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RESEARCH INTEREST

Improving marketing theory and practice through the examination of underlying assumptions, inclusion of new variables, and improvement of construct measures.

TEACHING INTEREST

Marketing Management, Strategic Marketing, Principles of Marketing, Measurement and Theory Development. Experience teaching at doctoral, masters and undergraduate levels, and in executive development programs. Overseas teaching experience. 

EDUCATION

Ph.D., Business Administration, University of Arizona, 1983.

M.S., Marketing, University of Arizona, 1980.

B.S., Psychology and B.S., Industrial Administration, Iowa State University, 1977. 

EXPERIENCE

· Professor Emeritus, Washington State University, Oct 2016 to present
· SuperForecaster, Good Judgment Inc, 2016 to present
· Professor, Department of Marketing, Washington State University, Sept 1995 to Oct 2016
· Part-time Consultant, New Edge Inc. (previously Meridian Strategies), Richland WA, Jan 2003 to Jan 2013
· Visiting Professor, Dhurakij Pundit University, Bangkok, Thailand, Jan 2008
· Part-time Consultant, Winters and Associates, Vancouver WA, Sept 2001 to March 2005
· Visiting Professor, National Economics University, Hanoi, Viet Nam, Feb 2002 through March 200
· Business Program Director, Washington State University – Vancouver (resigned to pursue research interests), Sept 1995 to Aug 2001
· Associate Dean for Academic Affairs, Washington State University - Vancouver Campus (resigned to assume duties as business program director), Sept 1993 to Sept 1995
· Associate Professor, Department of Marketing, Washington State University, Sept 1988 to Sept 1995
· Visiting Professor, School of Management, National University of Singapore, June 1988 to June 1989 and April 1990 to June 1990
· Assistant Professor, Department of Marketing, Washington State University, Sept 1982 to Aug 1987
· Research and Teaching Assistant, Department of Marketing, University of Arizona, Sept 1977 to June 1981
· Consulting Assistant, Lyman Ostlund and Associates, Tucson, Arizona, Jan 1978 to Dec 1979
REFEREED JOURNAL ARTICLES

Dogerlioglu-Demir , Kivilcim and Joseph A Cote (forthcoming), “Value Integration Effects on Evaluations of Retro Brands,” Journal of Business Research, 
Plouffe, Christopher R., William Bolander, Joseph A Cote, and Bryan Hochstein, (2016), “Does the Customer Matter Most?  Exploring Strategic Frontline Employees’ Influence of Customers, Business Partners, and the Internal Business Team,” Journal of Marketing, 80 (1), 106-123 (received 2017 AMA Sales SIG Excellence in Research Award).
Ang, Swee Hoon, Siew Meng Leong, and Joseph A Cote, (2016) “What is Consumer Well-Being to Asians?” Social Indicators Research, 126(2), 777-793 (2014 impact factor 1.395)
Plouffe, Christopher R., Willy Bolander, and Joseph A Cote (2014), “Which Influence Tactics Lead to Sales Performance?  It's a Matter of Style,” Journal of Personal Selling and Sales Management, 34 (2), 141-159 (Finalist for the Marvin Jolson Award for best contribution to selling and sales management practice).
Ralf van der Lans, Joseph A. Cote, Catherine A. Cole, Siew Meng Leong, Ale Smidts, Pamela W. Henderson, Christian Bluemelhuber, Paul A. Bottomley, John R. Doyle, Alexander Fedorikhin, Janakiraman Moorthy, B. Ramaseshan, and Bernd H. Schmitt (2009), “Cross-National Logo Evaluation Analysis: An Individual-Level Approach,” Marketing Science, 28 (5), 968-985. (listed on SSRN's Top Ten download list for AEM: Model Evaluation & Selection (Topic) September 11, 2008 to November 10, 2008).
Siew Meng Leong, Joseph A. Cote, Swee Hoon Ang, Kwon Jung, Ah Keng Kau, Soo Jiuan Tan, Chanthika Pornpitakpa, (2008), “Understanding Consumer Animosity in an International Crisis:  Nature, Antecedents, and Consequences,” Journal of International Business Studies, 39 (6), 996–1009.
Pamela W. Henderson, Joan L. Giese, and Joseph A. Cote, (2004) “Impression Management Using Typeface Design,” Journal of Marketing, 68 (4), 60-72.
Rajdeep Grewal, Joseph A. Cote, and Hans Baumgartner, (2004) "Multicollinearity and Measurement Error in Structural Equation Models: Implications for Theory Testing" Marketing Science, 23 (4), 519-529.
Pamela W. Henderson, Joseph A. Cote, Siew Meng Leong, and Bernd Schmitt (2003), “Building Strong Brands in Asia:  Selecting the Visual Components of Image to Maximize Brand Strength,” International Journal of Research in Marketing, 20 (4), 297-313.
Joan L. Giese and Joseph A. Cote (2000), "Defining Consumer Satisfaction," Academy of Marketing Science Review [Online] 00 (01) Available: http://www.amsreview.org/articles/giese01-2000.pdf (cited over 1000 times per google scholar as of December 2015)
Shawn Carraher, M. Ronald Buckley, and Joseph A. Cote (2000), “Strategic Entrepreneurialism in Analysis: Global Problems in Research,” Global Business & Finance Review, 5 (2), 77-86.  

Shawn Carraher, M. Ronald Buckley, and Joseph A. Cote (1999), "Multitrait-Multimethod Information Management: Global Strategic Analysis Issues," Global Business and Finance Review, 4 (2), 29-36. 

Pamela W. Henderson and Joseph A. Cote (1998), "Guidelines for Selecting or Modifying Logos," Journal of Marketing, 62 (April), 14-30. (Abstracted in, Harvard Business Review, March-April 1998, p 17; reported in the Wall Street Journal and other media).

Phil W. Berger and Joseph A. Cote (1997), "Country of Origin and Product Attributes in Product Evaluation: When are They Important?" Asian Journal of Marketing, 6 (1), 7-21. 

Giese, Joan L., Joseph A. Cote and Pamela W. Henderson (1997), "The Effect of Product-Level Standards of Comparison on Consumer Satisfaction," Journal of Consumer Satisfaction, Dissatisfaction and Complaining Behavior, 10, 15-25. 

Becker, Thomas E. and Joseph A. Cote (1994), "Additive and Multiplicative Method Effects in Applied Psychological Research: Models and Issues," Journal of Management, 20 (Fall), 625-41. 

Leong, Siew Meng, Donna M. Randall, and Joseph A. Cote (1994), "Exploring the Organizational Commitment-Performance Linkage in Marketing: A Study of Life Insurance Salespeople," Journal of Business Research, 29 (January), 57-63. 

Johnson, Jean L., Tomoaki Sakano, Joseph A. Cote, and Naoto Onzo (1993), "The Exercise of Interfirm Power and Its Repercussions in U.S. - Japanese Channel Relationships," Journal of Marketing, 57 (April), 1-10. 

Asugman, Gulden and Joseph A. Cote (1993), "Cognitive and Affective Decision Making Preferences in Impulse Buying," Asian Journal of Marketing, 1 (December), 23-30. 

M. Ronald Buckley, Shawn M. Carraher, and Joseph A. Cote (1992), "Measurement Issues Concerning the Use of Inventories of Job Satisfaction," Educational and Psychological Measurement, 52 (Fall), 529-43. 

Cote, Joseph A., Siew Meng Leong, and Jane M. Cote (1992), "Assessing the Influence of Marketing Research on the Social Sciences Literature," Marketing Letters, 3(3), 251-258. 

Foxman, Ellen R., Phil W. Berger, and Joseph A. Cote (1992), "Consumer Brand Confusion: A Conceptual Framework," Psychology and Marketing, 9 (March/April), 123-41. 

Cote, Joseph A., Siew Meng Leong, and Jane M. Cote (1991), "Assessing the Influence of Journal of Consumer Research: A Citation Analysis," Journal of Consumer Research, 18 (December), 402-10. 

Randall, Donna and Joseph A. Cote (1991), "Interrelationships of Work Commitment Constructs," Work and Occupations, 18 (May), 194-211. 

M. Ronald Buckley, Joseph A. Cote, and S. Mark Comstock (1990), "Measurement Errors in the Behavioral Sciences: The Case of Personality/Attitude Research," Educational and Psychological Measurement, 50 (Autumn), 447-74. 

Larry J. Williams, Joseph A. Cote and M. Ronald Buckley (1989), "Lack of Method Variance in Self-Reported Affect and Perceptions at Work: Reality or Artifact?" Journal of Applied Psychology, 74 (3), 462-8. 

Cote, Joseph A. and M. Ronald Buckley (1988), "Measurement Error and Theory Testing in Consumer Research: An Illustration of the Importance of Construct Validation," Journal of Consumer Research, 14 (March), 579-82. 

Umesh, U. N. and Joseph A. Cote (1988), "Influence of Situational Variables on Brand Choice Models," Journal of Business Research, 16 (March), 91-9. 

Cote, Joseph A. and M. Ronald Buckley (1987), "Estimating Trait, Method, and Error Variance: Generalizing Across Seventy Construct Validation Studies," Journal of Marketing Research, 26 (August), 315-9. 

Cote, Joseph A., M. Ronald Buckley, and Roger J. Best (1987), "Combining Methodologies in the Construct Validation Process: An Empirical Illustration," Journal of Psychology, 121 (May), 301-9. 

Muehling, Darrel, Joseph A. Cote, U. N. Umesh and William Weeks (1987), "Marketing Researchers as Consumers: An Analysis of the Use of the Journal of Marketing," Journal of Marketing Education, 9 (Fall), 39-44. 

Cote, Joseph A., James McCullough, and Michael Reilly (1985), "Effects of Unexpected Situations on Behavior-Intention Differences: A Garbology Analysis," Journal of Consumer Research, 12 (September), 188-94. 

Cote, Joseph A. (1984), "Use of Household Refuse Analysis to Measure Usual and Period-Specific Food Consumption," American Behavioral Scientist, 28 (1), 129-38.

OTHER PUBLICATIONS

Plouffe, Christopher R., Willy Bolander, Joseph A. Cote, and Bryan Hochstein (2017), “Is the Customer Really King?,” Keller Center Research Report, 10 (2).

Cote, Joseph A (2011), “Predicting Elections from Biographical Information about Candidates: A Commentary Essay,” Journal of Business Research, 64(7), 696–698.
Cote, Joseph A (2011), “Market/Industry Structure,” in Wiley International Encyclopedia of Marketing, Jagdish Sheth and Naresh K. Malhotra (editors in chief), John Wiley & Sons, Ltd, Chichester, West Sussex, United Kingdom, 129-131.

Cote, Joseph A. and Mary C. Gentile, (2009), Tidal Community Bank: Reacting to Investor Pressures (A&B), Voice to Values Case, Available http://www.caseplace.org/d.asp?d=4348.

Cote, Joseph A. (2008), “Pets as Means Rather than Ends,” Journal of Business Research, 61 (5), 500-501.
Cote, Joseph A. (2001), “Improving Model Fit by Correlated Errors,” Journal of Consumer Psychology: Special Issue on Methodological and Statistical Concerns of the Experimental Behavioral Researcher, 10 (1&2), 87.

Cote, Joseph A. (2001), “SEM versus ANOVA,” Journal of Consumer Psychology: Special Issue on Methodological and Statistical Concerns of the Experimental Behavioral Researcher, 10 (1&2), 89.

Shawn Carraher, Joseph A. Cote, M. Ronald Buckley, and C. Carraher (2001), “Global Strategic Marketing: Multiple Solutions in MTMM or Why We Need to be Entrepreneurial Researchers,” South West Review of International Business Research, 154-162. 

Shawn Carraher, Joseph A. Cote and M. Ronald Buckley (1996), “The Assessment of Method Effects in Human Resource Management Measures.” MAM Proceedings.

Cote, Joseph A. (1995), "What Causes Estimation Problems When Analyzing MTMM Data?" Advances in Consumer Research, 22, 345-53.

Shawn Carraher, M. Ronald Buckley, and Joseph A. Cote (1994), “Confirmatory Factor Analysis and the Assessment of Method Effects with MTMM Data,” SMA Proceedings, 399-401.

Joseph A. Cote, M. Ronald Buckley and Shawn Carraher (1993), “An Examination of the Robustness of Confirmatory Factor Analysis,” MAM Proceedings, 315-321.

Leong, Siew Meng, Swee Hoon Ang, and Joseph A. Cote (1992), "Knowledge Development in Marketing: A Citation Analysis Perspective," Marketing Theory and Applications, 3, 295-305. 

Cote, Joseph A. and Robert Greenberg (1990), "Specifying Measurement Error in Structural Equation Models: Are Congeneric Measurement Models Appropriate?" Advances in Consumer Research, 17, 426-33. 

Chua, Caroline, Joseph A. Cote and Siew Meng Leong (1990), "The Antecedents of Cognitive Age," Advances in Consumer Research, 17, 880-5. 

Cote, Joseph A. and Patriya S. Tansuhaj (1989), "Culture Bound Assumptions in Behavior Intention Models," Advances in Consumer Research, 16, 105-9. 

Cote, Joseph A., Ellen R. Foxman, and Bob D. Cutler (1989), "Selecting an Appropriate Standard of Comparison for Post Purchase Evaluations," Advances in Consumer Research, 16, 502-6. 

Cote, Joseph A., and Ellen R. Foxman (1987), "A Positivist’s Reaction to a Naturalistic Inquiry Experience," Advances in Consumer Research, 14, 362-4. 

Cote, Joseph A. (1986), "The Person by Situation Interaction Myth: Implications for the Definition of Situations," Advances in Consumer Research, 13, 37-41. 

Cote, Joseph A. and John K. Wong (1985), "The Effects of Time and Situational Variables on Intention-Behavior Consistency," Advances in Consumer Research, 12, 374-7. 

Cote, Joseph A., Michael Reilly, and James McCullough (1984), "How Important is Reality? The Effects of Self-Reported Measures," in Belk, R. W., et al., 1984 AMA Educators` Proceedings, 389-91. 

Westbrook, Robert A and Joseph A Cote, 1980, “An Exploratory Study of Nonproduct-related Influences Upon Consumer Satisfaction,” Advance in Consumer Research, 7 (1), 577-581.

EDITED VOLUMES 

Cote, Joseph A. and Siew Meng Leong, eds. (1994), Asia Pacific Advances in Consumer Research, vol. 1, Provo, UT: Association for Consumer Research.

CONFERENCE PRESENTATIONS AND BOOK REVIEWS 

Co-Chair, 2010 Annual Academy of Marketing Science Conference, “Achieving Balance: Research, Practice, & Career,” Portland, Oregon, May 26-29, 2010 (second most attended AMS conference to that date).
Joseph Cote (2006), Panelist for the MBA Curriculum Change Session, Business for Social Responsibility, New York, November.

Jane Cote, Joseph Cote, Jerry Goodstein, and Claire Latham (2006), “Integrating Stakeholder Theory into the MBA Curriculum: Theoretical Foundations and Learning Goals,” Aspen Institute Corporate Governance and Accountability, Web Seminar, October.

Pamela W. Henderson, Joan L. Giese and Joseph A. Cote (2002), “Visuals Are Information: How Meaning is Transferred to Consumers through Executional Elements in Advertising." Advances in Consumer Research Conference, Atlanta, October.

Joseph A. Cote and Joan L. Giese (2001), “Incremental Improvements in Measuring Consumer Satisfaction: Emotionally Anchored Scales,” Consumer Satisfaction, Dissatisfaction and Complaining Behavior Conference, Jackson, WY, June.

Shawn Carraher, M. Ronald Buckley, and Joseph A. Cote (2001), “Global Strategic Marketing:  Multiple Solutions in MTMM or Why We Need to be Entrepreneurial Researchers,” Academy of International Business – US - Southwest Chapter Annual Conference, New Orleans, February. 

Joseph A. Cote, Shawn Carraher, M. Ronald Buckley, and C. Carraher, “Entrepreneurial Strategic Analysis Issues in the Use of CFA with MTMM:  A Global Problem,” AIB USSW track, 2000.

Giese, Joan L. and Joseph A. Cote (1999), "A Formal Definition of Consumer Satisfaction," Consumer Satisfaction, Dissatisfaction and Complaining Behavior Conference, Las Vegas, NV, May.

Henderson, Pamela and Joseph A. Cote (1996), "Designing Better Logos: The Influence of Aesthetics," Advances in Consumer Research Conference, Tucson, October. 

Becker, Thomas E., and Joseph A. Cote (1994),"Additive and Multiplicative Method Effects in Applied Psychological Research: Models and Issues," Ninth Annual Conference of the Society for Industrial and Organizational Psychology, Nashville, April. 

Asugman, Gulden and Joseph A. Cote (1992), "Impulse Buying and the Effect of Cognitive and Affective Decision Making Preferences," AMA Winter Educators' Conference, San Antonio, February. 

Cote, Joseph A. (1991), "An Evaluation of Graphics Software: Charisma (ver. 2.0), DrawPerfect (ver. 1.1), Harvard Graphics (ver. 2.3), and Powerpoint (ver. 1.0)," Journal of Marketing Research, 28 (May), 253-6. 

Cote, Joseph A. (1990), "A Review of 'Analyzing Behavioral Observation Data' by Hoi K. Suen and Donald Ary," Journal of Marketing Research, 27 (November), 502-3. 

M. Ronald Buckley and Joseph A. Cote (1989), "How Well Are We Measuring Job Satisfaction: Estimating the Trait, Method and Error Variance of the Job Descriptive Index," Society of Industrial/Organizational Psychology Annual Meetings, Boston, March. 

Randall, Donna and Joseph A. Cote (1989), "Exploring the Interrelationships of Work Commitment Constructs," Western Academy of Management Conference, San Francisco, March. 

Williams, Larry J., Joseph A. Cote and M. Ronald Buckley (1988), "Reconsidering the Importance of Method Variance on Self-Reported Affect and Perceptions at Work," Academy of Management Annual Meeting, August. 

Umesh, U. N., and Joseph A. Cote (1984), "The Behavioral Determinants of Stochastic Choice," ORSA/TIMS Joint National Meetings, November.

ADMINISTRATIVE ACCOMPLISHMENTS 

Faculty Chair and Co-Creator of the Mentor and Analysis Program: an integrated system for conducting student consulting projects for regional small businesses (Aug 2010 – May 2014) 
MBA Program Director – Vancouver Campus (Aug 2008 – Aug 2010)

Business Program Director (Sept 1995 to Aug 2001) - Oversaw extensive growth (from 4 faculty originally to 12 faculty currently), initiated fundamental curricular revisions and solicited extramural funding (including several small endowments). 

· Created a business advisory board. 

· Initiated new degree programs at the graduate and undergraduate level including 1 new graduate degree, 1 new undergraduate degree, 5 new undergraduate majors, and 5 certificate programs.  

· Performed several standard "chair" duties including handling student complaints, scheduling teaching assignments, preparing program development plans, and initiating performance and tenure evaluations.

· Solicited two scholarship endowments for the business program.

· Operated the program in a fiscally responsible fashion and created a budget surplus of more than a $100,000 consisting mostly of discretionary funds.

· Assisted in preparation of AACSB accreditation documentation.

Associate Dean for Academic Affairs (Sept 1993 to Sept 1995) - Administered the growth of the WSU Vancouver campus from 25 to over 50 faculty in a two-year period. This required the development of: mission statements, program evaluation criteria, a new organizational structure for the campus (including job descriptions), a teaching portfolio, programs to support faculty research, basic policy and procedures, as well as carrying out standard administrative duties. 

· Evaluated recommendations for new faculty lines (in all academic areas) and increases in program budgets. 

· Served on the executive budget committee. 

· Created and administered a minigrant program to support research. 

· Created a campus wide teaching workshop and informal research seminar. 

· Conducted all performance reviews for Program Directors and classified staff in the academic area. 

· Assisted in the termination of an unproductive classified staff member and the elimination of a tenure track position.

· Maintained excellent relations with the faculty and staff. 

HONORS AND AWARDS 

· Selected as a “super forecaster” in the IARPA Good Judgment Project forecasting market and finished in the top 20 (2014-2015).

· College of Business Faculty Teaching Award, 2013

· Chancellor’s Research Award, 2009

· College of Business Faculty Service Award, 2007

· Reviewer Recognition, Journal of the Academy of Marketing Science, 2008

· Noted for Reviewing, Marketing Science, 2007
· Reviewer of the Year, Journal of Consumer Research, 1992 & 1993
· New Reviewer of the Year, Journal of Consumer Research, 1991
· Dean’s Excellence Fellow, Washington State University, College of Business and Economics, 2004

· MBA Teacher of the Semester, Fall 1984, Washington State University MBA Association
· Shell Innovative Teaching Award, Washington State University, 1984
· Doctoral Consortium Fellow, University of Arizona, 1979
· Recognition of Meritorious Teaching, University of Arizona Foundation, 1979
NATIONAL SERVICE AND PROFESSIONAL MEMBERSHIPS

Editor

· Founder and Managing Editor, Academy of Marketing Science Review (formally the Journal of Consumer and Market Research), 1997-2004. 

Editorial Review Board

· Academy of Marketing Science Review, 2004-2008. 

· Asian Journal of Marketing, 1993-2004. 

· Journal of Business Research, 1995-2014. 

· Journal of Consumer Behaviour, 2007-2014.
· Journal of Consumer Research, 1991-1999 (New Reviewer of the Year, 1991; Reviewer of the Year, 1992, 1993) 2002-2005.

· Journal of the Academy of Marketing Science, 2001-2009 (reviewer award 2007).

· Marketing Letters, 1994-2009.

Ad Hoc Reviewer

· Academy of Management Review, 1991. 

· European Journal of Marketing, 2012.
· International Journal of Research in Marketing, 2012, 2013

· International Journal of Wine Marketing, 2009.
· Journal of Advertising, 1993, 1994, 1996-1999. 

· Journal of Business Ethics, 2008.
· Journal of Business Research, 1992. 

· Journal of Consumer Psychology, 2001-2002, 2010-2013.

· Journal of Consumer Research, 1984-1991, 2000, 2009-2010. 

· Journal of Economic Psychology, 1996. 

· Journal of Interactive Marketing, 2013
· Journal of International Marketing, 2001.

· Journal of Marketing Research, 1985-2001, 2013. 

· Journal of Marketing, 2003, 2006-2010.
· Journal of Public Policy and Marketing, 2008-20011.
· Journal of the Academy of Marketing Science, 1991-1996, 2010-2014. 

· Journal of World Business, 2011
· Marketing Letters, 1992-1994, 2010-2014. 

· Marketing Science, 2005-2008 (cited for exceptional work 2007).

· Marketing Theory, 2004.

· Psychology and Marketing, 1985.

· Singapore Marketing Review, 1988-1993. 

Web Master
· Academy of Marketing Science Review pages 1997-2006.

· Journal of Consumer Satisfaction, Dissatisfaction and Complaining Behavior web pages 2000-present.

· Academy of Marketing Science Association Web pages 2001-2006.

· ACR on-line Publications web pages 1998-2006.

Conference and Association Service

· Advisory Council, the Association for Consumer Research, 1995-1997. 

· Co-Chair, Academy of Marketing Science Annual Conference, 2010.

· Program Co-Chair, Advances in Consumer Research - Asia Pacific 1994. 

· Program Committee, Advances in Consumer Research, 1991, 1995, 1999. 

· Track Chair, AMA Winter Educators’ Conference, 2006.

Other Reviewing
· Academy of Marketing Science Conference, 1989, 1992. 

· Advances in Consumer Research, 1986, 1989, 1990 1992-1998, 2004. 

· AMA Summer Educators` Conference, 1985 - 1988, 1992-1995, 2007-2008. 

· AMA Winter Educators' Conference, 1991, 1992-1995. 

· External Examiner for Ph.D. thesis, National University of Singapore, 2005.
· Handbook of Technology Management, 2008.

· John Howard AMA Dissertation Award Competition, 1994-1995.

· La Londe Conference on Marketing Communications and Consumer Behavior, 2013.

· MSI Alden Clayton Doctoral Dissertation Competition, 1993-1995, 2006, 2013. 

· Research Grants Council of Hong Kong, 2013.

· Sheth Foundation Dissertation Awards, 1997. 

· SMA International Retail Symposium, 2007.

Conference Participation

· Session Chair, Consumer Satisfaction Dissatisfaction and Complaining Behavior conference, Provo Utah, 2003.

· Discussant, Advances in Consumer Research, 1995-1996. 

· Discussant or Session Chair, AMA Educators` Conference, 1985, 1986. 

· Discussant, Academy of International Business Conference, 1986. 

· Discussant and Session Chair, Academy of Marketing Science Conference, 1999. 

Consumer Behavior Odyssey, participant, 1986. 

GRANT WORK

· US Bank, grant for the Mentor and Analysis Program, 2011, $5,000.

· Chase Bank, grant for the Mentor and Analysis Program, 2011, $40,000.

· Chase Bank, grant for establishing the Mentor and Analysis Program, 2011, $22,000.

· Washington State University, College of Business and Economics; 1983, 1984, 1986, 1987, 2004, and 2005 Faculty summer research or curriculum development support awards.

· Washington State University, 2003, Provost Undergraduate Teaching and Learning Grant, $25,000 (prepared proposal and was principle investigator).  Develop assessment of learning plan and create guidelines for the assessment of 27 learning goals.

· MSI Research Grant, 1995, "Designing Affectively Pleasing and Recognizable Logos," $1,000 (co-prepared proposal, co-investigator). 

· United States Agency for International Development through WSU’s International Program Development Office, 1987, Funding to study potential demand for new agricultural products in the Jordan market (conducted study).

· Washington State University, International Program Development Office, 1986, Funding for an assessment of temporary staff requirements for the USAID mission in the Yemen Arab Republic (conducted study). 

· Washington State University, International Program Development Office, 1985, Grant to study the role of business faculty in international development projects (conducted study). 

CONSULTING

New Edge Inc., 2006-2008
Paul Winters and Associates, 2002-2004, 2013.
REFERENCES

References and a Teaching Portfolio are Available on Request
