and Linda Titus

Michael and Cynthia Tompkins

Travelers

John and Mary Ann Underwood
Union Bank of California Foundation
Washington Trust Bank

Wentworth Foundation

Tower Club
Annual gifts of $500 to §999

Robert and Susan Abramson

ATA Retail Services, Incorporated
Marc Baxter and Heidi Rumazza
Jean Bell

Tyrone and Danielle Bennett
David and Marlene Biggs

BP America, Incorporated

J. Thomas and Mary Ellen Bradley
Mark and Nancy Brandon

Ward and Boni Buringrud

John and Heather Byrne

Jamie and Tonya Callison

James and Mary Castles

Travis and Jennifer Chamberlain
Charitable Flex Fund

Kathi and Kenneth Charlton
Walter Clayton

Paul and Sue Cochran

Kevin Connelly

Country Insurance & Finanacial Foundation
Susan McClean and Ray Digiovanni
Dominion Foundation

Tom and Christy Drumheller
Timothy and Lillian Ekberg

Ernst & Young

Gregory Fenich

Douglas and Susan Gann
Dorothy Gevers-Wojtowych
Bradley and Sherry Gilden
Thomas Giovanelli and Cheryl Comstock
Paul Grundhoffer and Andrea Fox
Hawthorne & Associates

Nancy and John Heard

Martin Heimbigner and Jennie Miller
John and Zandra Hensel

John and Suzanne Hodge

Patrick Hoffman

George and Carolyn Hubman
Linda Jensen

Terry Jones and Walter Yuncl

K&L Gates, LLP

Ann Marie King

KPMG Involve Program

KPMG, LLP

Cynthia and Gary Kranc

Lothar and Irmgard Kreck

Gene and Dejya Lai

Leslie Lake

Jeff and Lisa Lanctot

Damien and Theresa Lindauer
Lisa Loran

Jefferson Macias

V.E. Bud and Betty Mahrt

Steve Marlar

Justin and Lisa Marquart

Scott Marshall

Steven and Teresa Martini

Carl and Diane Mathisen

William Maynard

Donald McHargue

Robert and Mary McMillan

Frank Mercker

Patrick and Kris Murphy

John Osiri

Pete and Tina Petesch

John and Marilyn Pricco

Dennis and Julia Reynolds

Debra Sanders and Glen Dulski
Richard and Mary Sanders

Jenni Sandstrom

Louie Sanft

Jill Santos

Donald and Lorene Schibel

Paula Selland and Mark Hendrickson
Starbucks Coffee Company

State Farm Companies Foundation
Sweeney Conrad, PS

Douglas Tracey

Georgina Tucker

Larry and Carol Van Sickle

Ronald and Heidi Waddell
Warren and Linda Walz

Alan and Gayle Weiss

West Coast Hotel Brokers, LLC
Elizabeth and Gary Wharton
Keith Yamakawa and Arlene Cabalce

Sustaining Donors
Annual gifts up to §499

Eric and Amy Aaserud
Holly Abbiss

Kent and Linda Abendroth
Dawn Ackerman

Wayne and Carol Adamek
Darlene Adams

Samuel and Carol Adams
Scott and Susan Adams
Anthony Adsley and Diane Tyler
Darren Alger

Walter and Jacklyn Allen
Steven Allison

Amgen Foundation

James and Virginia Amphlett
Richard and Irene Anda
Joshua Anderson and Kelly Pflugrath
Linda Anderson

Karen and Dale Andrews
Steven Arbogast

Robert and Sandra Archer
Joseph and Ann Ardizzone
Armstrong World Industries
Megan Arnott

Morgen and John Asher
AT&T Matching Gift Program
Jon and Susan Atkins

Valdis and Kate Atvars
Christina Ayers

John and Martha Bacon
Christopher and Allison Bafus
Diana Bailey

Daryl| Baker

Gary and Darcy Baker

Mara Ballard

Bank of America

Michael Bannan

Rachel Barckley

Kimberly Barker

Lisa Barkley

Troy and Norma Barnum
Jeffrey Barrett and Annalisa Gellermann
Lon and Mertie Barrett
Blaine and Margo Barron
Christopher Bartalamay
Tracy Bartlemus

Theodor and JoAnne Baseler
Katrina Basic

Robert and Robyn Bayless
BDO USA, LLP

Steven Beach

Michael and Karen Beasley
Mark and Hoi Beattie

John and Susan Beaudette
Becker Professional Education
Dean and Audrey Becker
Frank and Tracy Becker

Larry and Loretta Beecher
Marty and Lynn Beeman
Meredythe Behal

Dennis Behrends

Stephen Bellmont
Christopher and Chaoying Bemis
Robert and Deidra Benke
Brett and Anita Bennett
William and Linda Benshoof
Helen and Paul Benson

Jean Benson

Douglas Berglund

Randall and Casey Bergstrom
David and Donna Bernard
Michael and Bernadette Berney
Adam Berns

Steve Berns

Michael and Ann Bershaw
Daniel and RuthAnn Best
Richard and Karen Bettencourt
Catherine Betts

Clayton Betz

Irene Beuschlein

Richard and Melinda Biggs
David and Shelly Birge
Patrice Bishop-Foster

Robert and Diane Black

Gary and Carol Blake

Nikki Blevins

Lisa Bliss

Crista Blood

Jeffrey Bloomquist

Robert and Randee Blume
Mark and Patricia Blumenthal
Lynn Bodine

Victoria and Treavor Bodle
Beverly Bohman

Gregor and Denise Books
Randall and Deette Borden
Stanley and Laure Bostrom
Ronald and Pat Bower
Coreen Bowers

Robert Bowman

David and Peggy Boyd

Brian and Julie Bradley-Hart
William and Jeannine Bramstedt
Jeremy and Christine Brandstetter
Arnold and Bonnie Brann
Michael and Tricia Brazier
Kent Breidenstein and Dana Marmion
Mike Brennen

Keith Brewe and Tracy Goggio-Brewe



Robert and Kristie Brigham
James Bronson

Wayne and Deborah Brood
Brown & Brown Insurance
Carley Brown

Craig and Sandra Brown
Dudley Brown

Kevin Brown and Tracey Shepard-Brown
Ryan and Julie Brown
Stephen and Susan Brown
Jason Browne

Jason Bruni

Norman and Patricia Brunken
Jon and Carol Bruton
Heather Bryant

Brandon Bunce

Patrick Burch

Bruce and Gwen Burks
George Burleigh and Tonya Wilson
James and Maile Burnett

Don Burns

Marcus Burns

James and Darlene Burton

J. Ross and Diane Burwell
Henry Bushman

Douglas and Jane Butler

F. Kelly and Terri Butz
Lawrence and Louise Caine
Joshua Calene

Michael Calozza

Edward and Melanie Cameron
Timothy Camp

John and Mary Campagnaro
Bryan Campbell

Kate Cancro

Valaurie and Bruno Caprez
Kristofer Carlson

Marilynn Carlson

Brent Carney

Dan and Lisa Carpenter
Susan Carr

A. Scott and Ann Case
Wayne Casebolt

Allie Cason

Tom and Karin Catey
Rebecca Caton

Janice Cavadini-Marton and Michael Marton
Mark and Cheryl Cejka
Suranjan Chakraborty

Helen Chandler

Joel and Julia Chaplin
Chateau Ste. Michelle
ChevronTexaco Matching Gift Program
Barbara Churchman

Jill Cigich

Jack and Anne Clark

Michael and Kelly Clark
Philip and Doris Cleveland
Reanous and Sandra Cochran
Randy and Sara Colbert
Bryan Cole

Donald and Joyce Collins
Kevin and Ellen Comeaux
+Charles Comstock

June Comstock

Ethan Cook

R. Dennis Cook

Mary Cooper

Maryane Cope

Linda Corbett

Dionne Corey

Kelly and Laurie Corr
Heather Corvey

+Margaret Cosgrove

Mark Cosgrove

Nicole Costello

Joseph and Jane Cote
Whitney Cottrell

Country Financial Services, Inc.
Hershel and Pat Crabb

Linda Cranfill

Glenn and Melonnie Crellin
Crimson & Gray

Alan and Nancy Crowe
Alexander and Kayla Cruanas
Robert and Saundra Crum
Mark and Barbara Cunningham
Ellyn Cyr

Charles and Linda Dagg
Donald and Pamela Danielson
Robert and Veronica Deal
Caleb Deam

Michelle Dearlove

Lisa Decarlo

Tamara S. Dees

John and Karri Degel
Gregory and Marla DeGeller
Matthew and Karen Deichman
Sarah Delabarre

Deloitte Consulting

Nicole Denton

Nicholas Dereszynski
Destination Temecula
Stephen and Susan DeVaney
Jacob DeVleming

James and Cathy DeVleming
Dave and Emajean DeWitt
Clifton Dickey

Robert and Tammy Divers

Gary and Wendy Dixon
William and Beverly Dobler
Terrance and Judith Dobson
Susan and Eric Dohl
Michael and Katalin Dollard
George Dale Don

Cindy Donner

Tracy Donoghue

Glenn and Sonja Dooley
Trace and Tawny Dotson
Nicole Doucette

Debbie Downing

Bernice Dreher

John and Terri Drexel

Kurt and Sarah Druffel
Stephen and Pamela Drugge
Lori Drummond

Mark and Joyce Dryden
Eugene Duffy

Kirsten Dunatov and Andrew Martin
Michael and Elizabeth Dunbar
Chase and Nicole Earling
Denise Echols

Matthew and Audri Edwards
Patrick Eggers and Mary Reid
Jean Ekenstedt

William and Sandra Eldridge
Mollie Elfring

Alan and Caroline Ellison
Joel and Holly Elmer

Judith and Philip Eng

Dale and Kathleen Engele
Casey Engler

Gary Erickson

James Erickson

Ronald and Janet Erickson
Steven and Karen Erickson
Carrie Eslick

Brian and Tracie Evans

Mark Evans

Randal and Harriet Evans
Jody Fairbanks

Amy Fairburn

Dustin Fangman

Angela Farina

Farmers Insurance Group
Jessica Feller

William and Margaret Filer
R. G. and Nancy Fischer
Gary Fisker

Jesse and Diane Fitzgerald
Richard and Dawn Flanigan
Linda Fleming

Michael and Linda Fletcher
David and Jacqueline Floan
Daniel Flores

Mike Flynn

John Fohne

Darene Follett

Gregory and Beth Fones
James and Sharlene Forbes
Neal and April Forde

Janet Marie Forsmann

Keith and Julie Foster
Wolfgang and Joyce Franz
Bradley and Lori Freund
Robert Frisch and Jennifer Buszka
William Frost

Lani and Peter Fry

Roger and Theresa Fry

Jon and Carol Fujioka

John Fuller and Kathy Fait
Charles and Natalie Funk
Donald and Janice Fyall
Andrew and Megan Gaetano
John Gage

Robin Gallion

Alan and Nancy Gamache
Adam Ganders

David Garay

Denise Garceau

Samuel Garcia

Leonard Gargett

Lindsey Gauper

Grant Geiger

Christopher Geil

Kennard and V. Gay Gerl
Annetta Gibson

John and Casey Gibson

Kirk and Holley Gifford
Mickey Gilchrist

Emilia Gingerich

Roberta Giovannini

Giske Image Design

Stan and Lee Giske

Mark and Amy Giustino
John Class

Robert and Patricia Glein
Dirk and Danielle Glessner
Jess and Jamie Gobel

John Goedde

Stephen and Kate Goedde
Kenneth and Mavis Goetsch
Christine Goetz

Theodore and Sharla Gorder
Roger and Janet Gores
Scott Gotham and Tami Shilling
Kenneth and Sandra Graham
Audrey Gravley

Kenneth and Gretchen Graybeal
Greenfield Advisors

Lester and Carol Greenwood
Kim and Lisa Greer

Brian Gregory

Elaine Gregory

Ryan and Elizabeth Griffin
James Griswold

Maxine Gross

Jason and Susan Gruba
Gerald and Margaret Grunwald
Andrew Guild

Jonathan and Linda Guinn
Steven and Shirley Guzzi
William and Cathryn Hagelin
Jason Hagens

Ryan and Cheryl Haines
Joseph and Kelly Hall

Ronald Hannum

Utonna Hannum

Lisa Hanson

Paul Hanson

C. Jeffrey and Jean Hardy
David Hargreaves

Nancy Harnasch

Robert and Wilma Harp
Harper, Incorporated

Daniel Harper

Thomas and Susan Harrington
Darryl and Saramma Harris
Jack Harris and Terry Tatko
Jessica Harris

Philip and Mary Harris

Norma Hart

Jeffery Hastings

Paul and Marcia Haukaas
Hawkins & Company PR, LLC
Marilyn Hawkins

David Hawthorne

Shannon Hawthorne

Wayne Hays

Jeffrey Healy

Arnold Hedeen

William and Stephanie Hedrick
Gerald Hee

Larry Paul Hegstad

Raymond and Frances Hein
Jamison Hemingway

Harold and Elene Henrikson
Justin Henry

Eric and Barbara Herrmann
Robert Heskett

Erin Higgins

Rodgers and Maryanne Higgins
Brian Hill

David and Jean Hill

Pershing Hill and Mary Hogan
Ralph and Theresa Hill
Thomas and Lori Hill

Per and Mary Hilmo

Jamie Himmerich

Ernest and Jean Hinck

Nancy Hindman and Kenneth Metully
William Hirata

Dorothy Hodgson

R. David and Susan Hoenig
Konrad and Darby Hoffmann
Tracy Holland

Jeffrey Holliday

Edith Holm

James and Mary Holroyd
Theodore and Phyllis Homchick
Daniel Hong and Evelyn Wang
Brian and Kelly Hoover

Mark and Cynthia Hopwood
Jon and Tammy Hossfeld
Donald and Sharon Houck
John Howie

David Huang

Tom and Donna Hudson
Kathleen Huggins

Brian Hughes

Charles and Gail Huibregtse
John and Elizabeth Humphrey
James and Andrea Hurson
Robert and Anita Hutchens
Stephanie Hutchinson

Fred and Carolyn Hyde
Michael and Linda Infranco
Intel Foundation

Michael and Monne Ironside
Raymond Ishii

John and Lynne Iwasaki

Kurt Jahn

Andres and Sarah Jaquez
Francis Jeffries

Jan Jenne

Sol and Talia Jensen

Leonard Jessup

Kevin and Loretta Jew

Jaimee Jewell

Shelly Jimenez

John Deere Foundation

Brian and Susan Johnson
Donald Johnson

Gordon and Mary Lou Johnson
Gregory Johnson

Harold G. and Molly Johnson
Jacci Johnson
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James and Rosario Johnson
Jean F. Johnson

Jeffery and Colleen Johnson
Mark D. Johnson

Mark R. Johnson

Michael Johnson

Robert Johnson

Samantha Johnson

Steven Johnson

Hilton and Joanne Jones

Joel and Pam Jones

Ryan and Cori Jones

Doug and Dianne Jordan
Thomas and Linda Kadlec
Louis Kahn

Clinton Kaku

Deanne and Dean Kanenaga
Nicole and James Keller

Rita Kellerman

Michael and Lisa Kelley
William and Jane Kelly
Lyndee Kemp

Ann Kennedy

Kathryn Kennedy

James and Wendy Kensok
Daniel and Tami Kent
Ronald and Arlene Keolker
Edward Killoren

John and Lynnda Kilpatrick
Joshua Kim

Amanda Kimsey

Dan Kinion

Stephen and Terryl Kirsch
Kelly Kirschner

Chris Kitterman and Kristin Wolfe
Donald and Marlene Kittleman
Dorothy Klick

Craig and Donna Klindworth
Karl and Noreen Kloster
Lonnie and Patty Knotts

Will Knotts

Alan Knutson

Robert and Linda Knutson
Milton and Gwendolyn Koch
Shawn and Janeil Koethke
David and Roberta Kostenbader
Carol and Joe Kowalski
Thomas Kraft

Matthew Kral

Simone and Sean Krasan
Richard Krieger

Leslie and Kelly Krier
Kenneth and Tracy Krous
Ellis and Sally Kube

Jennifer Kuklinski

Katherine Kurkjian

Doug and Karen Lacy-Roberts
Heidi LaGrandeur

Jeffrey Lancaster

Jennifer Landry

Patrick Lane and Melissa Canham Lane
Chip and Karen Lang

Karen Lansing

James and Karen LaRoche
Lanny and Sharon Larsen
Gregg and Jill Larson

Brian Laskey

Wade Latta

Keith and Mary Lawrence
Dennis Layne

Marvin and Carrie Leaf

Mark and Victoria Leeper
Lewis and Linda Leigh

Miller and Gail Lembke
Mark Lembrich

Elizabeth Lemon

Charles and Carlene Lenard
Angie Leppert

Jack LeWarne

Donna Linstrum

Gordon Litzenberger
Charles Liu and Pi-Shuang Chi
Sheen Liu

Philip E. Lloyd

Charles and Kialy Lo

John Logue

Craig and Jill Looper
Thomas Lovas and Mary Anderson
Bryan and Catherine Love
Daniel and Paula Lowe
Michael and Paulette Lowery
Brian Lucarelli

Ludwig Von Mises Institute
John and Sharon Lundberg
Jeffrey and Mary Lundt
Maxim Lyashenko

Ralph and Rachel Lydin
James Lyle

Christian Lyness

Alton Ma

Andrew D. MacGillivray
Thomas and Carolyn Mackell
Ronald Madden

Kevin and Sara Mader

Todd and Jessica Madison
Kristine Maines

Michael and Donna Malone
Alex Mandick

John Mangiantini
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Dave and Ann Manzari
Josephine Mark

J. Tyler Marquart and Elis Arias
Darren Marsden

David Marshall

Jason and Margaret Martin
Keith and Diana Martin
Robert and Cecelia Martin
Ronald Martin

Amanda Martoken

Dylan Mason

Michael and Sara Mathy
Jacob Matthaei

Richard and Marlys Mayer
Rueben and Marie Mayes
Windsor and Carole McCannon
James and M. Jane McCarry
Lisa McCarthy

David McCarty

Megan McCary

F. Mark McCauley

Robert and Kim McCaw
Warren and Jean McClure
Edward and Ulla McConkey
Michael McCoy and Nadine Highland
+Betty McDonald

Mike and Teresa McDonald
Patrick B. McDonald

Patrick S. McDonald

Brianne McDougall

Robert S. McGee

Brian and Carina McGinnis
Herbert and Marilyn McIntosh
K. L. McIntosh

Marianne Mclntosh

Ronald and Patricia Mclrvin
Ross and Candice Mclvor
Donald McKellar

+Nancy McKellar

Donald McKenzie

Shaun McKinley

Michael and Lisa McKinney
Richard and Susan McKinnon
Ralph and Linda McMillan
Joyce McNeil

Angela and Cory Meeks
Richard Meinig

Jesse Mejia

David Meland

Daniel Menser

Todd and Tina Metter

John Meyers

Norman and Patricia Meyers
Valarie Miceli

Elinor Michel

Harry Michel Jr. and Connie Connally-Michel

Erik Mickelson

Matthew and Jessie Miera
Kathy Miller Parrish
Benjamin Miller

David and Jeanne Miller
Dennis and Deborah Miller
John and Katie Miller

Justin and Suzan Miller
Karen Milt

Terry and Mary Minkiewitz
Elisa Misenas-Fidaleo

Val and Wendy Miskin

Brian and Diane Mitchell
Tom D. Mitchell

Annelore Mochel

John and Pamela Mogush
William Moody

Jacquelyn Moore

Jeri Morgan

Steve and Stacy Morrow
James and Corene Morton
Motiva Enterprises, LLC
Nicole Mousleh

MSNBC

Patrick and Charlene Murray
Terry and Regina Mutter
Donald and Monica Myers
Jean Myre

John Nagle

Lance and Dolly Nakata
Curtis and Charlene Nakayama
Stephen and Carolyn Natcher
David and Susan Neal
Russell Needham

Mitchell and Shannon Neeley
John and Cindy Nelson

John and Joyce Nelson
Ronald and Laura Nelson
Melissa Nesland

Matthew Neukom

Asia Newman

Margo and Joshua Newman
James and Lynda Nicholson
Brett and Andrea Nielsen
Stephen Nitkowski

Rachel Noah

Deborah Noboa

Carolyn Nodtvedt

Nancy Norbury-Harter
Craig and Marie Nordlie
Northwestern Mutual Aslakson
Carol Norton

Geoffrey and Robyn Norwood
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John and Karen Nyere

Carla Nystrom

Gary Oldright and Christy Krul
Joseph and Cheryl Oliver
Mary Olmstead

Olsen Orchards, Incorporated
Andrew Olsen

Craig Olsen

David and Kelli Olsen

Kurt and Lelia Olson

Robin Olson

Rod and Janice Olson

Steve and Susie Oord

William Orley

Patrick O’Rourke

Roger and Kristine Ostrem
Todd and Tracy Ostrem
Myron and Shirley Ougendal
Thomas and Joni Owen
PACCAR Foundation

John and L. Arleen Padden
Darron and Tobie Page

Jerry Pagel

Steve and Julie Pagel

Brent Palmer

Joshua Palmer

William Parisio

Jennifer Parker Ryan and Andrew Ryan
Karen and Clair Parker

John and Colleen Parkhill

Gail Parsons

Nicholas Parsons

Patricia Patterson and Dan Gallagher
Roger and Faith Patterson
Robert and Sherri Paulson
Paulson’s Accounting Service
James and Simona Pearce
Robert Peavey

Ryan Pecha

Chris-Allan and Jennifer Peha
Jill Peistrup

John Pembroke

Barry and Kathy Permenter
Jay Petersen

Stephen and Linda Petersen
Steven and Tamara Peterson
Wayne Peterson

Douglas and Mary Petesch
Kevin and Jeanine Pfeiffer
Brian Phelps

Dennis and Patricia Phelps
Robert Phillips

Pinnacle Real Estate, LLC
Dennis and Juanita Pitman
Catherine Jean Pitts

Sean and Juli Pitzer

Theodore Plumis

Jim and Joy Poff

Kathleen Edna Powell and James Miklusis
Julie Prazich

Judson and Laura Preece
Arlene Priest

Christopher and Melissa Prock
Benard Quintanilla

Cynthia Quinton

Nathan Racich

Russell and Leona Radach
Michael Radvick and Megan Patrick
David Rainey and Grace Fujioka-Rainey
Kris and Maria Ramesh

Erin Ranch

Sean Rapoza

Michael and Henrietta Rash
Leif and Nicole Rasmussen
Reed and Amy Raymond
Daniel and Janice Razey
Craig Recob

Recreational Equipment, Incorporated
Susan Reeb

Carolyn Reed

Gary and Melinda Reed

Kyle and Kelly Reep

David and Robin Reese

Imran Rehman

Gary and Christine Remy
Tiffany Resch

Walter and Marcie Rex

Zac Rhodes

David and Sue Richards
Richard Ricketts

Kim Riehle

Rodney and Susan Robb
James and Arlene Robertson
James Robinson and Valarie Baker
Janelle Robinson

Kenneth and Laurel Robinson
Beth Rogers

James Rogers

Max and Brenda Rogers
Adam and Kelle Roodman
Christopher Root

Michael Rootjes

Christopher and Jennifer Rose
Ryan Ross and Jennifer Frei
Craig Rothlin

Adrian and Rita Rowe
Frances Rowley

Kevin and Erin Ruehl

Dennis and Jennifer Rugg

Walter and Shirley Rulffes
Russell Foundation Matching Gifts Program
Paul Rybachuk

Bruce and Sheryl Rytkonen
David and Norma Sablatura
Sheila Saffo

Daniel and Patricia Salas

W. H. Samenfink

Margot and Raul Sanchez
John and Jennifer Sands
Suprateek and Saonee Sarker
James and Lisa Sarpy

Glen and Marilyn Satre

Karl and Jessica Sawyer
Robert and Carolyn Sawyer
Bryan Schilling

Edward and Joan Schlect
Timothy and Terri Schmidt
Dale and Patricia Schneider
Michael and Diana Schnurr
Brenda Schoeneman
Schoening Orchards

Derek and Kappy Schoening
Christine Schofield

John Schoonover and Loree Wagner
Donald and Pamela Schreiber
Don and Gail Schroder

Gary and Mary Schroeder
Kelly and Karen Schroeder
Todd Schroeder

Lyle and Gail Schultz

Lesley Schwaegler

David Schweiger

Schweitzer Engineering Laboratories Inc.
Andrew and Lorrie Scott
Seattle Seahawks, Incorporated
Sarah Secrist

Mark Seeley

Brett Selby

John and Patricia Sevier

Rick and Holly Shamberger
Gary and Laurel Shane

Jack and Mary Shanks

Kevin Shannon

Joy and Michael Sheppard
Abigail Sherwood

Jean Marie Sherwood

Michael and Janet Shields
Marion and Lorena Shinn
James Leroy Shockman

H. Rolan and Lynn Shomber
Wendy and Norman Shrumm
Jonathan and Stephanie Sievers
Craig Simanton and Karen Givens
Mary Simpson

Sherri Siroky

Julie W. Sirotak

Christopher Sivesind

Gary and Diane Skaar

Slalom Consulting

Scott Sloane

Bryce and Jenipher Smith
Doug and Susan Smith

Ronn Smith

Nick Snider

Ryan and Vicki Snider

Corey Sollom

Somerset Guild of Children’s Hospital
Kenneth and Holly Southall
Derek Sparks

Douglas Spear

Robert and Paula Spence

Ron and Carrie Spencer
Harrison and Patricia Spiegelberg
William and Kimberly Spiegelberg
Kevin Spohr

Sharon Spratt

St. Paul Travelers Foundation
Standard Insurance Company
State of Washington
Lawrence and Debbie Stave
Matthew Steadman

Randall and Ann Steele
Walter and Carol Stelter
Matthew and Rebecca Stenzel
Keith and Janet Stephens
Shaun Stewart

Douglas and Cindy Stockwell
Ronald and Carol Stoker
Marc Stolzman and Jeanne Beauregard
Timothy Stotelmeyer

John and Carolyn Stotler
Duane and Arleen Stowe
Peggy Stowe

Ronald and Rebecca Straka
Scott Strayer

Joseph and Dee Strecker

Vicki and William Streng
Darnell Marie Sue

James Sutliff

Svend Svendsen

Raymond Swanson

Nancy Swierkos

John and Janet Switzer
Symetra

Steven and Christine Talbott
Casey and Sarah Tallon
Chusak and Patriya Tansuhaj
Neil Tarte

Sheri-Lynn Tateyama
Russell Taylor

Terra Blanca Vintners, Incorporated
Darcy Thayer

Jared Theis

Brian and Glenda Thie
Douglas Thiemens

Michael Thomas

Kathleen Thompson

Mark and Carol Thompson
Martin Thompson

Todd and Holly Thrasher
Doug and Lisa Thurber

Jay and Jennifer Tilley
Sandy Ting

Terence and Teresa Tombari
Joanne Tompkins

Jerry and Judith Tonkin
Richard Toolson

Pedro Torres

Richard and Ann Totorica
Daniel and Annora Tracy
Lawrence Trimble

Robert and Eloise Trout
Duane and Paula Tumlinson
Clarice Turner

Daniel and Theresa Twining
Daniel Ulrich

Marc Allan Umathum
Michael and Kay Upshaw
US Bancorp

Cathy Valenzuela

Fernando Valenzuela

James and Andrea Van DeVanter
Loren and Kristin Van Loo

David Vankoten and Carrie Welch-Vankoten

Aaron and Misty Viebrock

John and Jacqueline Viestenz
Donald and Julie Wade
Kenneth and Carol Wagar
Grant R. Walden and Susan E. Buxton
Fred Walker and Dana Marshall Walker
Vicki Walker

Keith Wall

Steven and Mary Wallace
David Walton

Boging Wang and Guorong Liu
John and Wendy Ward

Linsay Ward

Robert and Donna Ward
William and Marlene Wardinsky
John and Mylisse Watson
Dianne Weaver

Donald Wehtje

David and Judith Weiss
Thomas Welch

Wells Fargo Community Support
Dick and Carol Wendle

Ann Wesley

Frederick and Jan West
Douglas Weston

Darrell and Adele Westover
Bryan and Kathy Whipple
Stephen and Deb Whitaker
Charles and Barbara White

Clif White and Kathryn Francis
Gilbert and Debra White

Amy Widman

Lori Wieneke

Esther Wiesner

Jerry and JoAnn Wiesner
Robert and Barbara Wikoff
Ralph and Debra Wilhelmi

Jay and Ellen Williams

James and Joyce Wills

David Wilson

Gregory and Jill Wilson

Lewis Wilson

Robert and Marilyn Wilson
Timothy Windus

Diane and Daniel Wing

Darin and Barbara Winkler
Catherine Wirth

Jim and Janet Wirtz

David Wold

Harold and Carol Wolfe

Harold and Dalia Wolverton
Lok-Hang Wong

Warren Wong

Ronald Wood

John Woods

Constance and Edward Worthen
Keith and Marlene Wright
Robyn Wyatt

Gwenn and Carlos Wysling
Michael Yambra

Aaron Yokomura

Glenn and Mae Yokomura
Esther Yoo

Kenneth and Pernilla Zacher
Chengping Zhang, PhD
Timothy Zier and Nancy Jordan
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COLLEGE OF BUSINESS

Calendar of Events 2012-2013

September 2012

5

College of Business Student Services Open House (9:00 a.m.—3:00 p.m.) and Involvement Fair
(11:00 a.m.-1:00 p.m.), Todd Hall, first floor, Pullman

7 Feast of the Arts, Pullman
Meet the Firms event hosted by CB Department of Accounting, CUB Ballroom, Pullman
8 Bowling with the Firms, hosted by CB Department of Accounting, Zeppoz Family Fun Center, Pullman
21 Feast of the Arts, Pullman
28 WSU College of Business Power Breakfast, featuring Granger Cobb, President and CEO, Emeritus Senior
Living, 7:30 a.m., Bell Harbor International Conference Center, Seattle
School of Hospitality Business Management Board Legacy Celebration, 6:00 p.m.,
Bell Harbor International Conference Center, Seattle
October 2012 '
1 Career Networking Night, hosted by the Scott and Linda Carson Center for Professional Development,
6:00-8:00 p.m., CUB Senior Ballroom, Pullman f 4
8 Walton Lecture, featuring David Lavergne, president south central region, Traveler’s Insurance, '
5:00-6:00 p.m., Pullman
12 Feast of the Arts, Pullman E
November 2012
9 Sixth Annual Brewfest, hosted by Eta Sigma Delta, student organization of the School of Hospitality Business
Management, 5:00-7:00 p.m. and 8:00-10:00 p.m., Schweitzer Events Center, Pullman
Feast of the Arts, Pullman
19 Networking Breakfast, hosted by various companies throughout the Puget Sound area
Fall Meeting of the National Board of Advisors, Fairmont Olympic Hotel, Seattle
Fourth Annual College of Business Dean’s Leadership Celebration, 5:30 p.m.,
Fairmont Olympic Hotel, Seattle
December 2012
8 Fall Commencement, Pullman
February 2013
4 Career Networking Night, hosted by the Scott and Linda Carson Center for Professional Development,
6:00-8:00 p.m., CUB Senior Ballroom, Pullman
19 Burtenshaw Hospitality Career Night, hosted by the School of Hospitality Business Management,
CUB Senior Ballroom, Pullman
March 2013
TBD  Second Annual MIS Alumni Networking Event, Pullman
April 2013
5 CIO Summit, hosted by the Department of Management, Information Systems, and
Entrepreneurship, Pullman
10 Burtenshaw Lecture Series, featuring Stein Kruse, CEO, Holland America Line, hosted by the School
of Hospitality Business Management, CUB Auditorium, Pullman
12 29th Annual Winefest hosted by Eta Sigma Delta, student organization of the School of Hospitality Business
Management, 5:00-7:00 p.m. and 8:00-10:00 p.m., Schweitzer Events Center, Pullman
19 Beta Alpha Psi Banquet, Pullman
Spring meeting of the National Board of Advisors, Pullman
19-20 117th Annual Business Plan Competition, hosted by the Center for Entrepreneurial Studies,
Todd Hall, Pullman
TBD  Golden Grad Reunion, Pullman
May 2013
4 Spring Commencement, Pullman

For more information about College of Business events, please contact
Jennifer Naughton at jennifer.naughton@wsu.edu or 509-335-82835.
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College of Business
PO Box 644750
Pullman, WA 99164-4750
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Benefitting Excellence in
the College of Business at
Washington State University

Monday, November 19, 2012

Fairmont Olympic Hotel ¢ Seattle, Washington
5:30 P.M. Reception and silent auction
7:00 P.M. Dinner, program, and live auction

For donations or sponsorships, contact Jennifer Naughton
at 509-335-8285 or jennifer.naughton@wsu.edu
Register at: www.business.wsu.edu
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